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INSTAGRAM @BRO.DO DALAM UPAYA MEMBANGUN
BRAND IMAGE

Novia Putri Indriany

ABSTRAK

Brodo sebuah brand yang menghasilkan sepatu kulit lokal dalam produk
utamanya Brodo memanfaatkan sosial media instagram untuk membentuk brand
image Brodo yang baik dibenak audience. Dalam membentuk brand imager
tersebut Brodo membuat konten yang untuk menyampaikan value yang ingin
ditampilkan oleh brand mereka.Penelitian ini bertujuan untuk mengetahui apa
strategi komunikasi pemasaran sosial media instagram Brodo dalam membangun
brand image. Metode kualitatif dengan teknik wawancara mendalam guna
menjelaskan bagaimana strategi komunikasi pemasaran media sosial Brodo dalam
membangun brand image. Berdasarkan hasil penelitian ini memunjukan bahwa
strategi dalam sosial media instagram brodo dengan adanya context,
collaborations, communications dan connection. Kemudian membentuk element
brand image brand indentity, brand personality, brand association, brand attitude
& behavior juga brand benefit & competence Yang dilakukan untuk membangun
brand image mereka diinstagram sebagai Brand yang macho, tangguh dan pekerja
keras sehingga ketika konsumen memakai sepatu Brodo mereka akan merasakan

value yang sudah disampaikan oleh Brodo.

Kata kunci: Komunikasi Pemasaran, Sosial Media, Brand Image,
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STRATEGY OF MEDIA INSTAGRAM SOCIAL MARKETING
COMMUNICATION @ BRO.DO IN THE IMPLEMENTATION
OF BRAND IMAGE

Novia Putri Indriany

ABSTRACT

Today's social media is something that is inseparable from human life. One of
them is Instagram where Instagram is also a popular social media especially in
Indonesia. Instagram is a medium for expressing yourself and communicating
with content in the form of photos and videos. Not only used by individuals,
Instagram is also used for business, many companies from start up to large
companies that create in-diagram business accounts. One of them is Brodo, a
brand that produces local leather shoes in its main products. Brodo utilizes
Instagram social media to form a good brand image for Brodo in the audience.
This study aims to find out what the Brodo Instagram social media marketing
communication strategy is in building a brand image. Qualitative methods with in-
depth interview techniques to explain how Brodo's social media marketing
communication strategy in building a brand image. Based on the results of this
study show that the strategy in social media brodo instagram with the existence of
context, collaborations, communications and connections. What was done to build
their brand image was diagramed as a macho, tough and hard-working brand so
that when consumers wear Brodo shoes they will feel the value that has been

conveyed by Brodo.

Keywords: Marketing Communication, Social Media, Brand Image,
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