
Universitas Bakrie 

82 
 

DAFTAR PUSTAKA 

 

Buku 

Anggoro, M. Linggar., 2002, Teori dan Profesi Kehumasan.Jakarta: PT Bumi 

Aksara 

Belch, George., Belch, Michael A. 2003. Advertising and Promotion, 6th Edition. 

New York: The Grar – Hill Companies 

Belch, George E., Belch, Michael A. 2012. Advertising and Promotion: An 

Integrated Marketing Communication Perpective. 9th Edition. New  York 

: McGraw –Hill  

Bungin, Burhan, 2011, Metodologi Penelitian Kuantitatif. Jakarta: Kencana 

Broom, Gleen M, 2009. Cutlip’s and Centre Effective Public Relations tenth 

edition. New Jersey: Pearson 

Didih Suryadi. 2006. Promosi Efektif  (Menggugah Minat dan Loyalitas 

Pelanggan), Yogyakarta : Tugupublisher 

Duncan, Tom. 2005. Principle of Advertising and IMC, International Edition, 

Edisi Kedua. New York: McGrawHill. 

Ghozali, Imam, 2011. Aplikasi Analisis Multivariate Dengan Program IBM SPSS 

19. Semarang: Univeritsas Diponegoro 

Giannini, Gaetan T, 2010. Marketing Public Relations. New Jersey: Pearson 

Harris, Thomas L, 1991. The Marketers Guide to Public Relations. Canada: John 

Wiley &Sons, Inc 

Hawkins, Delbert and Mothersbaugh, David, 2010. Consumer Behaviour eleventh 

edition. New York: Mc Grawn Hill 

Hoyle, Leonard H, 2002. Event Marketing. New York:John Wiley & Sons, Inc. 



Universitas Bakrie 

83 
 

Keller, Kevin Lane, 2008. Strategic Brand Management Third Edition. New 

Jersey: Pearson 

Keller, K.L. 2013. Strategic brand management: building, measuring, and 

managing brand equity (4th ed.). England: Pearson Education, Inc. 

Kennedy, John E. 2009. Manajemen Event. Jakarta: PT. Bhuana Ilmu Populer 

Kerpen, Dave, 2011. Likeable Social Media. United States: Mc Graw Hill 

Kerin, Hartley and Rudelius, 2013. Marketing. New York: Mc Graw Hill 

Keyton, Joann, 2010. Communication Research; Asking Questions, Finding 

Answer third edition. New York: Mc Graw Hill 

Kotler, Philip and Keller, Kevin Lane, 2009. Marketing Management 13th edition. 

New Jersey: Pearson 

Kriyantono, Rachmat, 2010. Teknik Praktik Riset Komunikasi: Disertai Contoh 

Praktis Riset Media, Public Relations, Advertising, Komunikasi Organisasi, 

Komunikasi Pemasaran. Jakarta: Kencana 

Lattimore, Dan et al, 2009. Public Relations The Profession and The Practice 

Third Edition. New York: Mc Graw Hill 

Muhtadi, Asep Saeful, 2015. Metode Penelitian Komunikasi. Bandung: CV 

Pustaka Setia 

Noor, Any, 2009. Manajemen Event, Bandung; CV.Alfabeta.  

Osborne, Loren O and Martin H. Neumeyer dalam Taneko, Soleman B., 1984. 

Struktur dan Proses Sosial: Suatu Pengantar Sosiologi Pemabangunan. 

Jakarta: CV. Rajawali 

Patric, Maggie and Joeri. 2013, Marketing Communication Fifth Edition. United 

Kingdom: Pearson 

Rayport, Jeffrey dan Jaworski. Bernard., 2003. Introduction to a E-commerce. 

New York: Mc Graw Hill 



Universitas Bakrie 

84 
 

Sangadji, Etta Mamang dan Sopiah, 2013. Perilaku Konsumen Pendekatan Praktis 

Disertai Himpunan Julnal Peneltian. Yogyakarta: C.V Andi Offset. 

Schreiber, Alfred L, 1994. Lifestyle and Event Marketing. New York: McGraw 

Hill Book Co.  

Sejaran, U, 2006. Metode Penelitian Untuk Bisnis 1. (4th ed) Jakarta: Salemba 

Empat. 

Shrimp, Terence, 2003. Periklanan Promisi Aspek Tambahan Komunikasi 

Pemasaran terpadu, Jilid II Edisi Kelima. Jakarta. 

Singh, K, 2007. Quantitative Social Research Methods. India: Sage Publications 

Strauss, Judy, Adel El – Ansary dan Raymond Frost. (2003). E Marketing. Third 

Edition. Pearson Education, Inc 

Sugiyono, 2009. Metode Penelitian Bisnis (Pendekatan Kuantitatif, Kualitatif, dan 

R&G). Bandung: Alfabeta 

Sugiyono, 2012. Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung: 

Alfabeta 

Sugiyono, 2015.  Metode Penelitian Kombinasi (Mix Methods). Bandung: 

Alfabeta. 

