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PENGARUH STRATEGI PROMOSI INDOMARET DI 

SOSIAL MEDIA TERHADAP KEPUTUSAN PEMBELIAN 

KONSUMEN 

TASYA NADYAN UTAMI 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisa pengaruh strategi promosi 

Indomaret di sosial media terhadap keputusan pembelian konsumen. Semua 

data penelitian ini berdasarkan penyebaran kuesioner kepada 100 responden 

konsumen Indomaret yang mengetahui promosi Indomaret di sosial media dan 

konsumen Indomaret yang pernah berbelanja di Indomaret dalam 1 bulan 

terakhir. Analisa yang digunakan dalam penelitian ini dalam pengujian 

hipotesis menggunakan Uji Validitas, Uji Realibilitas, dan Uji Regresi. Dan 

dari serangkaian uji statistik dapat disimpulkan bahwa terdapat pengaruh yang 

signifikan dari strategi promosi Indomaret di sosial media terhadap keputusan 

pembelian konsumen. 

Kata kunci: promosi sosial media, keputusan pembelian konsumen, 

Indomaret. 
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THE EFFECT OF INDOMARET PROMOTION 

STRATEGIES ON SOCIAL MEDIA ON CONSUMER 

PURCHASE DECISIONS 

 

TASYA NADYAN UTAMI 

 

ABSTRACT 

This research aims to analyze the influence of Indomaret's promotion 

strategy on social media on consumer purchasing decisions. All research data 

is based on questionnaires to 100 Indomaret consumer respondents who know 

about Indomaret's promotion on social media and Indomaret consumers who 

have shopped at Indomaret in the past 1 month. The analysis used in this 

study in testing the hypothesis using Validity Test, Reliability Test, and 

Regression Test. And from a series of statistical tests it can be concluded that 

there is a significant effect of Indomaret's promotion strategy on social media 

on consumer purchasing decisions.  

 

Key word : Social media promotion, consumer purchasing decisions, 

Indomaret. 

 

 

 

 

 

 

 

 

 

 



  Universitas Bakrie 

viii 
 

DAFTAR ISI 

 
HALAMAN PERNYATAAN ORISINALITAS ................................................. i 

LEMBAR PENGESAHAN .................................................................................. ii 

LEMBAR PERSETUJUAN PUBLIKASI TUGAS AKHIR ............................ iii 

KATA PENGANTAR .......................................................................................... iv 

ABSTRAK ............................................................................................................ vi 

ABSTRACT .......................................................................................................... vii 

DAFTAR ISI ....................................................................................................... viii 

DAFTAR GAMBAR ............................................................................................ xi 

DAFTAR TABEL ............................................................................................... xii 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang Masalah ........................................................................ 1 

