
Universitas Bakrie 

 

56 
 

DAFTAR PUSTAKA 

Aaker, D. A. 1991. Managing Brand Equity: Capitalizing on The Value of a Brand 

Name. New York: Free Press. 

Aaker, D. A. 1997. Manajemen Ekuitas Merek. Jakarta: Spektrum. 

Aaker, D. A. 2012. Measuring Brand Equity Across Products and Markets. 

California Management Review. 

Aaker, D. A., & Jacobson, R. 2006. The Financial Information Content of Perceived 

Quality. Journal of Marketing Research.  

Alex, N. J. 2012. An Enquiry into Selected Marketing Mix Elements and Their 

Impact on Brand Equity. IUP Journal of Brand Management. 

Archibald, R. B., Haulman, C. A., & Moody, Jr., C. E. 2002. Quality, Price, 

Advertising, and Published Quality Ratings. Journal of Consumer Research.  

Baker, M. 2016. The Marketing Book (15th Edition). Butterworth-Heinemann: 

Elsevier Science.  

Buchari, A. 2014. Manajemen Pemasaran dan Pemasaran Jasa. Bandung: CV. 

Alfabeta. 

Buil, I., de Chernatony, L., & Martínez, E. 2013. Examining the role of advertising 

and sales promotions in brand equity creation. Journal of Business Research, 

66(1), 115–122.  

Campbell, L., & Diamond, W. D. 1990. Framing and sales promotions: The 

characteristics of a “good deal.” Journal of Consumer Marketing.  

Chu, S., & Keh, H. T. 2006. Brand value creation: Analysis of the Interbrand-

Business Week brand value rankings. Marketing Letters.  

Cravin, D., & Piercy, N. 2013. Stratrgic Marketing (Internatio). New York: 

McGraw-Hill. 

David Garson, G. 2013. VALIDITY AND RELIABILITY 2013 Edition. Asheboro, 

NC: Statistical Associates Publishers. 



Universitas Bakrie 

 

57 
 

David, W., & Djamaris, A. R. 2018. Metode Statistik. Jakarta: Penerbitan 

Universitas Bakrie.  

de Chernatony, L. 2001. A model for strategically building brands. Journal of 

Brand Management. 

Dwyer, R. F., & Tanner, J. F. 2006. Business Marketing: Connecting Strategy, 

Relationships, and Learning. New York: McGraw-Hill/Irwin Education. 

Garvin, D. A. 1983. Quality on the Line. Harvard Business Review. 

Ghozali, I. 2005. Aplikasi Analisis Multivariate dengan SPSS. Semarang: Badan 

Penerbit UNDIP. 

Gil, R. B., Andrés, E. F., & Salinas, E. M. 2007. Family as a source of consumer-

based brand equity. Journal of Product and Brand Management.  

Kotler, P., & Armstrong, G. 2010. Principles of Marketing. Prentice Hall Europe: 

Pearson. 

Kotler, P., & Keller, K. L. 2012. Marketing Management (14th Edition).Prentice 

Hall: Pearson. 

Kwok, S., & Uncles, M. 2005. Sales promotion effectiveness: The impact of 

consumer differences at an ethnic-group level. Journal of Product and Brand 

Management, 14(3), 170–186. 

Lassar, W., Mittal, B., & Sharma, A. 1995. Measuring customer‐based brand equity. 

Journal of Consumer Marketing.  

Lewin, K., Heider, F., & Heider, G. M. 1936. Principles of topological psychology. 

McGraw-Hill Publications in Psychology. 

Low, G. S., & Mohr, J. J. 2000. Advertising vs sales promotion: A brand 

management perspective. Journal of Product & Brand Management, 9(6), 

389–414. 

Montaner, T., & Pina, J. M. 2008. The effect of promotion type and benefit 

congruency on brand image. Journal of Applied Business Research. 



Universitas Bakrie 

 

58 
 

Muhammad, S. 2007. Marketing Strategi Top Brand Indonesia. Yogyakarta: CV. 

Andi Offset. 

Netemeyer, R. G., Krishnan, B., Pullig, C., Wang, G., Yagci, M., Dean, D., …Wirth, 

F. 2004. Developing and validating measures of facets of customer-based 

brand equity. Journal of Business Research.  

