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Efektivitas Content Marketing Social Media Instagram Tokopedia

Terhadap Brand Awareness

M. Fadhil Ramadhan

ABSTRAK
Penelitian  ini  bertujuan  untuk  menganalisis  efektivitas  Content  Marketing
Instagram  Tokopedia  terhadap  Brand  Awareness.  Analisis  ini  menggunakan
variabel independen yaitu  Content Marketing dan variabel dependennya adalah
Brand Awareness. Sampel yang digunakan dalam penelitian ini adalah masyarakat
Indonesia  yang  pernah  melihat  atau  mengetahui  konten  Instagram Tokopedia.
Jumlah sampel adalah 140 orang yang diambil melalui metode  simple random
sampling dengan menggunakan kuisioner. Metode statistik yang digunakan adalah
Analisis  Regresi  Linier Sederhana.  Hasil  penelitian  ini  menunjukkan  bahwa
Content  Marketing berpengaruh signifikan dengan arah positif  terhadap  brand
awareness.  Penelitian  ini  menunjukkan  bahwa  Tokopedia  melalui  konten
Instagram yang dibuat dengan memperhatikan setiap dimensi Content Marketing
yang sesuai,  secara efektif mampu meningkatkan brand awareness.

Kata kunci: Content Marketing, Instagram, brand awareness, Tokopedia
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Effectiveness of Tokopedia's Instagram as Social Media Marketing

Content towards its Brand Awareness

M. Fadhil Ramadhan

ABSTRACT
This  research  aims  to  analyse  the  Impact  of  the  Effectiveness  of  Tokopedia’s
Instagram  Social  Media  Marketing  Content  towards  its  Brand  Awareness.  It
mainly  uses  two  commonly  known  variables  where  ‘Marketing  Content’ was
identified as the independent variable and ‘Brand Awareness’ was identified as
the dependent one. Sample of this study includes merely Indonesians that have
directly  seen  or  have  acknowledged  of  the  different  marketing  contents  on
Tokopedia’s Instagram Account.  Sampling was pulled off  using simple random
sampling  method.  As  to  data  gathering  technique,  questionnaire(s)  and  the
number of samples which amounts to 40 are selected. In addition, this study's
statistical method adopts a ‘Simple Linear Regression Analysis’ to model a target
prediction  value  based  on  its  independent  variable.  Report  of  this  study  has
shown  that  marketing  content  has  a  significant  impact  to  stirring  brand
awareness which direction revealed a positive to brand awareness. Further, this
entails that Tokopedia’s Marketing Content through its Instagram Account that
has considered the different types of marketing content dimensions corresponds
effectiveness that is leading to an increase in its brand awareness amongst people
in effect.

Keyword: Content Marketing, Instagram, Brand Awareness, Tokopedia
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