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Aprita Hartanti

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh penggunaan duta merek Maudy
Ayunda yang diterapkan oleh Quipper Video terhadap citra merek Quipper Video.
Terdapat dua variabel dalam penelitian ini, yakni variabel X duta merek
(kepopuleran, kredibilitas, daya tarik, dan kekuatan) dan variabel Y citra merek
(atribut produk, keuntungan konsumen, dan kepribadian merek). Penelitian ini
menggunakan pendekatan kuantittaif deskriptif dengan metode survey yang disebar
ke 40 populasi yakni pengguna aktif Quipper Video yang juga merupakan anggota
komunitas Quipper Squad Jabodetabek. Berdasarkan hasil penelitian dari 40
responden dalam variabel duta merek menunjukkan masing-masing dimensi
memiliki kontribusi terhadap citra merek, dimana dimensi kepopuleran (30,7%),
kredibilitas (28,8%), daya tarik (19,8%), dan kekuatan (33,3%). Sementara uji
regresi linier sederhana, duta merek memiliki kontribusi sebesar 40,2% dalam
upaya mempengaruhi citra merek Quipper Video. Sisanya, 59,8% dipengaruhi oleh

faktor-faktor lain diluar dari konsep-konsep operasional penelitian ini.

Kata Kunci: duta merek, citra merek, kepopuleran, kredibilitas, daya tarik,

kekuatan, atribut produk, keuntungan konsumen, kepribadian merek
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PENGARUH PENGGUNAAN BRAND AMBASSADOR MAUDY AYUNDA
TERHADAP BRAND IMAGE QUIPPER VIDEO

Aprita Hartanti

ABSTRACT

This study aims to determine the effect of utilization of Maudy Ayunda as a brand
ambassador applied by Quipper Video to brand image Quipper Video. There are
two variables in this research, variable X is brand ambassador (visibility,
credibility, attraction, and power) and variable Y is brand image (product
attributes, consumer benefits, and brand personality). This research is a descriptive
with quantitative approach by using survey method spread to 40 populations of
active users of Quipper Video which is also a member of Quipper Squad
Jabodetabek community. Based on the results of research from 40 respondents in
brand ambassador variables show each dimension has contribution to brand
image, where the dimension of visibility (30,7%), credibility (28,8%), attraction
(19,8%), and power (33.3%). Meanwhile, based on the result of simple regression
test, brand ambassador has a contribution of 40.2% in an effort to influence brand
image Quipper Video. While, 59.8% is influenced by other factors out of the

operational concepts of this research.

Keywords: brand ambassador, brand image, visibility, credibility, attraction,

power, product attributes, consumer benefits, brand personality
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