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PENGARUH MEDIA SOSIAL INSTAGRAM DAN FACEBOOK 

TERHADAP MINAT BELI PENGUNJUNG SOETJIPTO 

RESTO AND COFFEE  

Alvian Gafar Kurnia 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh media sosial Instagram 

dan facebook terhadap minat beli pengunjung soetjipto resto and coffee. Responden 

yang digunakan adalah responden yang mengetahui dan mengikuti media sosial 

soetjipto resto and coffee. Responden diambil dengan teknik purposive sampling 

sebanyak 103 orang. Metode analisis yang digunakan adalah analisis regresi. Hasil 

dari analisis regresi sederhana menunjukkan bahwa variabel secara positif dan 

signifikan berpengaruh terhadap minat beli. Selanjutnya, Selanjutnya, dapat 

disimpulkan efektifitas iklan online secara simultan berpengaruh terhadap minat 

beli. 
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THE EFFECT OF MEDIA SOCIAL INSTAGRAM AND 

FACEBOOK ON BUYING INTEREST OF CUSTOMER OF 

SOETJIPTO RESTO AND COFFEE 

Alvian Gafar Kurnia 

ABSTRACT 

This study aims to analyze the effect of media social Instagram and facebook 

on buying interest of customer of soetjipto resto and coffee. The respondents are 

who know and following media social soetjipto resto and coffee.. The respondents 

were taken by purposive sampling technique as many as 103 persons. Regression 

analysis was used to analyse data. Result from simple regression analysis show that 

each variable positively and significantly related to buying interest. Furthermore, 

it can be concluded the effectiveness of online advertising simultaneously affect the 

buying interest. 
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