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Efektivitas Content Marketing Social Media Instagram Tokopedia

Terhadap Brand Awareness

M. Fadhil Ramadhan

ABSTRAK

Penelitian ini bertujuan untuk menganalisis efektivitas Content Marketing
Instagram Tokopedia terhadap Brand Awareness. Analisis ini menggunakan
variabel independen yaitu Content Marketing dan variabel dependennya adalah
Brand Awareness. Sampel yang digunakan dalam penelitian ini adalah masyarakat
Indonesia yang pernah melihat atau mengetahui konten Instagram Tokopedia.
Jumlah sampel adalah 140 orang yang diambil melalui metode simple random
sampling dengan menggunakan kuisioner. Metode statistik yang digunakan adalah
Analisis Regresi Linier Sederhana. Hasil penelitian ini menunjukkan bahwa
Content Marketing berpengaruh signifikan dengan arah positif terhadap brand
awareness. Penelitian ini menunjukkan bahwa Tokopedia melalui konten
Instagram yang dibuat dengan memperhatikan setiap dimensi Content Marketing
yang sesuai, secara efektif mampu meningkatkan brand awareness.

Kata kunci: Content Marketing, Instagram, brand awareness, Tokopedia
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Effectiveness of Tokopedia's Instagram as Social Media Marketing

Content towards its Brand Awareness

M. Fadhil Ramadhan

ABSTRACT

This research aims to analyse the Impact of the Effectiveness of Tokopedia'’s
Instagram Social Media Marketing Content towards its Brand Awareness. It
mainly uses two commonly known variables where ‘Marketing Content’ was
identified as the independent variable and ‘Brand Awareness’ was identified as
the dependent one. Sample of this study includes merely Indonesians that have
directly seen or have acknowledged of the different marketing contents on
Tokopedia’s Instagram Account. Sampling was pulled off using simple random
sampling method. As to data gathering technique, questionnaire(s) and the
number of samples which amounts to 40 are selected. In addition, this study's
statistical method adopts a ‘Simple Linear Regression Analysis’ to model a target
prediction value based on its independent variable. Report of this study has
shown that marketing content has a significant impact to stirring brand
awareness which direction revealed a positive to brand awareness. Further, this
entails that Tokopedia’s Marketing Content through its Instagram Account that
has considered the different types of marketing content dimensions corresponds
effectiveness that is leading to an increase in its brand awareness amongst people

in effect.

Keyword: Content Marketing, Instagram, Brand Awareness, Tokopedia



Universitas Bakrie

DAFTAR ISI

HALAMAN PERNYATAAN ORISINALITAS. .....oooieeeeeeeee e il
HALAMAN PENGESAHAN.......ooitiiitt ettt il
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI.......cccccevieiirienee. v
KATAPENGANTAR ...ttt ettt \
ABSTRAK ...ttt st vii
ABSTRACT ...ttt ettt ettt e st e et e et eeneeeneean viii
DAFTAR ISttt ettt e st eeneeas X
DAFTAR GAMBAR. ..ottt Xii
DAFTAR TABEL.....cotiitiiiiteteeeee ettt e Xiii
DAFTAR LAMPIRAN.....cui ittt ettt ens Xiv
BAB I PENDAHULUAN......cootiititett ettt eae e e 1
1.1 Latar BelaKang............cocuieiieiiieiiieiieciieiee et e e e 1
1.2 Perumusan Masalah............cocoiiiiiiiiniiiieeeeeeee e 5
1.3 Tujuan Penelitian..........cccoeecvieeiireeiieecee e 5
1.4 Manfaat Penelitian............cocieiiiiiiiiiieieie et 6
1.4.1 Manfaat TEOTIEIS. ....ccveiueiriiiiierieeeete et 6
1.4.2 Manfaat PraktiS.........cooiiiiiiiiii e 6
BAB II TINJAUAN PUSTAKA, KERANGKA PEMIKIRAN DAN HIPOTESIS
.................................................................................................................................. 7
2.1 POMASATAN. ...ccoiiiiiiiiiiiieeeiceete e 7
2.1.1 Pemasaran Digital...........ccoceiiiiiiiiiiiiiiiee e 7

2.2 80CIAI MEAIQ. ..ottt 9
2.3.1 Karakteristik Social Media.................ccccooeevoeeniiiiniiiiniianiieseeeee, 10
2.3.2 Manfaat Media Sosial.........cocieiiiiiiiniiniieee e 11
2.2.3 Bentuk Media Sosial........ccccieiiiiiiiiiiiieiee e 11

