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TERHADAP KEPUASAN PEMBACA SITUS FASHION ONLINE 

STYLE.COM INDONESIA 

Michelle Maria Tanamal 

 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui apakah isi berita (content) dan tata letak 

(layout) berpengaruh terhadap kepuasan pembaca situs fashion online Style.com 

Indonesia. Responden yang diteliti disini adalah mahasiswa/i Lasalle College Jakarta 

Jurusan Fashion dan Member Style.com Indonesia. Model analisis yang digunakan 

adalah analisa pair sample t-test, analisa regresi linear berganda, dan uji F. Adapun 

hasil penelitian menunjukkan bahwa isi berita (content) tidak berpengaruh signifikan 

terhadap kepuasan pembaca. Sedangkan tata letak (layout) dinyatakan memiliki 

pengaruh signifikan terhadap kepuasan pembaca. Namun ketika kedua variabel ini 

diuji secara bersamaan/serentak menggunakan uji F, maka hasil yang diperoleh 

menyatakan bahwa variabel isi berita dan layout secara simultan berpengaruh 

signifikan terhadap kepuasan pembaca. 

 

Kata Kunci : Konten Berita, Layout, Kepuasan Pembaca, Situs Online, Fashion. 
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THE IMPACT OF NEWS CONTENT AND LAYOUT TOWARD READERS 

SATISFACTION ON STYLE.COM INDONESIA WEBSITE 

Michelle Maria Tanamal 

 

 

ABSTRACT 

 

This study aims to determine whether news content and layout have an effect on 

readers’ satisfaction in Style.com Indonesia as an online magazine. The respondents 

are students from Lasalle International College Jakarta Majoring in Fashion Design 

and Style.com members itself. The analysis model used in this study is the analysis of 

pair sample t-test, multiple linear regression, and f-test. The test results showed that 

the news content does not significantly influence the reader’s satisfaction. While the 

layout are stated to have a significant influence on reader satisfaction. But, when 

these two variables are tested simultaneously using the F-Test, the results obtained 

stating that the news content and layout are concurrently significant on reader 

satisfaction. 

 

Keywords : Readers Satisfaction, News Content, Layout, Fashion, Online Magazine 
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