Supranto, J, dan Nandan Limakrisna, 2007. Perilaku Konsumen dan Strategi 

Pemasaran. Edisi Pertama. Jakarta : Penerbit Mitra Wacana Media. 

Suwarno, Bambang, 2007. Cara Menggunakan Analisis Jalur. Bandung: Alfabeta 

Wasesa, Agung dan Macnamara, 2000. Strategi Public Relations. Jakarta PT 

Gramedia Pustaka Utama 

Widiyanto, Ibnu, 2008. Metode Penelitian Bisnis. Jakarta: Salemba Empat 

 

 

 



Universitas Bakrie 

85 
 

Skripsi dan Jurnal 

Alfian, B. 2012. Pengaruh Citra Merek (Brand Image) Terhadap Pengambilan 

Keputusan Pembelian Mobil Toyota Kidjang Inova Pada PT. Hadji Kalla 

Cabang Polman Makasar: Skripsi Universitas Hasanuddin  

Fatimah Abdillah, 2017. Efektivitas Marketing Public Relation dalam 

Membangun Citra Merek Perusahaan Jasa Telekomunikasi, Jurnal 

Ecodemica, Vol. 1(1): 3 

Khoon Y. Koh, Phd dan Anita A. Jackson, Phd., 2006. Special Events Marketing: 

An Analysis of Country Fair. Journal of Convention & Event Tourism, Vol 

8(2) 

Wijaya, Bambang Sukma, 2013.  Dimensions of Brand Image: A Conceptual 

Review from the Perspective of Brand Communication, European Journal of 

Business and Management, Vol 5 

Internet 

https://www.kompasiana.com/faisalfaliyandra/59b69c0e08e6ba2c71698812/indon

esia-ranking-5-pengguna-internet-di-dunia-dan-antisipasi-dampaknya 

(diakses 21/10/18 pukul 12.00) 

https://tekno.kompas.com/read/2018/02/22/16453177/berapa-jumlah-pengguna-

internet-indonesia (diakses 21/10/18 pukul 12.00) 

https://lokadata.beritagar.id/chart/preview/jumlah-pengguna-internet-indonesia-

1998-2017-1519030656 

https://www.termasmedia.com/lainnya/internet/71-pengertian-internet.html 

(diakses 21/10/18 pukul 12.00) 

https://tekno.kompas.com/read/2018/02/22/16453177/berapa-jumlah-pengguna-

internet-indonesia (diakses 21/10/18 pukul 13.00) 

https://www.gurupendidikan.co.id/21-ciri-pengertian-media-sosial-menurut-para-

ahli-dampak-positif-negatifnya/ (diakses 21/10/18 pukul 12.00) 

https://techno.okezone.com/read/2018/03/13/207/1872093/ini-jumlah-total-

pengguna-media-sosial-di-indonesia (diakses 21/10/18 pukul 12.00) 

https://www.kompasiana.com/faisalfaliyandra/59b69c0e08e6ba2c71698812/indonesia-ranking-5-pengguna-internet-di-dunia-dan-antisipasi-dampaknya
https://www.kompasiana.com/faisalfaliyandra/59b69c0e08e6ba2c71698812/indonesia-ranking-5-pengguna-internet-di-dunia-dan-antisipasi-dampaknya
https://tekno.kompas.com/read/2018/02/22/16453177/berapa-jumlah-pengguna-internet-indonesia
https://tekno.kompas.com/read/2018/02/22/16453177/berapa-jumlah-pengguna-internet-indonesia
https://lokadata.beritagar.id/chart/preview/jumlah-pengguna-internet-indonesia-1998-2017-1519030656
https://lokadata.beritagar.id/chart/preview/jumlah-pengguna-internet-indonesia-1998-2017-1519030656
https://www.termasmedia.com/lainnya/internet/71-pengertian-internet.html
https://tekno.kompas.com/read/2018/02/22/16453177/berapa-jumlah-pengguna-internet-indonesia
https://tekno.kompas.com/read/2018/02/22/16453177/berapa-jumlah-pengguna-internet-indonesia
https://www.gurupendidikan.co.id/21-ciri-pengertian-media-sosial-menurut-para-ahli-dampak-positif-negatifnya/
https://www.gurupendidikan.co.id/21-ciri-pengertian-media-sosial-menurut-para-ahli-dampak-positif-negatifnya/
https://techno.okezone.com/read/2018/03/13/207/1872093/ini-jumlah-total-pengguna-media-sosial-di-indonesia
https://techno.okezone.com/read/2018/03/13/207/1872093/ini-jumlah-total-pengguna-media-sosial-di-indonesia


