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RESEPSI ORANGTUA TERHADAP PESAN PROMOSI PROGRAM BABY
CLASS PADA AKUN INSTAGRAM @KINDYCLOUD

IRFANI RAHMAYANTI

Abstrak

Penelitian ini dilatarbelakangi oleh ketertarikan peneliti terhadap mulai maraknya
pendidikan anak sejak usia dini bahkan sejak usia bayi. Kindy Cloud merupakan salah
satu inovator yang menyediakan jasa program kelas bayi di wilayah Jabodetabek.
Program kelas bayi Kindy Cloud bertujuan untuk mengedukasi orangtua dalam
menciptakan aktivitas alternative yang mampu merangsang multisensory sejak usia
bayi. Dalam menyampaikan pesan promosi program baby classnya terhadap orangtua,
Kindy Cloud aktif menggunakan media instagram. Penelitian ini memiliki tujuan
untuk menganalisis resepsi orangtua terhadap pesan promosi program Baby Class
yang disampaikan melalui akun instagram @kindycloud. Menggunakan pendekatan
studi resepsi dengan teknik pengumpulan data melaui wawancara mendalam dengan
beberapa orangtua dan observasi partisipasi yang dilakukan oleh peneliti. Consumen
Experience juga memberikan pengaruh bagi orang tua dalam menerima pesan
promosi program baby class yang disampaikan. Dalam hal ini, peneliti menemukan
antusias orangtua yang aktif berinteraksi dan mempromosikan akun @kindycloud di
instagram sebagai dominant code, yaitu bentuk penerimaan pesan secara penuh dan
bersifat positif.

Kata kunci: Studi Resepsi, Consumen Experience, Promotion, Instagram
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PARENTS RECEPTIONS OF PROMOTIONAL MESSAGE BABY CLASS
PROGRAM THROUGH INSTAGRAM @KINDYCLOUD

IRFANI RAHMAYANTI

Abstract

This research is motivated by the interest of researchers towards the beginning of the
rise of children's education from an early age even from the age of the baby. Kindy
Cloud is one of the innovators who provide baby class program services in the
Jabodetabek area. Kindy Cloud baby class program aims to educate parents in creating
alternative activities that can stimulate multisensory since the baby's age. In delivering
a promotion message for the baby class program to parents, Kindy Cloud actively uses
Instagram media. This study aims to analyze parental receptions for promotional
messages for the Baby Class program that are delivered via @ indycloud's Instagram
account. Using a reception study approach with data collection techniques through in-
depth interviews with several parents and participant observation conducted by
researchers. The Consumen Experience also influences parents to receive the baby
class program promotion messages delivered. In this case, the researcher found
enthusiastic parents who actively interacted and promoted the @ cindycloud account
on Instagram as a dominant code, which was the form of receiving the message in full
and positive.

Keywords: Reception Studies, Consumen Experience, Promotion, Instagram
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