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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui Minat Customer Starbucks Coffee di 
Plaza Festival, Jakarta. Penelitian ini membahas tentang bagaimana minat dari 
pelanggan Starbucks Coffee untuk mengunjungi Starbucks Coffee dilihat dari 
Perhatian, Keinginan, dan Daya Tarik pada Customer Starbucks Coffee.  

Tipe Penelitian ini menggunakan pendekatan kualitatif, dengan desain penelitian 
yang digunakan adalah studi kasus. Proses pemilihan informan menggunakan 
teknik Purposive Sampling. Informan pada penelitian ini berjumlah enam orang. 
Selain itu, teknik pengumpulan data dengan wawancara secara mendalam, 
dokumentasi, study kepustakaan dan pencarian data di internet. 

Hasil penelitian diperoleh bahwa Minat Customer dilihat dari Perhatian yang 
diberikan oleh Customer Starbucks Coffee kemudian dengan munculnya Keinginan 
yang ditimbulkan dari Customer untuk mengunjungi Starbucks Coffee menjadi 
bagian penting dalam penelitian ini, dan disambung dengan Daya Tarik yang 
merupakan esensi dari Starbucks Coffee yang ditimbulkan untuk menarik Customer 
untuk mengunjungi dan membeli produk-produk yang ditawarkan.  

Kesimpulan Minat Customer untuk mengunjungi Starbucks Coffee di Plaza Festival 
terbilang cukup intensif dengan jumlah pengunjung yang cukup banyak dalam 
setiap harinya  

Saran peneliti, sebaiknya pihak perusahaan mampu memfasilitasi kembali 
interior Starbucks Coffee agar dapat memanjakan Customer lebih baik lagi. 

 

Kata Kunci : Minat Customer, Mengunjungi,  Starbucks Coffee.  
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ABSTRACT  

 

This Research intend to acknowledge Customer Interest to visit Starbucks 
Coffee at Plaza Festival. This research discussing mainly about how Customer 
Interest. This research uses qualitative approach with research design that’s being 
used is case studies. The election process of informant uses purposive sampling 
technique. Informant in this research is filled by six person. In addition,data 
collection technique with interviews, literature study, and internet searching.  

The result that’s been obtained is that Customer Interest to Starbucks Coffee at 
Plaza Festival can be seen from how Starbucks Coffee at Plaza Festival treat their 
customer with friendly gesture and all interesting stuff that Starbucks has to offer 
to the customer.  

The Attractiveness of Starbucks Coffee itself is very wide and can make many 
people attracted by the company especially people who loves coffee, Also The 
Attention that customer gave to Starbucks Coffee become one of many factor in 
this research, and Customer desire also become the most important part for this 
research .  

The conclusion of this research is that Customer Interest reflected on how Starbucks 
Coffee is aside from it’s popularity but also other stuff that support why starbucks 
coffee become some people first choice when it comes to enjoy a cup of coffee, so 
the result is many people came to Starbucks Coffee in Plaza Festival.  

Researcher suggest that the company should be capable make improvement in 
regards to the coffee shop itself so people can feel more comfortable and many more 
will come to Starbucks Coffee at Plaza Festival.  

 

Keywords : Customer Interest, Visiting, Starbucks Coffee 
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