Universitas Bakrie 

86 
 

https://teknologi.id/insight/negara-dengan-jumlah-pengguna-aktif-instagram-

terbesar/ (diakses 21/10/18 pukul 12.00) 

http://www.unpas.ac.id/apa-itu-E Commerce/ (diakses 21/10/18 pukul 15.00) 

https://digitalentrepreneur.id/pengguna-e-commerce/ (diakses 11/11/18 pukul 

20.00) 

http://industri.bisnis.com/read/20170810/105/679892/rudiantara-peta-jalan-e-

commerce-bukti-pemerintah-serius-dorong-ekonomi-digital (diakses 

11/11/2018 pukul 20.00) 

https://www.vemale.com/pernik/113123-industri-fashion-indonesia-

menyumbang-kontribusi-pdb-nasional.html (diakses 11/11/2018 pukul 

20.00) 

https://ekonomi.kompas.com/read/2014/10/13/084300126/Ketika.Orang.Indonesia

.Lebih.Senang.Belanja.Online (diakses 11/11/2018 pukul 20.00) 

https://kumparan.com/@kumparanstyle/bincang-karier-diajeng-lestari-ceo-hijup-

27431110790538203 (diakses 21/10/18 pukul 15.00) 

http://www.lspr.edu/pritakemalgani/marketing-public-relations/ (diakses 22/10/18 

pukul 19.00) 

http://binus.ac.id/malang/2017/10/public-relation-dalam-kegiatan-pemasaran/# 

(diakses 22/10/18 pukul 19.00) 

https://www.ama.org/AboutAMA/Pages/Definition-of-Marketing.aspx (diakses 

15/10/18 pukul 17.00) 

http://www.lspr.edu/pritakemalgani/marketing-public-relations/ (diakses 23/10/18 

pukul 20.00 

https://www.statistikian.com/2017/06/teknik-sampling-dalam-penelitian.html 

(diakses 16 November 2018 pukul 20.00) 

https://iprice.co.id/trend/insights/peta-persaingan-e-commerce-indonesia-30/ 

(diakses 16 November 2018 pukul 20.00)  

http://bbs.binus.ac.id/international-marketing/2017/11/event-marketing/# (diakses 

11/12/18 pukul 21.00) 

https://www.gomuslim.co.id/read/jabodetabek/2018/05/22/7877/hijup-ramadhan-

festival-2018-lillah-fillah-billah-.html (diakses 11/12/18 pukul 22.00) 

 

https://teknologi.id/insight/negara-dengan-jumlah-pengguna-aktif-instagram-terbesar/
https://teknologi.id/insight/negara-dengan-jumlah-pengguna-aktif-instagram-terbesar/
http://www.unpas.ac.id/apa-itu-e-commerce/
https://digitalentrepreneur.id/pengguna-e-commerce/
http://industri.bisnis.com/read/20170810/105/679892/rudiantara-peta-jalan-e-commerce-bukti-pemerintah-serius-dorong-ekonomi-digital
http://industri.bisnis.com/read/20170810/105/679892/rudiantara-peta-jalan-e-commerce-bukti-pemerintah-serius-dorong-ekonomi-digital
https://www.vemale.com/pernik/113123-industri-fashion-indonesia-menyumbang-kontribusi-pdb-nasional.html
https://www.vemale.com/pernik/113123-industri-fashion-indonesia-menyumbang-kontribusi-pdb-nasional.html
https://ekonomi.kompas.com/read/2014/10/13/084300126/Ketika.Orang.Indonesia.Lebih.Senang.Belanja.Online
https://ekonomi.kompas.com/read/2014/10/13/084300126/Ketika.Orang.Indonesia.Lebih.Senang.Belanja.Online
https://kumparan.com/@kumparanstyle/bincang-karier-diajeng-lestari-ceo-hijup-27431110790538203
https://kumparan.com/@kumparanstyle/bincang-karier-diajeng-lestari-ceo-hijup-27431110790538203
http://www.lspr.edu/pritakemalgani/marketing-public-relations/
http://binus.ac.id/malang/2017/10/public-relation-dalam-kegiatan-pemasaran/
https://www.ama.org/AboutAMA/Pages/Definition-of-Marketing.aspx
http://www.lspr.edu/pritakemalgani/marketing-public-relations/
https://www.statistikian.com/2017/06/teknik-sampling-dalam-penelitian.html
https://iprice.co.id/trend/insights/peta-persaingan-e-commerce-indonesia-30/
http://bbs.binus.ac.id/international-marketing/2017/11/event-marketing/
https://www.gomuslim.co.id/read/jabodetabek/2018/05/22/7877/hijup-ramadhan-festival-2018-lillah-fillah-billah-.html
https://www.gomuslim.co.id/read/jabodetabek/2018/05/22/7877/hijup-ramadhan-festival-2018-lillah-fillah-billah-.html