1.2 Identifikasi Masalah ............................................................................... 6 

1.3 Perumusan Masalah ............................................................................... 6 

1.4 Tujuan Penelitian ................................................................................... 6 

1.5 Manfaat Penelitian ................................................................................. 6 

BAB II  LANDASAN TEORI .............................................................................. 7 

2.1 Promosi ..................................................................................................... 7 

2.1.1 Pengertian Promotion Mix.................................................................... 7 

2.1.2 Tujuan promosi ..................................................................................... 8 

2.1.3 Media Promosi ...................................................................................... 9 

2.2 Sosial Media............................................................................................ 10 

2.2.1 Pengertian Sosial Media ..................................................................... 10 

2.2.2 Peran dan Fungsi Sosial Media dalam Dunia Bisnis ....................... 10 

2.2.3 Sosial Media Instagram ...................................................................... 11 

2.2.4 Sosial Media LINE .............................................................................. 12 

2.3 Keputusan Pembelian ............................................................................ 13 

2.4 Konsumen ............................................................................................... 16 

2.5 Penelitian Terdahulu ................................................................................. 18 

2.6 Kerangka Pemikiran ................................................................................. 19 

2.7 Hipotesis ..................................................................................................... 19 



  Universitas Bakrie 

ix 
 

BAB III  METODE PENELITIAN ................................................................... 20 

3.1 Metode Penelitian ...................................................................................... 20 

3.2 Populasi Dan Sampel ................................................................................. 20 

3.2.1 Populasi ................................................................................................ 20 

3.2.2 Sampel .................................................................................................. 20 

3.3 Jenis Penelitian dan Sumber Data ........................................................... 21 

3.4 Variabel Penelitian dan Definisi Operasional Variabel ......................... 22 

3.4.1 Variabel Penelitian ............................................................................. 22 

3.4.2 Definisi Operasional Variabel............................................................ 22 

3.5 Metode Pengumpulan Data ...................................................................... 24 

3.5.1 Studi Pustaka ...................................................................................... 24 

3.5.2 Studi Lapangan ................................................................................... 24 

3.6 Teknik Analisis Data ................................................................................. 25 

3.6.1 Uji Instrumen Penelitian .................................................................... 25 

3.6.2 Uji Asumsi Klasik ................................................................................... 27 

3.6.2.1 Uji Normalitas .................................................................................. 27 

3.6.2.2 Uji Heteroskedastisitas .................................................................... 27 

3.6.3 Kelayakan Model .................................................................................... 28 

3.6.3.1 Uji Regresi Linear Sederhana ........................................................ 28 

3.6.3.2 Koefisien Determinasi (R2) .............................................................. 28 

3.6.4 Uji Hipotesis ............................................................................................ 29 

3.6.4.1 Uji T .................................................................................................. 29 

BAB IV ANALISIS DATA DAN PEMBAHASAN .......................................... 30 

4.1 Deskripsi Karakteristik Responden ......................................................... 30 

4.1.1 Deskripsi Responden Berdasarkan Jenis Kelamin .......................... 30 

4.1.2 Deskripsi Responden Berdasarkan Usia........................................... 31 

4.1.3 Deskripsi Responden Berdasarkan Pendidikan Terakhir .............. 31 

4.1.4 Deskripsi Responden Berdasarkan Lokasi Responden ................... 32 

4.1.5 Deskripsi Responden Berdasarkan Pekerjaan................................. 32 

4.2 Pre-Test Validitas dan Realibilitas .......................................................... 33 

4.2.1 Hasil Uji Validitas terhadap 30 Responden ..................................... 33 

4.2.2 Hasil Uji Reliabilitas terhadap 30 Responden ................................. 34 

4.3 Uji Instrumen Penelitian ........................................................................... 35 

4.3.1 Hasil Uji Validitas ............................................................................... 35 



  Universitas Bakrie 

x 
 

4.3.2 Hasil Uji Realibilitas ........................................................................... 36 

4.4 Uji Asumsi Klasik ...................................................................................... 37 

4.4.1 Uji Normalitas ..................................................................................... 37 

4.4.2 Uji Heteroskedastisitas ....................................................................... 39 

4.5 Kelayakan Model ....................................................................................... 40 

4.5.1 Uji Regresi Linear Sederhana ........................................................... 40 

4.5.2 Koefisien Determinasi......................................................................... 41 

4.6 Uji Hipotesis ............................................................................................... 41 

4.6.1 Uji T (Parsial) ...................................................................................... 41 

4.7 PEMBAHASAN ............................................................................................ 43 

BAB V  KESIMPULAN DAN SARAN ............................................................. 44 

5.1 Kesimpulan .................................................................................................... 44 

5.2 Saran .............................................................................................................. 44 

DAFTAR PUSTAKA .......................................................................................... 45 

LAMPIRAN ......................................................................................................... 47 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  Universitas Bakrie 

xi 
 

 

DAFTAR GAMBAR  

 

Gambar  1.1 Data Pengguna Internet……………………………….………..…1 

Gambar 1.2 Promosi Indomaret di sosial media Intagram……………………..3 

Gambar 1.3 Official Account LINE Indomaret……………………………….. 4 

Gambar 1.4 Promosi Indomaret di sosial media LINE………………………....4 

Gambar 4.1 Deskripsi Responden Berdasarkan Jenis Kelamin……..……….30 

Gambar 4.2 Deskripsi Responden Berdasarkan Usia………………………..31 

Gambar 4.3 Deskripsi Responden Berdasarkan Pendidikan Terakhir……….31 

Gambar 4.4 Deskripsi Responden Berdasarkan Lokasi………………..…….32 

Gambar 4.5 Deskripsi Responden Berdasarkan Pekerjaan…….………….....32 

Gambar 4.6 Hasil Uji Normalitas Menggunakan P-Plot………......……….38 

Gambar 4.7 Hasil Uji Heteroskedastisitas………………………………….39   

 

 

 

 

 

 

 

 

 



  Universitas Bakrie 

xii 
 

DAFTAR TABEL 
 

Tabel 2.1 Penelitian Terdahulu……………………………………18 

Tabel 2.2 Kerangka Pemikiran…………………………………….19 

Tabel 3.1 Tabel Operasional Variabel…………………………...23 

Tabel 3.2 Tabel Skala Interval Penelitian……………….……….25 

Tabel 4.1 Hasil Uji Validitas terhadap 30 Responden…………...33 

Tabel 4.2 Hasil Uji Reliabilitas terhadap 30 Responden………...34 

Tabel 4.3 Hasil Uji Validitas terhadap 100 Responden………….35 

Tabel 4.4 Hasil Uji Reliabilitas terhadap 100 Responden……….36 

Tabel 4.5 Hasil Uji Normalitas…………………………………..37 

Tabel 4.6 Hasil Uji Regresi Linear Sederhana…………………40 

Tabel 4.7 Hasil Analisis Determinasi…………………………..41 

Tabel 4.8 Hasil Uji T …………………………………………..42