0 B0 0] P27 ) o SRS 13
2.4 Content MArketing............cc.ooceueeeeueeeiieeeieeeeiieesieeeseeesaeesaaeesaeeessee e 14
2.5 EEKUIIAS. c..eiieiiiiieceeee e 16
2.7 Brand AWAarENeSS.........coeevuerierieriienienieeienieenieetesieenteesesieeesieeenaseesieee e 18
2.8 Penelitian Terdahulu...........ccccooiiiiiiiiiiee e, 18
2.9  Kerangka Konseptual dan Hipotesis..........cceeveiieerciieenciiieee e 20

BAB III METODE PENELITIAN........ooiiiiiiiiiiteeeeese et 22



Universitas Bakrie

3.1 Jenis Penelitian.......ccooieriiiiiiieiieiecieie e 22
3.2 Populasi dan Sampel..........cooouieriiiieiiieiiiie e 22
32,1 POPULAST..ceiiieiiee e 22
3.2.2  SAMPEL.iiniiiiiiiiieeee e e 22
3.3  Pengumpulan Data..........ccooooiieiiiiieiiieciieeeeeee e 23
3.3.1 SUmMbET Data........oouiiiiiiieiie e 23
3.3.2  Metode Pengumpulan Data............cccceeiiieiiiiiieniiiiieiecieeeee e 23
3.4  Variabel Penelitian dan Pengukurannya..............cccceevvveriieniieciieenieeenn. 24
34.1 Variabel Penelitian..........ccccvveviiieiiieiiiieeiecceeeeee e 24
3.4.2  Operasional Variabel dan Skala Pengukuran..................c.ccoooce 24
3.5 Uji Instrumen Penelitian............ccceeevuieriiriieniieiieeiee e 27
3.5.1 Uji ValldItas. ....eeouiieieeiiieiieeie ettt ettt e et ee e ennaee e 27
3.5.2  Uji Reliabilitas.......coeeoieriiiiiiiiiiiinicicececeeece e 27
3.6 Uji Asumsi KIasiK......cccooeiiieiiiiiiiiiiie e 28
3.6.1  Uji NOIMALItaS....ccccuieeriieeiiieeiiie ettt eree e e ereeeeaneeeeeens 28
3.6.2  Uji Multikoleniaritas..........ccceeerveeeiuieerciieenieeeeieeeeeeeeeeeireeee e e 28
3.6.2  Uji Heteroskedastisitas..........cceeeveerieerieeniienieeiie e 29
3.7  Uji Kelayakan Model...........cccooiiiiiiiiiiiiiiiieieceee e 29
3.6.1 Uji Regresi Sederhana............cccoveveiiiiiiiieiiieciecceeeeeee e 29
3.6.2  Koefisien Determinasi (R)........cccouveveiiieiiiieiiiieciieeeeee e 30
3.6.3  Uji KOTCIASI...ceiiiiiiieiiieiieeieeieeee et 30
3.6.4  Uji StatiStik Teoevereieiieieeeeeeee e 31
BAB IV HASIL PENELITIAN DAN PEMBAHASAN......c.cocteiiiierieerieeeiene 32
4.1 Pre-test KUISIONET.......cccuviieieiieeiieeeiieeeieeeeiteeesveeesiveaesaseessaeessseessaaeennns 32
4.2 Analisis Karakteristik Responden.............cccceevieviieciieniiieniiie e, 33
4.2.1 Jenis Kelamin.........coooiiiiiiiiiiiiieceeeee e 33
42,2 USIAuuiiiiiiiieeieee ettt et sttt st 33
423 PendidiKan.........ccoociiiiiiniiiiiie e 34
4.2.4  DOMUISTI.coiuiiiiiiiiieiie e 35
4.2.5  PeKETJAAN......ciiiiiieiiie ettt e e 35
4.2.6  Alasan Menggunakan Internet............ccceeeueeriieriienieniieeeeiieeeieeenns 36
4.2.7  Analisis Deskriptifi........cccooeiiiiiiiiiieiieieceee e 37
4.3 Uji Validitas dan Uji Reabilitas Variabel.............ccceeevieviiienciieiieenees 38

4.3. 1 Uji ValIditas. ..c.eeeeieeieeiieeeee et 38



Universitas Bakrie

4.3.2 Uji REHADIILAS. .....vievieeiieiieeieeciie ettt et e e s 39
4.4 Uji Asumsi KIaSiK......cccueeeiiieiiiieeiieeeeeee e 40
4.4.1 Uji NOTMALIEAS. ....eeeutieiieeiieeie ettt ettt e et e e iaeeeenaeeens 40
4.42  Uji MultikOlNIeritas. ......ccueeuierieeiiieie et 41
4.4.3  Uji HeterokedastiSitas........c.eeeeeeeeriieeriiieesiieesieeesieeesvieeeeeeeinveeenns 41
4.5  Uji Kelayakan Model..........ccooeouiiiiiiiiniiieciie e 42
4.5.1  Uji Regresi Sederhana............cccoeviieiiieniiiiiiiniiiiieieceeee e 42
4.5.2  Uji Koefisien Determinasi (R)........ccccoevieveiienieniiienieniie e 43

