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PENGARUH BRAND AMBASSADOR DAN TAGLINE TERHADAP BRAND 

AWARENESS KARTU XL PRIORITAS (STUDI PADA KARYAWAN DI 

WILAYAH JAKARTA SELATAN) 

  

Sutarno Bintoro 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui: (1) pengaruh brand ambassador 

terhadap brand awareness kartu XL Prioritas (2) pengaruh tagline terhadap brand 

awareness kartu XL Prioritas (3) brand ambassador dan tagline terhadap brand 

awareness kartu XL Prioritas. Populasi penelitian ini adalah karyawan sebuah instansi 

di Jakarta Selatan, sedangkan sampel yang diambil sebanyak 100 orang responden 

dengan teknik purposive sampling. Instrumen penelitian di uji validitas dan reliabilitas 

dengan melihat corrected item total cerrelation dan cronbanch’s alpha dan semua 

dinyatakan valid dengan menggunakan teknik analisis deskriptif dan regresi berganda. 

Hasil penelitian ini menunjukkan bahwa: (1) brand ambassador berpengaruh positif 

terhadap brand awareness, ditunjukkan dengan koefisien regresi bernilai positif 

sebesar 0.345 dengan nilai sig sebesar 0.000 < 0.005. (2) tagline berpengaruh terhadap 

brand awareness, ditunjukkan dengan koefisien regresi bernilai  positif sebesar 0.151 

dengan nilai sig sebesar 0.000 < 0.005. (3) brand ambassador dan tagine berpengaruh 

terhadap brand awareness, diperoleh nilai 1.387 dengan nilai sig sebesar 0.000 < 0.005. 

(4) Besar pengaruh brand ambassador dan tagline terhadap brand awareness sebesar 

68,7%, dan sisanya sebesar 31,3% dipengaruhi oleh variabel lain di luar variabel 

penelitian ini.  

Kata kunci : Brand Ambassador, Tagline, Brand Awareness                         
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THE EFFECT OF BRAND AMBASSADOR AND TAGLINE ON XL PRIORITY 

BRAND AWARENESS CARD (STUDY IN EMPLOYEES IN JAKARTA 

SELATAN AREA) 

  

Sutarno Bintoro 

 

ABSTRACT 

 

This study aims to determine: (1) the effect of brand ambassador on XL Priority 

card brand awareness (2) the influence of tagline on brand awareness of XL Priority 

card (3) brand ambassador and tagline on brand awareness of XL Priority card. The 

population of this study is employees of an agency in South Jakarta, while the samples 

taken were 100 respondents using purposive sampling technique. The research 

instrument was tested for validity and reliability by looking at the corrected item-total 

correlation and Cronbach's alpha and all were declared valid by using descriptive 

analysis and multiple regression techniques. The results of this study indicate that: (1) 

brand ambassador has a positive effect on brand awareness, indicated by a positive 

regression coefficient of 0.345 with a sig value of 0.000 <0.005. (2) tagline influences 

brand awareness, indicated by a positive regression coefficient of 0.151 with a sig 

value of 0.000 <0.005. (3) brand ambassador and tagine affect brand awareness, 

obtained 1,387 with a sig value of 0,000 <0.005. (4) The influence of brand 

ambassador and tagline on brand awareness is 68.7%, and the remaining 31.3% is 

influenced by other variables outside the variables of this study. 

Keywords: Brand Ambassador, Tagline, Brand Awareness 
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