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PENGARUH KREDIBILITAS RHOMA IRAMA TERHADAP 

LOYALITAS FORSA (FANS OF RHOMA AND SONETA) DI 

DKI JAKARTA 

Rizal Iqbal Taufiq1 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh dari kredibilitas Rhoma Irama 

terhadap loyalitas FORSA (Fans of Rhoma and Soneta) di DKI Jakarta. Penelitian 

ini menggunakan sumber data primer yang didapatkan melalui kuesioner secara 

online dengan anggota FORSA yang berada di DKI Jakarta, dengan menggunakan 

teknik purposive sampling dengan jumlah 103 responden. Data sekunder berasal 

dari penelitian – penelitian terdahulu, berbagai media seperti buku, jurnal, artikel, 

dan media online . Dalam menguji instrument akan dilakukan menggunakan uji 

validitas dan uji reliabilitas. Selanjutnya dilakukan uji asumsi dasar dan analisis 

regresi sederhana. Hasil analisis data menunjukan kredibilitas Rhoma Irama 

berpengaruh terhadap loyalitas FORSA (Fans of Rhoma and Soneta) regional DKI 

Jakarta.  
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THE CREDIBILITY EFFECT OF RHOMA IRAMA ON 

LOYALTY OF FORSA (FANS OF RHOMA AND SONETA) IN 

DKI JAKARTA  

Rizal Iqbal Taufiq1 

 

ABSTRACT 

The Purpose from this thesis is to knowing the effect of the public figure, Rhoma 

Irama on loyalty of FORSA (Fans of Rhoma and Soneta). It is conducted by writer 

using primary data sources which obtained through online questionnaire to the 

member of FORSA at DKI Jakarta, with a sampling tools called purposive 

sampling technique that has 103 respondent. Secondary data is obtained through 

reviewing previous related research, online media, books, and journals. In 

Examing the instrument, the writer conducts validity and reliability test, the next 

step is conducted by using assumption of linear regression and simple linear 

regression analysis. the result of the data analysis revealed that there is effect of 

Rhoma Irama credibility on loyalty of FORSA in DKI Jakarta. 
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