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PENGARUH IKLAN, AKTOR, DAN TRAILER TERHADAP 

KEPUTUSAN KONSUMEN MENONTON FILM WARKOP DKI REBORN: 

PART I DI BIOSKOP  

Adhie Ichsan Hasanuddin 1 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Iklan, Aktor dan Trailer 
terhadap Keputusan Konsumen menonton film Warkop DKI Reborn Part 1 di 
Bioskop. Metode penelitian menggunakan kuesioner dengan skala likert jenis 
interval. Metode analisis data menggunakan analisis regresi linier berganda. Hasil 
penelitian menunjukkan bahwa secara parsial variabel Iklan dan Trailer 
berpengaruh positif terhadap keputusan konsumen dalam menonton film Warkop 
DKI Reborn Part 1. Akan tetapi untuk variabel Aktor menunjukkan bahwa Aktor 
tidak berpengaruh secara parsial terhadap Keputusan Konsumen menonton film 
Warkop DKI Reborn Part 1. Secara simultan variabel Iklan, Aktor dan Trailer 
berpengaruh positif terhadap Keputusan Konsumen dalam menonton film Warkop 
DKI Reborn Part 1.  
 

 

 

 

 

Kata kunci: Keputusan Konsumen, Iklan,Aktor, Trailer, Warkop DKI Reborn Part 
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THE EFFECT OF ADVERTISING, ACTOR, AND TRAILER ON 
CONSUMER DECISIONS WATCHING WARKOP REBORN: PART I 

MOVIE IN THEATER 
 

Adhie Ichsan Hasanuddin 

 

ABSTRACT 

 

This study aims to determine the effect of Advertising, Actors and Trailer on 
consumers decisions to watch Warkop DKI Reborn Part 1 movie in theater. The 
research method uses a questionnaire with an interval type likert scale. Data 
analysis method uses multiple linear regression analysis. The results showed that 
partially Advertising and Trailer variables affect consumer decisions to watch 
DKI Warkop Reborn Part 1 movie in theater. However, for Actor variables 
showed that the Actors did not effect the consumers decision to watch Warkop 
DKI Reborn Part 1 movie. Simultaneously the variables of Advertising, Actor and 
Trailer had a significant effect on consumers decisions in watching the film 
Warkop DKI Reborn Part 1. 
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