Universitas Bakrie

DAFTAR PUSTAKA

Anderson, R. E., & Srinivasan, S. S. (2003). E-Satisfaction and E-Loyalty: A
Contingency Framework. Psychology and Marketing, 20(2), 123-138.

Aria, P. (2018). Shopee Catatkan Transaksi Rp 59 Triliun, 40% dari Indonesia.
Retrieved from katadata.co.id:
https://katadata.co.id/berita/2018/09/03/shopee-catatkan-transaksi-rp-59-

triliun-40-dari-indonesia
Assauri, S. (2010). Manajemen Pemasaran. Jakarta: Rajawali Pers.

Deo, P. G., Sanjaya, R., & Linda. (2017, September). Analisis Kualitas Layanan
Lazada Dengan Menggunaan Metode E-Servqual dan IPA. Journal of
Accounting and Business Studies. Vol. 2, No. 1.

Ghozali, I. (2011). Aplikasi Analisis Multivariate Dengan Program SPSS.

Semarang: BP Universitas Diponegoro.

Giese, J. L., & Cote, J. A. (2002). Defining Consumer Satisfaction. Academy of

Marketing Science and Review.

Google. (2018). Shopee: No.1 Belanja Online. Retrieved from play.google.com:
https://play.google.com/store/apps/details?id=com.shopee.id

Hasan, A. (2014). Marketing dan Kasus-Kasus Pilihan. Jakarta: CAPS (Center for

Academic Publishing Service).

Ho, C. I, & Lee, Y. L. (2007). The Development of an E-Travel Service Quality
Scale. Tourism Management, Vol. 28 (6), 1434-1449.

Hutasoit, J. P., Wahab, Z., Hanafi, A., & Shihab, M. S. (2018). The Effect of Trust,
Security, Quality of Service and Perceived Risks on Online Purchasing

Online. Saudi Journal of Business and Management Studies.

iPrice.  (2018). Peta E-Commerce Indonesia. Retrieved from iPrice:

https://iprice.co.id/insights/mapofecommerce/

45



Universitas Bakrie

Istichomah, R. N., Suprapto, & Herlambang, A. D. (2018). Evaluasi Kualitas
Layanan Website E-Commerce Salestock Indonesia Dengan Menggunakan
Metode Webqual 4.0 dan Importance Performance Analysis. Jurnal
Pengembangan Teknologi Informasi dan Ilmu Komputer, Vol.2, No.1,, 441-
450.

katadata.co.id. (2018). 2022, Penjualan e-Commerce Indonesia Mencapai US$ 16
Miliar. Retrieved from katadata.co.id:
https://databoks.katadata.co.id/datapublish/2018/02/12/2022-penjualan-e-

commerce-indonesia-mencapai-rp-16-miliar

katadata.co.id. (2018). Berapa Pembeli Digital Indonesia? Retrieved from
katadata.co.id:
https://databoks.katadata.co.id/datapublish/2018/03/27/berapa-pembeli-
digital-indonesia

Kotler, P., & Keller, K. L. (2012). Marketing Management (14 ed.). New Jersey:

Pearson Pretince Hall.

Nabila, E., Ariyanti, M., & Sumrahadi. (2018, Maret). Analisis Kualitas Pelayanan
Online (E-SERVQUAL) Menggunakan Metode Importance Performance
Analysis Pada BHINNEKA.COM. e-Proceeding of Management: Vol. 5,
No.1.

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1985). A Conceptual Model of
Service Quality and Its Implications for Future Research. Journal of
Marketing, 41-50.

Parasuraman, A., Zeithaml, V. A., & Malhotra, A. (2005). E-S-Qual: A Multiple-
Item Scale for Assessing Electronic Service Quality. Journal of Service

Research.

Priambada, A. (2015). Shopee Berambisi Jadi Pemimpin Mobile Marketplace C2C
Indonesia. Retrieved from Daily Social ID:
https://dailysocial.id/post/shopee-berambisi-jadi-pemimpin-mobile-

marketplace-c2c-indonesia

46



Universitas Bakrie

Santos, J. (2003). E-service quality: a model of virtual service quality dimensions.
Managing Service Quality, 233-246.

Sastika, W. (2018, Juli). Analisis Kualitas Layanan Dengan Menggunakan E-
Service Quality Untuk Mengetahui Kepuasan Pelanggan Belanja Online
Shoppe (Studi Kasus: Pelanggan Shopee di Kota Bandung 2017). IKRA-ITH
HUMANIORA, Vol. 2, No.2.

Sekaran, U. (2007). Metode Penelitian untuk Bisnis. Jakarta: Salemba Empat.

Sujarweni, V. W. (2015). Metodologi Penelitian Bisnis & Ekonomi. Yogyakarta:
PustakaBaruPress.

Supranto. (2001). Pengukuran Tingkat Kepuasan Pelanggan untuk Menaikkan
Pangsa Pasar. Jakarta: Rineka Cipta.

Tandon, U., Kiran, R., & Sah, A. (2017). Analizing Customer Sarisfaction: Users
Perspective Towards Online Shopping. Nankai Business Review
International, Vol. 8, No. 3, 266-288.

Tjiptono, F., & Chandra, G. (2016). Service, Quality dan Satisfaction (4 ed.).
Yogyakarta: ANDI.

Wang, C. K., Lee, B. R., & Feng, R. L. (2017). Measurement of Online Shopping
Service Quality: From the Perspective of E-Commerce Law. Advances in
Social Science, Education and Humanities Research (ASSSEHR), Vol. 80.

47



