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PENDAPAT SUBSCRIBERS MENGENAI UNIQUENESS OF BRAND 

ASSOCIATION PADA PRODUK EMINA MELALUI KANAL 

YOUTUBE BEAUTY VLOGGER NADYA AQILLA 

Annisa Novianigsih 

 

ABSTRAK 

 

Pendapat subscribers mengenai uniqueness of brand association pada produk Emina 

melalui kanal YouTube beauty vlogger Nadya Aqilla. Tujuan penelitian ini adalah 

untuk menganalisis pendapat subscribers mengenai uniqueness of brand association 

pada produk Emina melalui kanal YouTube beauty vlogger Nadya Aqilla dan 

mengetahui point of parity dan point of difference dari produk Emina melalui kanal 

YouTube beauty vlogger Nadya Aqilla. Didalam uniqueness of brand association  

terdapat point of parity yang  digolongkan menjadi dua yaitu, category point of parity 

dan competitive point of parity. Selanjutnya  terdapat point of difference yang  terkait 

dengan dua pendekatan dalam pemasar yaitu, unique selling proposition dan  

sustainable competitive advantage. Jenis penelitian yang digunakan dalam penelitian 

ini adalah penelitian kualitatif deskriptif dengan metode studi kasus dengan jenis 

studi kasus instrinsik. Dimana penulis ingin mengetahui  pendapat subscribers 

mengenai produk Emina melalui kanal YouTube beauty vlogger Nadya Aqilla. 

Berdasarkan hasil penelitian dan pembahasan, menunjukkan adanya point of parity 

dan point of difference pada produk Emina melalui kanal YouTube beauty vlogger 

Nadya Aqilla dengan kompetitor  sebagai produk kecantikan untuk remaja. 

 

Kata kunci: Uniqueness of Brand Association,  Subscribers, produk Emina ,  

Beauty Vlogger,  YouTube.  
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SUBSCRIBERS OPINION ABOUT UNIQUENESS OF BRAND 

ASSOCIATION IN EMINA PRODUCTS THROUGH YOUTUBE CHANNEL 

BEAUTY VLOGGER NADYA AQILLA 

 

Annisa Novianingsih  

 

ABSTRACT 

 

Subscribers Opinion about uniqueness of brand association in Emina products 

through YouTube channel beauty vlogger Nadya Aqilla. The purpose of this research 

is to analyze the  subscribers opinion about the uniqueness of the brand product 

association in Emina through YouTube channel beauty vlogger Nadya Aqilla and 

know the point of parity and a point of difference from Emina products through 

YouTube channel beauty vlogger Nadya Aqilla. In the uniqueness of brand 

association there is a point of parity are classified into two, category point of parity 

and competitive point of parity. Furthermore there is a point of difference related to 

the two approaches in the marketer that is, unique selling proposition and sustainable 

competitive advantage. The type of research used in this research is descriptive 

qualitative research in methods of case studies with the kind of case study. Where the 

author would like to know the  subscribers opinion  of regarding products Emina 

through YouTube channel beauty vlogger Nadya Aqilla. Based on the results of 

research and discussion, shows that there is a point of parity and a point of difference 

in the product Emina through YouTube channel beauty vlogger Nadya Aqilla with 

competitors as beauty products to teens. 

 

Keywords: Uniqueness of Brand Association, Subscribers, Emina Cosmetics, 

YouTube, Beauty Vlogger. 
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