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ANALISIS PENGARUH KUALITAS PELAYANAN DAN
KUALITAS PRODUK TERHADAP KEPUTUSAN
PEMBELIAN KONSUMEN YOSHINOYA RESTORAN DI
JAKARTA

Febriarini Widiastuti

ABSTRAK

Penelitian ini bertujuan untuk mengetahui apakah ada pengaruh kualitas
pelayanan dan kualitas produk terhadap keputusan pembelian konsumen
Yoshinoya Restoran di Jakarta. Dalam penelitian ini, data dikumpulkan melalui
metode kuesioner terhadap 100 responden yang membeli produk Yoshinoya
Restoran di Jakarta dengan memakai teknik purposive sampling untuk mengetahui
tanggapan responden terhadap masing-masing variabel. Kemudian dilakukan
analisis terhadap data-data yang diperoleh berupa analisis kuantitatif dan analisis
kualitatif. Analisis kuantitatif meliputi uji validitas dan reliabilitas, uji asumsi
klasik, uji hipotesis lewat uji F dan uji t serta uji analisis koefisien determinasi
(R2). Teknik analisis data yang digunakan adalah analisis regresi linear berganda
yang berfungsi untuk membuktikan hipotesis penelitian. Kesimpulan dari
penelitian ini adalah kualitas pelayanan dan kualitas produk secara bersama —
sama berpengaruh positif dan signifikan terhadap variabel keputusan pembelian.

Kata kunci: kualitas pelayanan, kualitas produk, keputusan pembelian.
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ANALYSIS EFFECT OF THE QUALITY SERVICES AND
QUALITY PRODUCTS ON CONSUMER PURCHASE
DECISIONS YOSHINOYA RESTAURANT IN JAKARTA

Febriarini Widiastuti

ABSTRACT

The purpose of this research is to find out the influence of service quality and
pricing on customer purchase decision Yoshinoya Restoran in Jakarta. In this
study, data was collected through a questionnaire method for 100 respondents has
bought Yoshinoya Restoran in Jakarta by using purposive sampling method to
determine respondents’ responses to each variable. Then an analysis of the data
obtained in the form of quantitative analysis and qualitative analysis is carried out.
Quantitative analysis includes validity and reliability testing, classical assumption
test, hypothesis testing through F test and t test and analysis of the coefficient of
determination (R2). The data analysis technique used is multiple linear regression
analysis which serves to prove the research hypothesis. The conclusion of this
study is that quality service and quality product together have a positive and
significant effect on purchase decisions variables.

Keywords: quality service, quality product, purchase decisions.
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