T T T U 1 03 (< F: T USRS 44
4.54  Uji StatiStiK Tooeoeereeiecieeeieeeeeee et 44
4.6 Pembahasan............ccocooiiiiiiiiiii e 45
BAB V KESIMPULAN DAN SARAN......oiiiieeeeteeee ettt 47
5.1 KeSTMPUIAN....ouiiiiiiiii e 47
5.2 SATANL.c.uiiiiiiiiiete et 47

DaATtAr PUSTAKA. ..o e e e e e e e e e e e e e e e na e e enans X1V



Universitas Bakrie

DAFTAR GAMBA
Gambar 1.1 Data Pengguna Aktif Instagram Dunia (source: katadata.co.id).......... 3
Gambar 2.1 Model AIDA............oouiiiiiiiiii 17
Gambar 2.2 Kerangka Pemikiran.................coooiiiiiiii 21



Universitas Bakrie

DAFTAR TABEL

Y

Tabel 3.1 Bobot Jawaban Skala Likert Sumber.................ccocovviiiiininiiiinennnen 25
Tabel 3.2 Tabel Variabel............cooviiiiiiiiiii e e 25
Tabel 3.3 Nilai Koefisien Korelasi..............cocoiiviiiiiiiiiiiicinnne 30
Tabel 4.1 Hasil Uji Validitas dan Reliabilitas 50 Responden.............................. 32
Tabel 4.2 Karakteristik Jenis Kelamin..................ccocoviiiiiiiiiiinieeas 33
Tabel 4.3 Karakteristik Usia..............cccoviuiiiiiiiiii e ee e 34
Tabel 4.4 Karakteristik Pendidikan.................ccoooviiiiiiiiiiiiinieeeeeas 34
Tabel 4.5 Karakteristik Domisili...............cccooiiiiiiii e 35
Tabel 4.6 Karakteristik Pekerjaan.................coooiiiiiiiiinas 35
Tabel 4.7 Alasan Menggunakan Internet.................ccocovvviiiiiiiiiininens 36
Tabel 4.8 Variabel Deskriptif Content Marketing........................coovvviiniiininns 37
Tabel 4.9 Uji Validitas 140 Responden................ccoeuveiiiiiiiiiiiiinieeneeaanns 38
Tabel 4.10 Uji Reliabilitas 140 responden.................c.ocovvuiiiiiiiiiiiinininieiaenes 39
Tabel 4.11 Hasil Uji Normalitas. ...............cooeiiiiiiiiiiiiiieee e 40
Tabel 4.12 Hasil Uji MultiKolinieritas.................ccooiiiiiiiiiiiiiiiee e 40
Tabel 4.13 Hasil Uji Heterokedastisitas..............cccovuviiiiniiiiiiiniinieeeeennn 41
Tabel 4.14 Uji Regresi Sederhana..................cooviiiiiiiiiiiiiiiiineieee e 42
Tabel 4.15 Hasil Uji Koefisien Determinasi (R)............c.ccovoviiiiiiiiiiinininennnes 43
Tabel 4.16 Hasil Uji Korelasi..............c.coovviiiiiiiis 43

Tabel 4.17 Hasil Uji T.......ooviiii 44



Universitas Bakrie

DAFTAR LAMPIRAN
Lampiran 1. Kuisioner Penelitian...................cooooiiiiiiiiiieee XVii
Lampiran 2. Kuisioner Penelitian...................cooooiiiiiiiiiiiieee XXii
Lampiran 3. Hasil Uji Pre-Test (50 Responden)...............cccovvviiiiiiiinn. XXV
Lampiran 4. Uji Validitas dan Reliabilitas (140 Responden)......................... XXViii
Lampiran 5. Hasil Uji Asumsi Klasik................coooiiiiiieee XXX

Lampiran 6. Hasil Pengujian Model................ccooiiiiiiiiiiiniiiiinnceee XXXii



Universitas Bakrie



	KATA PENGANTAR
	ABSTRAK
	ABSTRACT
	DAFTAR ISI
	DAFTAR GAMBA
	DAFTAR TABEL
	DAFTAR LAMPIRAN

