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PASTA GIGI PEPSODENT SENSITIVE EXPERT ORIGINAL 
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Asrina Aulia Rahman  

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh daya tarik iklan televisi 

produk pasta gigi pepsodent sensitive expert original terhadap brand awareness. 

Sampel yang digunakan dalam penelitian ini adalah masyarakat umum yang 

mengetahui pepsodent sensitive expert original dan pernah menggunakan dan 

melihat iklannya di Televisi. Jumlah sampel adalah 100 orang yang diambil 

melalui teknik purposive sampling. Metode analisis yang digunakan adalah 

analisis regresi sederhana. Hasil penelitian ini menunjukkan bahwa daya tarik 

iklan televisi produk pasta gigi pepsodent sensitive expert original berpengaruh 

secara positif dan signifikan terhadap brand awareness. 
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EFFECT OF TELEVISION ADVERTISING BY 

PEPSODENT SENSITIVE EXPERT ORIGINAL 

TOOTH PASTE TOWARD BRAND AWARENESS 
 

Asrina Aulia Rahman  

 

ABSTRACT 

 

this study aims to analyze the influence of pepsodent sensitive expert television 

advertising to brand awareness. the sample used in this study is the general 

public who know pepsodent sensitive expert and see ads on television. the number 

of samples is 100 people taken through purposive sampling technique. the method 

of analysis used is simple regression analysis. the results of this study indicate 

that the attractiveness of pepsodent sensitive expert original television advertising 

toothpaste product effects positively and significantly on brand awareness. 
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