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Pengaruh Harga dan Kualitas Produk Terhadap Keputusan Pembelian 

Produk Sepatu di Toko Melstore 

 

Fikri Fadhillah 

 
 

                                                        ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui apakah harga dan kualitas produk 

memiliki pengaruh terhadap keputusan pembelian produk sepatu di  Toko 

Melstore. Metode yang digunakan pada penelitian ini adalah metode 

kuantitatif. Untuk memperoleh data yang digunakan dalam penelitian, penulis 

mengambil sampel sebanyak 100 responden dari pelanggan yang membeli 

produk sepatu wanita di Toko Melstore Depok Town Square. Teknik yang 

digunakan dalam pengambilan sampel yaitu Simple Random Sampling. Alat 

yang digunakan dalam penelitian ini yaitu kuesioner yang disebar ke responden 

tersebut. Hasil analisis Uji T untuk variabel harga menunjukkan T hitung 

11,851 dan sig sebesar 0,000 kurang dari 0,05 (0,00 < 0,05) maka dapat 

disimpulkan bahwa Ho ditolak dan Ha diterima, artinya secara parsial terdapat 

pengaruh signifikan antara harga dengan keputusan pembelian. Hasil analisis 

Uji T untuk variabel kualitas produk menunjukkan T hitung 16.108 dan sig 

sebesar 0,000 kurang dari 0,005 (0,00 < 0,05) maka dapat disimpulkan bahwa 

Ho ditolak dan Ha diterima, artinya secara parsial terdapat pengaruh signifikan 

antara kualitas produk dengan keputusan pembelian. Sedangkan hasil analisis 

Uji F untuk kedua variabel menunjukkan nilai F sebesar 333,520 dibandingkan 

dengan F tabel    (F 0,05) = 3,09. Hal ini menunjukkan Fhitung > Ftabel. Maka 

dapat disimpulkan bahwa variabel bebas yaitu harga dan kualitas produk secara 

bersama-sama berpengaruh terhadap variabel terikat yaitu keputusan 

pembelian.   

 

Kata kunci : harga, kualitas produk, keputusan pembelian, produk sepatu Toko 

Melstore 
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The Influence of Price and Product Quality on Purchase Decision of  Shoes 

Product Melstore Shop  

Fikri Fadhillah 

 

ABSTRACT 

This study aims to determine whether price and quality of product have 

influence on the purchase decision of  shoe products at Melstore Shop in 

Depok Town Square. The method used in this research is quantitative method. 

To obtain the data used in the study, the author took a sample of 100 

respondents from customers who buy products  shoes in Melstore Shop. The 

technique used in sampling is Simple Random Sampling. This study use 

questionnaire as tool to collect the data. The result of this study indicate that 

the two independent variables, price and product quality can explain the 

purchase decision as a dependent variable. The result of this study proved that 

the variable price and quality of products have a positive and significant effect 

on purchasing decisions of women's shoes products in Melstore Depok Town 

Square Store separately (partial) or simultaneously (simultaneously). The result 

of the T test analysis is the price variable show T count 11.851 and sig of 0.000 

less than 0.05 (0.00 <0.005). It can be concluded that Ho is rejected and Ha is 

accepted, its mean that partially there is a significant influence between the 

price and the purchase decision. The result of the T test analysis is the product 

quality variables showed T count 16.108 and sig of 0.000 less than 0.005 (0.00 

<0.05). It can be concluded that Ho is rejected and Ha is accepted, meaning 

that partially there is a significant influence between product quality and 

purchasing decisions . At the same time the results of the F Test analysis for 

both variables show F value of 333,520 compared to F table (F0,05) = 3,09. 

This show Fcount > F table. So it can be concluded that the independent 

variables (price and product quality) as together influence the dependent 

variable (purchase decision). 

Keywords : price, product quality, purchase decision, shoes product at Melstore 

Shop 
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