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Pengaruh Brand Ambassador Rio Dewanto Terhadap Minat Beli Merek

Famo Kepada Mahasiswa Marcomm Bakrie Kelas Karyawan

FARHAN ADHITAMA

ABSTRAK

Perkembangan industri pakaian di Indonesia cukup pesat. Pertumbuhan industri pakaian yang
pesat ini menciptakan kompetisi antara para produsen pakaian itu sendiri. Terkait hal
tersebut, maka berbagai strategi promosi dilakukan oleh perusahaan atau produsen sebuah
produk, agar dapat menarik perhatian target konsumennya. Salah satu cara dalam menarik
perhatian konsumen terhadap produk adalah dengan menggunakan Brand Ambassador. Famo
merupakan salah satu brand pakaian di Indonesia yang menggunakan Brand Ambassador
sebagai daya tarik dalam mempromosikan produknya. Adapun tujuan dari penelitian ini
adalah untuk melihat sejauh mana Brand Ambassador dapat mempengaruhi minat beli
konsumen. Penelitian ini akan difokuskan untuk melihat pengaruh Brand Ambassador Rio
Dewanto Terhadap Minat Beli Merek Famo Kepada Konsumen. Dalam mengumpulkan data
pada penelitian ini, peneliti menyebar kuesioner kepada 60 responden Mahasiswa Marcomm
Bakrie Kelas Karyawan. Teknik sampling yang digunakan adalah Proposional Stratified
Sampling dengan teknik analisis data yaitu analisis Regresi Linear Sederhana. Hasil
penelitian menunjukkan bahwa pengaruh Brand Ambassador Rio Dewanto terhadap Minat
Beli Mahasiswa Marcomm Bakrie Kelas Karyawan sebesar 58,2 % dan sisanya sebesar 41,8
% dipengaruhi oleh faktor lain diluar yang diteliti pada penelitian ini.

Kata Kunci: Brand Ambassador, Minat Beli, Famo
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The Influence of Brand Ambassador Rio Dewanto In Advertising of Famo
on Consumer Purchase Intention (Case Study on Students of

Communication Science of Bakrie University Employee Class)
FARHAN ADHITAMA

ABSTRACT

The development of the clothing industry in Indonesia is quite rapid. The rapid growth of the
clothing industry created competition between the clothing manufacturers themselves.
Related to this, various promotional strategies are carried out by companies or producers of a
product, in order to attract the attention of their target consumers. One way to attract
consumers' attention to products is to use a Brand Ambassador. Famo is one of the clothing
brands in Indonesia that uses Brand Ambassadors as an attraction in promoting their
products. The purpose of this study is to see the extent to which Brand Ambassadors can
influence consumer buying interest. This research will be focused on seeing the influence of
Rio Dewanto's Brand Ambassador on the Interest in Buying Famo Brands to Consumers. In
collecting data in this study, researchers spread questionnaires to 60 respondents of the
Bakrie Class Employee Marcomm Students. The sampling technique used is Proposal
Stratified Sampling with data analysis techniques, namely Simple Linear Regression analysis.
The results showed that the influence of the Rio Dewanto Brand Ambassador on the Purchase
Interests of Student Bakrie Class Employee Marcomm was 58.2% and the remaining 41.8%
was influenced by other factors beyond those examined in this study.

Keywords: Brand Ambassador, Buying Interest, Famo
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