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Nurhayati Agustin 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh penggunaan Brand 

ambassador dan efektiitas iklan online Yoona SNSD pada produk kecantikan 

Innisfree. Terdapat tida variabel dalam penelitian ini, yakni variabel X1 Brand 

ambassador (Visibility, Credibility, Attraction, dan Power), variabel X2 

Efektivitas Iklan Online (Empathy, Persuation, Impact, dan Communication) dan 

variabel Y Brand image (Product Attributes, Consumer Benefit, dan Brand 

Personality). Penelitian ini menggunakan pendekatan kuantitatif dengan metode 

survey menggunakan kuesioner melalui online yang disebar ke 30 populasi yakni 

pengguna Innisfree yang juga merupakan komunitas Innisfree Jabodetabek. 

Berdasarkan hasil penelitian dari 30 responden dalam variabel Brand ambassador 

menunjukkan masing-masing indikator memiliki kontribusi terhadap Brand 

image, hal tersebut pun berlaku sama untuk variabel efektivitas iklan online. Dari 

kedua variabel bebas nilai koefisien paling tinggi yaitu Variabel Brand 

ambassador (X1), hal ini menunjukkan dan membuktikan bahwa Variabel Brand 

ambassador memiliki pengaruh besar terhadap Brand image. 
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Nurhayati Agustin 

 

ABSTRACT 

 

This research is aimed at knowing the effect of using Brand ambassador and the 

effectiveness of online advertising for SNSD Yoona at Innisfree beauty products. 

There are no variabels in this study, namely the X1 Brand ambassador variabel 

(Visibility, Credibility, Attraction, and Power), variabel X2 Effectiveness of 

Online Advertising (Empathy, Persuation, Impact, and Communication) and 

variabel Y Brand image (Product Attributes, Consumer Benefit, and Brand 

Personality). This research uses a quantitative approach with a survey method 

using questionnaires through online which is distributed to 30 populations, who 

know about advertising innisfree in Youtube and wearing Innisfree product who 

are also Jabodetabek Innisfree communities. Based on the results of a study of 30 

respondents in the Brand ambassador variabel showing each indicator 

contributing to the Brand image, this also applies to the variabel effectiveness of 

online advertising. Of the two independent variabels the highest coefficient value 

is the Brand ambassador Variabel (X1), this shows and proves that Brand 

ambassador Variabels have a large influence on Brand image. 
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