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ANALISIS RETAIL MIX: PERSAINGAN BISNIS CONVENIENCE STORE
DAN MINIMARKET DI JABODETABEK

Asep Bagus Juniarso

ABSTRAK

Industri Ritel di Indonesia dihebohkan dengan tutupnya Convenience
Store 7-Eleven yang digadang-gadang akan menjadi bisnis besar yang terus akan
berkembang. Seiring dengan tutupnya bisnis 7-Eleven, perlahan-lahan bisnis
Convenience Store lain pun turut ikut mengalami kemunduran dan sampai saat
ini hanya beberapa toko Convenience Store yang masih bertahan. Sementara
disisi lain, Minimarket yang dianggap sebagai pesaing bisnis ini masih mampu
bertahan, bahkan saat ini terus mengalami perkembangan seiring banyak
ditutupnya bisnis Convenience Store. Penelitian ini bertujuan untuk menganalisis
berdasarkan persepsi konsumen, bagaimana pandangan mereka terhadap unsur-
unsur marketing (retail mix) yang diterapkan oleh masing-masing toko.
Penelitian ini menggunakan Uji Tabulasi Silang (Crosstabulation), Distribusi
Frekuensi, dan Analisis Perbandingan Pasangan (Paired Comparison). Hasil dari
penelitian ini, 53 % dari 100 orang responden memberikan penilaian yang lebih
tinggi kepada Minimarket, sementara 40 orang memberikan penilaian yang lebih
tinggi kepada Convenience Store, dan sisanya memberikan penilaian yang sama
antara kedua toko tersebut.

Kata Kunci: Convenience Store, Minimarket, Persepsi Konsumen, Retail Mix

vii



Universitas Bakrie

RETAIL MIX ANALYSIS: CONVENIENCE STORE BUSINESS
COMPETITION AGAINST MINIMARKET IN JABODETABEK

Asep Bagus Juniarso

ABSTRACT

Retail industry in Indonesia is surprised by the 7-Eleven Convenience
Store which said to be a big business that will continue growing. Along with the
close of the 7-Eleven business, slowly the business of other Convenience Store
also took part in decline and until now only a few convenience store stores that
still survive. While on the other hand, Minimarket which considered as a
business competitor is still able to survive, even today continue to experience
developments while many Convenience Stores closed their business. This
research aims to analyze based on consumer perceptions, how their point of
views on the elements of marketing (retail mix) applied by each store. This
research is using Cross Tabulation Test (Cross Tabulation), Frequency
Distribution, and Paired Comparison Analysis. The results of this research, 53%
of 100 respondents gave a higher score to Minimarket, while 40 people gave
higher score to the Convenience Store, and the rest gave the same score between
the two stores.

Keywords: Consumer Perception, Convenience Store, Minimarket, Retail Mix
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