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PENGARUH SOCIAL MEDIA MARKETING MELALUI INSTAGRAM
TERHADAP MINAT PENGUNJUNG MUSEUM MACAN
 (MODERN AND CONTEMPORARY ART IN NUSANTARA)

GLORIA KETERINA MAGDALEINE

ABSTRAK

Komunikasi pemasaran merupakan unsur penting penentu kesuksesan
pemasaran. Salah satu fenomena komunikasi pemasaran melalui internet yang
populer saat ini adalah promosi yang dilakukan melalui media sosial. Komunikasi
pemasaran melalui media sosial disebut juga social media marketing. Penelitian
ini bertujuan untuk mengukur pengaruh social media marketing melalui Instagram
dengan variabel entertainment (Xi1), interaction (X2), trendiness(Xs),
customization (Xa) dan word of mouth (Xs) terhadap Minat Pengunjung (Y)
Museum Macan (Modern and Contemporary Art in Nusantara). Metode
penelitian yang digunakan dalam penelitian ini adalah metode penelitian
kuantitatif eksplanatif. Teknik analisis data yang digunakan adalah analisis regresi
linear berganda. Teknik sampling dalam penelitian ini menggunakan metode non
probability sampling dengan total sampel berjumlah 100 orang. Hasil penelitian
menunjukkan bahwa variabel entertainment pada akun instagram mempunyai
pengaruh positif terhadap minat pengunjung Museum Macan, variabel interaction
pada akun instagram mempunyai pengaruh positif terhadap minat pengunjung
Museum Macan, variabel trendiness pada akun instagram mempunyai pengaruh
namun pengaruhnya negatif terhadap minat pengunjung Museum Macan, variabel
customization pada akun instagram mempunyai pengaruh namun pengaruhnya
negatif terhadap minat pengunjung Museum Macan, dan variabel word of mouth
pada akun instagram mempunyai pengaruh positif terhadap minat pengunjung
Museum Macan.

Kata Kunci: Entertainment, Interaction, Trendiness, Customization, Word of

Mouth, Minat Pengunjung
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THE EFFECT OF SOCIAL MEDIA MARKETING THROUGH
INSTAGRAM AGAINST THE INTEREST OF VISITOR OF
MUSEUM MACAN (MODERN AND CONTEMPORARY ART IN
NUSANTARA)

GLORIA KETERINA MAGDALEINE

ABSTRACT

Marketing communication is an important element in determining
marketing success. One of the most popular internet marketing communication
phenomena is promotion conducted through social media. Marketing
communication through social media is also called social media marketing. This
study aims to measure the influence of social media marketing through Instagram
with entertainment variables (X;), interaction (X3), trendiness (X3), customization
(Xy) and word of mouth (Xs5) on Visitor Interest (Y) of Museum Macan(Modern
and Contemporary Art in Nusantara). The research method used is an
explanatory quantitative research method. The data analysis technique used is
multiple linear regression analysis. The sampling technique in. this study uses a
non-probability sampling method with a total sample of 100 people. The results
showed that entertainment variables on Instagram account had a positive
influence on the interest of Museum Macan visitors, interaction variables on
Instagram account had a positive influence on the interest of Museum Macan
visitors, trendiness variables on Instagram accounts had an influence but negative
influence on Museum Macan visitors, variable customization on Instagram
accounts have an influence but a negative influence on the interest of Museum
Macan visitors, and word of mouth variables on Instagram accounts have a
positive influence on the interest of Museum Macan visitors.

Keywords: FEntertainment, Interaction, Trendiness, Customization, Word of
Mouth, Visitor Interest
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