Nielsen’s. 2018. Nielsen’s Advertising Information Services. Diperoleh 5 Maret 

2019, dari https://www.nielsen.com/id/en.html 

Nikabadi, M. S., Safui, M. A., & Agheshlouei, H. 2015. Role of Advertising and 

Promotion in Brand Equity Creation. Journal of Promotion Management, 

21(1), 13–32. 

Oliver, R. L. 1999. Whence Consumer Loyalty? Journal of Marketing.  

Palazn-Vidal, M., & Delgado-Ballester, E. 2018. Sales Promotions Effects on 

Consumer-Based Brand Equity. International Journal of Market Research.  

Pappu, R., Cooksey, R. W., & Quester, P. G. 2005. Consumer-based brand equity: 

improving the measurement – empirical evidence. Journal of Product & Brand 

Management. 

Rao, A. R., & Monroe, K. B. 2006. The Effect of Price, Brand Name, and Store 

Name on Buyers’ Perceptions of Product Quality: An Integrative Review. 

Journal of Marketing Research. 

Shimp, T. 2010. Advertising Promotion and Other Aspects of Interated Marketing 

Communication. Canada: Nelson Education,Ltd. 

Shimp, T. A. 2004. Advertising, Promotion and Supplemental Aspects of Integrated 

Marketing Communication. Journal of Marketing Communications. 

Silalahi, U. (2015). Metode Penelitian Sosial Kuantitatif (4th ed.; N. F. Atif, Ed.). 

Bandung: PT Refika Aditama. 

Simomara, B. 2003. Memenangkan Pasar dengan Pemasaran Efektif dan 

Profitable. Jakarta: PT. Gramedia Pustaka Utama. 

 



Universitas Bakrie 

 

59 
 

Simon, C. J., & Sullivan, M. W. 2008. The Measurement and Determinants of 

Brand Equity: A Financial Approach. Marketing Science.  

Smith, D. C., & Aaker, D. A. 1992. Managing Brand Equity: Capitalizing on the 

Value of a Brand Name. Journal of Marketing.  

Srinivasan, S. S., & Anderson, R. E. 1998. Concepts and strategy guidelines for 

designing value enhancing sales promotions. Journal of Product & Brand 

Management. 

Sugiyono. 2017. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Supardi, S. 2016. Populasi dan Sampel Penelitian. Unisia.  

Taylor, K., Nettleton, S., Harding, G., & Bartholomew’s, S. 2010. Social Research 

Methods. In Sociology for Pharmacists.  

Tjiptono. 2008. Stratergi Pemasaran. Edisi Kedua. Yogyakarta. Andi 

Top Brand Award. 2019. (2019, 1 Januari). Top Brand Index 2019 Fase 1. 

Diperoleh 5 Maret 2019, dari https://www.topbrand-award.com/top-brand-

index/ 

Valette-Florence, P., Guizani, H., & Merunka, D. 2011. The impact of brand 

personality and sales promotions on brand equity. Journal of Business 

Research. 

Villarejo-Ramos, A. F., & Sánchez-Franco, M. J. 2007. The impact of marketing 

communication and price promotion on brand equity. Journal of Brand 

Management.  

Winer, R. S. 2002. A Reference Price Model of Brand Choice for Frequently 

Purchased Products. Journal of Consumer Research.  

Wood, L. 2000. Brands and brand equity: definition and management. Management 

Decision. 

 



Universitas Bakrie 

 

60 
 

Yakhontov, L. N., & Lapan, E. I. 1972. Azaindole derivatives - XLI. Synthesis of 

3-substituted 5-azaindoles. Chemistry of Heterocyclic Compounds, 8(11), 

1380–1382. 

Yoo, B., Donthu, N., & Lee, S. 2000. An examination of selected marketing mix 

elements and brand equity. Journal of the Academy of Marketing Science, 

28(2), 195–211. 

Zeinolabedin Rahmani, Payame Noor University, Sari, I., & Hamidreza Salmani 

Mojaveri, Islamic Azad University, Tehran, Iran Amin Allahbakhsh, Payame 

Noor University, Babol, I. 2012. Review the Impact of Advertising and Sale 

Promotion on Brand Equity. Journal of Business Studies Quarterly. 


