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PENGARUH PROMOSI OFFCIAL ACCOUNT LINE @Burger King ID
TERHADAP MINAT BELI KONSUMEN DI CIBUBUR JUNCTION

Diah Anzilir R. Irani

ABSTRAK

Di Indonesia, perusahaan food and bevarege menjadi salah satu industri yang
perkembangannya sangat cepat, terutama dalam bidang makanan cepat saji. Hal ini
menyebabkan persaingan antar perusahaan food and bevarge semakin ketat. Oleh
karenanya perusahaan dituntut untuk melakukan strategi pemasaran yang tepat
untuk menarik minat beli konsumen. Penelitian ini ditelaah menggunakan teori
komunikasi pemasaran yang berfokus pada pengaruh promosi terhadap minat beli
oleh Kotler dan Keller. Metode penelitian ini menggunakan metode ekplanasi
dengan pendekatan kuantitatif dengan variabel X pada pengaruh promosi official
account Line @Burger King ID, dan variabel Y pada minat beli konsumen Cibubur
Junction. Hasil penelitian pada uji R didapatkan hasil nilai koefisien determinasi (R
square) sebesar 0.437 atau 43.7% hal ini menunjukan bahwa promosi official
account Line @Burger King ID berkontribusi dalam meningkatkan minat beli
konsumen Cibubur Junction sebesar 43.7%, faktor promosi yang mempengaruhi
minat beli konsumen adalah kupon, diskon atau potongan harga, dan hadiah yang
diberikan oleh pihak Burger King melalui akun Official Account Line @Burger
King.

Kata kunci : Minat Beli, Official Account Line @Burger King, Promosi’
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PENGARUH PROMOSI OFFCIAL ACCOUNT LINE @Burger King ID
TERHADAP MINAT BELI KONSUMEN DI CIBUBUR JUNCTION

Diah Anzilir R. Irani

ABSTRACK

In Indonesia, food and beverage companies are becoming one of the industries that
are developing in a fast-paced, especially in the fast-food sector. This cause the
competition between food companies tougher. Therefore, companies are required
to have great marketing strategies to attract consumers’ buying interest. This
research used marketing communication theory which is supported by the
promotion of buying interest by Kotler and Keller. This particular research is using
explanatory method of quantitative approach with the influence of the official
promotion of the Line @Burger King ID account as variable X and the buying
interest of Cibubur Junction consumers as variable Y. The results of the R test show
that the coefficient of determination (R square) is 0.437 or 43.7%, which shows that
the official @Burger King ID account contributes to increased the buying interest
of Cibubur Junction consumers by 43.7%. A promotion factor that increased
consumer buying interest is coupons, discounts, and gifts given by Burger King
through the @Burger King Official Line Account

Keywords : Buying Interest, Official Account Line, Burger King Promotion
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