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ABSTRAK 

Jenis penilitian ini adalah penelitian kuantitatif bertujuan untuk mengetahui 

pengaruh Hedonic Shopping motives dan shopping lifestyle terhadap impulse 

buying. Penelitian ini dilakukan di Jakarta dengan sampel sebanyak 100 

responden yang merupakan konsumen fashion di Jakarta yang diambil melalui 

teknik purposive sampling. Metode analisis data menggunakan regresi linear 

berganda untuk mengetahui Hedonic Shopping motives dan shopping lifestyle 

terhadap impulse buying. pengolahan data ini menggunakan SPSS Versi 20. Hasil 

penelitian ini menunjukan bahwa Hedonic Shopping motives tidak berpengaruh 

secara positif dan signifikan diuji secara parsial terhadap impulse buying 

sedangkan shopping lifestyle berpengaruh secara positif dan signifikan impulse 

buying. Namun jika diuji secara bersama-sama kedua variabel yaitu Hedonic 

Shopping motives dan shopping lifestyle memiliki pengaruh yang signifikan 

terhadap impulse buying konsumen pengunjung mall. 

Kata kunci : Hedonic Shopping motives, shopping lifestyle, impulse buying   
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ABSTRACT 

This type of research is a quantitative study aimed to determine the effect of 

Hedonic Shopping motives and shopping lifestyle on impulse buying. This 

research was conducted in Jakarta with a sample of 100 respondents who are 

fashion consumers in Jakarta taken through purposive sampling technique. The 

data analysis method uses multiple linear regression to determine the Hedonic 

Shopping motives and shopping lifestyle for impulse buying. This data processing 

uses SPSS Version 20. The results of this study indicate that Hedonic Shopping 

motives have no positive and significant effect on being partially tested on impulse 

buying while shopping lifestyle has a positive and significant effect on impulse 

buying. However, if tested together the two variables namely Hedonic Shopping 

motives and shopping lifestyle have a significant effect on impulse buying for mall 

visitors. 

Keywords: Hedonic Shopping motives, shopping lifestyle, impulse buying   
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