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PENGARUH LOKASI DAN BRAND IMAGE TERHADAP KEPUTUSAN 

MAHASISWA MEMILIH KULIAH DI UNIVERSITAS BAKRIE  

KELAS KHUSUS REGULER SORE 

Mohammad Yasir 

ABSTRAK 

 

Penelitian ini ditujukan untuk menganalisis apakah lokasi dan brand image 
berpengaruh terhadap keputusan mahasiswa memilih kuliah di Universitas Bakrie 
kelas khusus reguler sore. Populasi dalam penelitian ini adalah mahasiswa aktif 
Universitas Bakrie kelas khusus reguler sore. Penelitian ini mengambil sampel 
sebanyak 196 responden. Metode analisis yang digunakan dalam penelitian  ini 
adalah regresi linear berganda. Hasil penelitian menunjukkan bahwa lokasi 
berpengaruh secara positif signifikan terhadap keputusan mahasiswa memilih 
kuliah di Universitas Bakrie kelas khusus reguler sore dan brand image 
berpengaruh secara positif sangat signifikan terhadap keputusan mahasiswa 
memilih kuliah di Universitas Bakrie kelas khusus reguler sore. 

Kata kunci: lokasi, brand image, Keputusan Pembelian 
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THE INFLUENCE OF THE LOCATION AND BRAND IMAGE ON  THE 

DECISION OF STUDENTS CHOOSING STUDIED IN BAKRIE 

UNIVERSITY OF SPECIAL CLASS 

Mohammad Yasir 

ABSTRACT 

This Research is intended to analyze whether the location and brand image has 
an influence of the student to choose Bakrie University of special class. The 
population in this study were active students of the Bakrie University of special 
class. This research took samples from 196 respondents. The method of analysis 
used in this research was simultaneous multiple regression. The result showed 
that location significantly influenced positively to decision of students to choose to 
study at the Bakrie University of special class, and brand image very significantly 
influenced positively to decision of students to choose to study at the Bakrie 
University of special class. 

 

Keyword: Location, Brand Image, Decision of Purchase  
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