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PENGARUH HARGA, BRAND ASSOCIATION, dan PERSONAL SELLING 

TERHADAP KEPUTUSAN PEMILIHAN UNIVERSITAS BAKRIE PADA 

MAHASISWA TAHUN AKADEMIK 2017-2018 

Untung Pratama Abrianto1 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh harga, brand association, dan 

personal selling terhadap keputusan pemilihan Universitas Bakrie tahun akademik 

2017 – 2018. Kuesioner yang digunakan dalam penelitian ini disebarkan kepada 

seluruh mahasiswa aktif Universitas Bakrie tahun akademik 2017 – 2018, data yang 

terkumpul sebanyak 118 responden, dengan teknik pengambilan sampel proportional 

sampling, data yang digunakan sebanyak 89 sampel, terdiri dari 35 pria dan 54 

wanita, mayoritas responden berdomisili di wilayah Jabodetabek meskipun terdapat 

responden yang berasal dari bermacam provinsi, dengan syarat responden bukan 

penerima beasiswa unggulan. Hasil penelitian ini menunjukkan bahwa harga, brand 

association, dan personal selling secara simultan berpengaruh positif terhadap 

keputusan pemilihan Universitas Bakrie. Namun, variabel brand association dan 

personal selling berpengaruh lebih signifikan dibandingkan dengan variabel harga. 
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THE EFFECT OF PRICE, BRAND ASSOCIATION, AND PERSONAL 

SELLING ON BUYING DECISION OF BAKRIE UNIVERSITY STUDENT ON 

ACADEMIC YEAR 2017 - 2018 

Untung Pratama Abrianto1 

 

ABSTRACT 

This study aims to determine the effect of price, brand association, and personal 

selling on buying decision of Bakrie University student academic year 2017 - 2018. 

The questionnaire used in this study disseminated to all active students of Bakrie 

University academic year 2017 - 2018, the data collected as many as 118 

respondents, with sampling technique proportional sampling, the data used are 89 

samples, consist of 35 men and 54 women, the majority of respondents are domiciled 

in Jabodetabek area although there are respondents coming from various provinces, 

provided that the respondent is not the beneficiary. The results of this study indicate 

that price, brand association, and personal selling simultaneously have a positive 

effect on the selection decision of Bakrie University. However, the variable of brand 

association and personal selling has more significant effect than the price variable. 
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