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OPINI WISATAWAN KOTA BOGOR MENGENAI TAGLINE BOGOR
CITY OF RUNNERS

Jaka Indra B

ABSTRAK

Penelitian ini bertujuan untuk mengetahui adanya opini wisatawan Kota Bogor
mengenai Tagline Bogor City Of Runners Terdapat variabel tunggal dalam penelitian
ini, yakni Opini Publik. Penelitian ini menggunakan metode penelitian deskriptif
survey dan metode survei explanatory dengan menggunakan pendekatan kuantitatif
didukung oleh data kualitatif dengan metode survey simple ramdom sampling yang
disebar ke 100 sample responden yakni wisatawan kota Bogor yang sedang berada di
Lapangan Sempur dan yang mengetahui Tagline“Bogor City Of Runners.
Berdasarkan hasil penelitian dari 100 responden dalam variabel Opini Publik, Hasil
perhitungan kontribusi angka sebesar 601 atau 60,1% responden menyatakan setuju
dengan adanya Tagline Bogor City Of Runners terkait city branding Kota Bogor dalam
upaya berkunjung wisatawan Kota Bogor. Selanjutnya angka sebesar 96 atau 9.6%
menyatakan tidak setuju karena dalam upaya berkunjung wisatawan ke kota Bogor bukan
berdasarkan Tagline Bogor City Of Runners. Berdasarkan kesimpulan penelitian,
Responden setuju jika opini responden terkait adanya Tagline Bogor City Of Runners
layak untuk dijadikan city branding Kota Bogor dan membuat adanya ketertarikan
wisatawan untuk berkunjung ke Kota Bogor, oleh karena itu terlihat wisatawan
tertarik terhadap Tagline Bogor City Of Runners. Hal ini bisa berdampak positif dan
negatif, dampak negatifnya Pemerintah Kota Bogor belum melakukan sosialisasi
mengenai Tagline Bogor City Of Runners melalui Media yang tersebar di Kota Bogor
dan dampak positifnya, 68 responden setuju dari indikator pernyataan Transportasi
untuk berwisata di Kota Bogor sangat mudah di akses. Kemudian saran akademik
adalah sebagai referensi untuk Kota lain di Indonesia khususnya dalam hal studi City

Branding.

Kata Kunci: Opini Publik, City Branding, Tagline
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THE OPINION OF BOGOR CITY TOURIST REGARDING TAGLINE
BOGOR CITY OF RUNNERS

Jaka Indra B

ABSTRACT

The study aims to determine the Opinion of Bogor City Tourist regarding
Tagline Bogor City Of Runners. There is a single variable in this study, namely
Public Opinion. This study uses descriptive survey method and explanatory survey
method using a quantitative approach supported by qualitative data with a simple
ramdom sampling survey method distributed to 100 respondents, namely tourists from
Bogor who are in Lapangan Sempur and who know the tagline "Bogor City Of
Runners". Based on the results of the research of 100 respondents in the Public
Opinion variable, the results of the calculation of the contribution rate of 601 or
60.1% of respondents stated that they agreed with the Bogor City Of Runners Tagline
related to Bogor City city branding in an effort to visit Bogor City tourists.
Furthermore, the number of 96 or 9.6% states disagree because in an effort to visit
tourists to the city of Bogor not based on the Bogor City Of Runners Tagline. Based
on the conclusions of the study, the respondents agreed that the respondents opinions
regarding the Bogor City Of Runners tagline deserve to be used as the city branding
of the city of Bogor and make tourists interested in visiting the city of Bogor,
therefore tourists are attracted to the Bogor City Of Runners tagline. This could have
a positive and negative impact, the negative impact of the City Government of Bogor
has not been socializing the Bogor City Of Runners Tagline through Media spread in
Bogor City and its positive impact, 68 respondents agreed on the indicator of
transportation statement to travel in Bogor City is very easy to access. Then academic
advice is a reference for other cities in Indonesia, especially in terms of City

Branding studies.

Keywords: Public Opinion, City Branding, Tagline
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