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MAKNA PADA PERUBAHAN LOGO ASIAN GAMES XVIII JAKARTA-

PALEMBANG, INDONESIA 2018 

(Analisis Semiotika Charles Sanders Peirce Pada Perubahan Logo Asian Games XVIII) 

Ferry Marulak 

 

ABSTRAK 

Pelbagai merek memiliki logo baik dalam bentuk gambar ataupun tulisan, yang 

merupakan bagian dari brand element untuk mengkomunikasikan nilai dan prinsip dari 

sebuah merek kepada khalayaknya. Perhelatan akbar Asian Games XVIII 2018 pernah 

mengalami perubahan logo, dari gambar sketsa untaian bulu burung cenderawasih berubah 

menjadi gambar sketsa tampak atas Stadion Utama Gelora Bung Karno (SUGBK), pelbagai 

opini berbasis asumsi subjektif masyarakat Indonesia marak memenuhi jagad media online 

menanggapi hal tersebut. Penelitian ini bertujuan untuk mengetahui makna ikon, indeks dan 

simbol pada perubahan logo Asian Games XVIII di Jakarta-Palembang, Indonesia 2018. 

Metodologi penelitian yang digunakan adalah pendekatan kualitatif deskriptif, teknik 

pengumpulan data menggunakan observasi dan dokumen. Teknik analisis data menggunakan 

analisis semiotika Peirce. Teknik pengujian keabsahan data menggunakan triangulasi sumber. 

Hasil pada penelitian ini adalah logo lama Asian Games XVIII berupa sketsa untaian bulu 

burung cenderawasih merupakan simbol dari fauna khas Indonesia yang terdapat di Papua, 

cukup merepresentasikan Indonesia namun kurang merepresentasikan event olahraga Asian 

Games, sedangkan  logo baru Asian Games XVIII berupa sketsa tampak atas Stadion Utama 

Gelora Bung Karno sangat merepresentasikan event Asian Games sekaligus bangsa 

Indonesia. Kesimpulan pada penelitian ini adalah makna simbol pada perubahan logo Asian 

Games XVIII lebih menonjol dibanding ikon dan indeks. Saran pada penelitian ini adalah 

agar memasukan unsur-unsur logo. 

 

Kata kunci : Semiotika Peirce, Brand Element, Logo Asian Games XVIII 

 

 

 

 

 

 

 

 

 

 



MEANING TO CHANGE THE ASIAN GAMES XVIII JAKARTA-PALEMBANG 

LOGO, INDONESIA 2018 

(Analysis Semiotics of Charles Sanders Peirce on Changes of Asian Games XVIII Logo) 

Ferry Marulak 

 

ABSTRACT 

 Various brands have logos in the form of images or writing, which are part of brand 

elements to communicate the values and principles of a brand to the public. The grand event 

of the 2018 XVIII Asian Games had experienced a change of logo, from the sketch drawing 

of the bird of paradise feather strand turned into a sketch picture of the Gelora Bung Karno 

Main Stadium (SUGBK), various subjective assumptions based on Indonesian society rife 

with the online media world responding to it. This study aims to determine the meaning of 

icons, indices and symbols on changes to the logo of the Asian Games XVIII in Jakarta-

Palembang, Indonesia 2018. The research methodology used is descriptive qualitative 

approach, data collection techniques using observation and documents. Data analysis 

techniques using Peirce semiotics analysis. Data validity testing technique uses source 

triangulation. The results of this study are the old logo of the Asian Games XVIII in the form 

of sketches of bird of paradise feathers strands which are symbols of the typical Indonesian 

fauna found in Papua, simply representing Indonesia but lacking representation of Asian 

Games sporting events, while the new Asian Games XVIII logo is a sketch of the Main 

Stadium Bung Karno's surge represented the Asian Games event as well as the Indonesian 

nation. The conclusion of this study is that the symbolic meaning of changing the Asian 

Games XVIII logo is more prominent than the icon and index. The suggestion in this study is 

to include logo elements. 
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