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ANALISIS PENGARUH PROMOSI PENJUALAN, KEMUDAHAN, DAN 

KEMANFAATAN TERHADAP MINAT PENGGUNAAN UANG 

ELEKTRONIK DI JAKARTA 

Nazhira Laviona Devamo 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengkaji pengaruh Promosi Penjualan, 

Kemudahaan, dan Kemanfaatan terhadap minat penggunaan Uang Elektronik 

yang terdiri dari 2 jenis produk yaitu Card-based product yang diwakili FLAZZ 

BCA) dan Server-based product yang diwakili T-CASH Telkomsel di wilayah 

Jakarta. Penelitian ini menggunakan sumber data primer yang dikumpulkan 

melalui kuesioner dengan responden pekerja di wilayah Jakarta yang memiliki 

salah satu dari kedua jenis produk Uang Elektronik dengan memakai teknik non-

probability sampling yang diambil masing-masing sebanyak 100 responden. Data 

sekunder berasal dari buku, artikel, dan jurnal. Uji validitas dan reliabilitas 

dilakukan untuk menguji instrumen. Selanjutnya dilakukan uji asumsi klasik dan 

analisis regresi linear berganda. Berdasarkan hasil penelitian, variable Promosi 

Penjualan, Kemudahan, dan Kemanfaatan secara bersama-sama berpengaruh 

terhadap minat penggunaan Uang Elektronik baik untuk Card-based product 

maupun Server-based product. 

Kata kunci: promosi penjualan, kemudahan, kemanfaatan, minat penggunaan, 

uang elektronik, sales promotion, ease of use, usefulness, interest of use, card-

based product, server-based product, electronic money, FLAZZ BCA, T-CASH 

Telkomsel 

 

 

 

  



vii 
 

THE EFFECTS OF SALES PROMOTION, EASE OF USE, AND 

USEFULNESS ON INTEREST OF USE OF ELECTRONIC MONEY IN 

JAKARTA 

Nazhira Laviona Devamo 

 

ABSTRACT 

This study aims to examine the effects of sales promotion, ease of use, and 

usefulness on interest of use of electronic money in Jakarta. This study uses 

primary data sources which are collected through questionnaires to workers in 

Jakarta who have electronic money such as Card-based product or Server-based 

product as respondents, using non-probability sampling technique and collected 

100 respondents for each product. Secondary data comes from books, articles, 

and journals. Validity and reliability tests are executed for Instrument test, 

Classical assumption test and multiple linear regression analysis are executed as 

well. It can be concluded that variables such as sales promotion, ease of use, and 

usefulness have influence on interest of use of electronic money for both products. 

Key words: sales promotion, ease of use, usefulness, interest of use, card-based 

product, server-based product, electronic money, FLAZZ BCA, T-CASH 

Telkomsel 
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