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ANALISIS PENGARUH VARIASI PRODUK FASHION WANITA DAN 

POTONGAN HARGA TERHADAP MINAT BELI ULANG DI 

LAZADA.CO.ID 

Jihan Havira Sultan¹ 
 
 

ABSTRAK 
 

Penelitian ini bertujuan untuk mengetahui variasi produk (X1) fashion 
wanita, dan potongan harga(X2), terhadap minat beli ulang (Y) 
Lazada.co.id. Variabel variasi produk memiliki 3 indikator yaitu ukuran, 
tampilan, dan bahan-bahan. Variabel potongan harga memiliki 3 
indikator yaitu potongan kuantitas, potongan tunai, dan potongan 
musiman. Variabel minat beli ulang memiliki 4 indikator yaitu minat 
transaksional, minat preferensial, minat referensial, dan minat eksploratif. 
Kuisioner yang digunakan dalam penelitian ini disebarkan kepada 100 
wanita diatas 18 tahun yang telah berbelanja di Lazada.co.id dan 
berdomisili di Jakarta. Hasil penelitian menunjukkan bahwa variasi 
produk fashion wanita tidak berpengruh secara signifikan terhadap minat 
beli. Variabel potongan harga berdampak positif dan signifikan terhadap 
minat beli ulang di Lazada.co.id, artinya tingginya keterikatan konsumen 
pada potongan harga menjadi salah satu faktor dalam minat beli ulang di 
Lazada.co.id. Dapat disimpulkan bahwa variabel variasi produk fashion 
wanita dan potongan harga secara bersama-sama mempengaruhi minat 
beli ulang di Lazada.co.id. 
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ANALYSIS OF THE INFLUENCE OF VARIATIONS OF 
WOMEN'S FASHION PRODUCTS AND DISCOUNTS ON 

REPURCHASE INTEREST IN LAZADA.CO.ID 
Jihan Havira Sultan¹ 

 
 

ABSTRACT 
 
 

This study aims to determine the variation of female fashion products 
(X1), and discounted prices (X2), to repurchase intention (Y) 
Lazada.co.id. Variable product variation has 3 indicators namely size, 
appearance, and materials. The discounted variable has 3 indicators: 
quantity discounts, cash deductions, and seasonal discounts. Repurchase 
intention interest variable has 4 indicators: transactional interest, 
preferential interest, referential interest, and explorative interest. The 
questionnaire used in this study was distributed to 100 women over 18 
years who had been shopping at Lazada.co.id and domiciled in Jakarta. 
The results showed that the variation of women's fashion products did not 
significantly influence on re-buy interest. The discounted variable has a 
positive and significant impact on repurchase interest in Lazada.co.id, 
meaning that the high attachment of the consumer at a price cut becomes 
one of the factors in repurchase interest at Lazada.co.id. It can be 
concluded that variables of female fashion products and price discounts 
simultaneously affect the interest in buy back at Lazada.co.id. 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Keywords: Products Variations, Discounts, Repurchase Intentions 
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