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PERSEPSI PENGUNJUNG MENGENAI KOMUNIKASI EVENT 

MANAGEMENT ISMAYA LIVE DALAM UPAYA MEMBANGUN REPUTASI 

“WE THE FEST 2017” SEBAGAI FESTIVAL MUSIK DI INDONESIA 
 
 

CATLEYA INDAH LESTARI  
 
 
 

ABSTRAK 
 

Festival musik We The Fest telah dilaksanakan selama empat tahun berturut-turut 

dimulai pada tahun 2014. Pada tahun 2017, We The Fest 2017 dilaksanakan selama 

tiga hari di JIExpo Kemayoran Jakarta. We The Fest yang dikelola oleh event 

organizer Ismaya Live menghadirkan pengalaman festival musik terus mengalami 

peningkatan kualitas dan inovasi. Tujuan dari penelitian ini adalah untuk mengetahui 

lima aspek yang berasal dari teori Corporate Reputation Quotient oleh Harris 

Interactive, Charles Fombrun, dan Cees Van Riel; emotional appeal, products and 

services, vision and leadership, workplace environment, dan  social responsibilities. 

Penelitian menggunakan enam informan utama dengan kriteria responden yang dipilih 

berusia 18 - 34 tahun dan merupakan pengunjung festival musik We The Fest 2017 

dan minimal satu tahun sebelumnya. Penelitian menggunakan empat triangulator; 

praktisi musik, praktisi marketing komunikasi, pengamat event organizer dan 

performer di We The Fest 2017. Hasil penelitian menunjukkan bahwa dari keenam 

aspek yang diteliti, reputasi yang dibangun oleh Ismaya Live atas We The Fest 2017 

sebagai festival musik di Indonesia adalah baik. 
 
 

 
 
Kata kunci: Strategi Komunikasi, Event Management, Persepsi, Reputasi, Festival 
Musik, Ismaya Live, We The Fest 2017, Corporate Reputation Quotient 
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AUDIENCE’S PERCEPTION REGARDING ISMAYA LIVE EVENT 

MANAGEMENT COMMUNICATIONS IN ATTEMPT TO DEVELOP 

REPUTATION OF “WE THE FEST 2017” AS  

MUSIC FESTIVAL IN INDONESIA 
 
 

CATLEYA INDAH LESTARI  
 
 
 

ABSTRACT 
 

We The Fest music festival have been held for four years in a row and it was 

established since 2014. In the 2017, We The Fest 2017 was held for three days at 

JIExpo Kemayoran Jakarta. We The Fest is presented and managed by the event 

organizer, Ismaya Live that serves the music festival experience like never before 

and they keep improving their quality and innovations. The purpose of this studi 

is to know five aspects that comes from Corporate Reputation Quotient theory by 

Harris Interactive, Charles Fombrun, and Cees Van Riel; emotional appeal, 

products and services, vision and leadership, workplace environment, and  

social responsibilities. This study used six key informants that qualified and 

chosen which are around 18 - 34 years old and came to We The Fest 2017 and 

also at least one event before. This study also used four triangulators; music 

expert, marketing communications expert, event organizer expert, and also 

performer at We The Fest 2017. This study shows that from the five aspects of 

the theory, Ismaya Live has developed a good reputation towards We The Fest 

2017 as a music festival in Indonesia. 
 
 
 

 
Key words: Communications Strategy, Event Management, Perception, 
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