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PENGARUH PROMOSI OFFCIAL ACCOUNT LINE  @Burger King ID 

TERHADAP MINAT BELI KONSUMEN DI CIBUBUR JUNCTION 

Diah Anzilir R. Irani 

 

ABSTRAK 

 

Di Indonesia, perusahaan food and bevarege menjadi salah satu industri yang 

perkembangannya sangat cepat, terutama dalam bidang makanan cepat saji. Hal ini 

menyebabkan persaingan antar perusahaan food and bevarge semakin ketat. Oleh 

karenanya perusahaan dituntut untuk melakukan strategi pemasaran yang tepat 

untuk menarik minat beli konsumen. Penelitian ini ditelaah menggunakan teori 

komunikasi pemasaran yang berfokus pada pengaruh promosi terhadap minat beli 

oleh Kotler dan Keller. Metode penelitian ini menggunakan metode ekplanasi 

dengan pendekatan kuantitatif dengan variabel X pada pengaruh promosi official 

account Line @Burger King ID, dan variabel Y pada minat beli konsumen Cibubur 

Junction. Hasil penelitian pada uji R didapatkan hasil nilai koefisien determinasi (R 

square) sebesar 0.437 atau 43.7% hal ini menunjukan bahwa promosi official 

account Line @Burger King ID berkontribusi dalam meningkatkan minat beli 

konsumen Cibubur Junction sebesar 43.7%, faktor promosi yang mempengaruhi 

minat beli konsumen  adalah kupon, diskon atau potongan harga, dan hadiah yang 

diberikan oleh pihak Burger King melalui akun Official Account Line @Burger 

King. 

 

Kata kunci : Minat Beli, Official Account Line @Burger King, Promosi. 
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PENGARUH PROMOSI OFFCIAL ACCOUNT LINE @Burger King ID 

TERHADAP MINAT BELI KONSUMEN  DI CIBUBUR JUNCTION 

Diah Anzilir R. Irani 

 

ABSTRACK 

 

In Indonesia, food and beverage companies are becoming one of the industries that 

are developing in a fast-paced, especially in the fast-food sector. This cause the 

competition between food companies tougher. Therefore, companies are required 

to have great marketing strategies to attract consumers’ buying interest. This 

research used marketing communication theory which is supported by the 

promotion of buying interest by Kotler and Keller. This particular research is using 

explanatory method of quantitative approach with the influence of the official 

promotion of the Line @Burger King ID account as variable X and the buying 

interest of Cibubur Junction consumers as variable Y. The results of the R test show 

that the coefficient of determination (R square) is 0.437 or 43.7%, which shows that 

the official @Burger King ID account contributes to increased the buying interest 

of Cibubur Junction consumers by 43.7%. A promotion factor that increased 

consumer buying interest is coupons, discounts, and gifts given by Burger King 

through the @Burger King Official Line Account 

Keywords : Buying Interest, Official Account Line, Burger King Promotion 

 

 

 

 

 

 

 



Universitas Bakrie 

 

viii 
 

 

DAFTAR ISI 

 

HALAMAN PERNYATAAN ORISINALITAS ..................................................... i 

HALAMAN PENGESAHAN ................................................................................. ii 

KATA PENGANTAR ........................................................................................... iii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI .............................. v 

ABSTRAK ............................................................................................................. vi 

DAFTAR ISI ........................................................................................................ viii 

DAFTAR GAMBAR ............................................................................................. xi 

DAFTAR TABEL ................................................................................................. xii 

DAFTAR BAGAN .............................................................................................. xiv 

DAFTAR LAMPIRAN ......................................................................................... xv 

1.1 Latar Belakang Masalah ............................................................................ 1 

1.2 Rumusan Masalah ..................................................................................... 7 

1.3 Tujuan Penelitian ....................................................................................... 7 

1.4 Manfaat Penelitian ..................................................................................... 8 

1.4.1 Manfaat Teoritis ................................................................................ 8 

1.4.2 Manfaat Praktis ................................................................................. 8 

BAB II ..................................................................................................................... 9 

KERANGKA TEORITIS ....................................................................................... 9 

2.1 Tinjauan Pustakan Terkait Dengan Penelitian Sebelumnya ...................... 9 

2.2 Tinjauan Pustaka Terkait Dengan Kerangka Teoritis ............................. 18 

2.2.1 Komunikasi Pemasaran ................................................................... 18 

2.2.2 Promosi ........................................................................................... 20 

2.2.3 Media Promosi ................................................................................ 22 



Universitas Bakrie 

 

ix 
 

2.2.4 Media Online ................................................................................... 23 

2.2.5 LINE ................................................................................................ 25 

2.2.6 Minat Beli ....................................................................................... 26 

2.3 Kerangka Teoritis .................................................................................... 28 

BAB III ................................................................................................................. 30 

METODOLOGI PENELITIAN ............................................................................ 30 

3.1 Metodologi Penelitian ............................................................................. 30 

3.2 Populasi dan Sampel ............................................................................... 31 

3.2.1 Populasi ........................................................................................... 31 

3.2.2 Sampel ............................................................................................. 31 

3.3 Sumber Data dan Teknik Pengumpulan Data ......................................... 32 

3.3.1 Sumber Data .................................................................................... 32 

3.3.2 Teknik Pengumpulan Data .............................................................. 33 

3.4 Definisi Konseptual dan Oprasional Variabel ......................................... 34 

3.5 Teknis Analisis Data ............................................................................... 36 

3.5.1 Analisis Regresi Linear Sederhana ................................................. 37 

3.6 Teknik Pengujian Keabsahan Data .......................................................... 37 

3.6.1 Uji Validitas .................................................................................... 37 

3.6.2 Uji Realibilitas ................................................................................ 38 

3.7 Keterbatasan Penelitian ........................................................................... 39 

BAB IV ................................................................................................................. 40 

HASIL PENELITIAN DAN PEMBAHASAN .................................................... 40 

4.1 Gambaran Umum Lokasi Penelitian ....................................................... 40 

4.2 Hasil Penelitian ........................................................................................ 41 

5.2.1. Karakeristik Responden .................................................................. 41 

4.2.2 Hasil Pengujian Validitas dan Reliabilitas ...................................... 44 



Universitas Bakrie 

 

x 
 

4.2.2 Statistik Deskriptif Variabel Penelitian ........................................... 47 

4.2.4 Hasil Pengujian Hipotesis ............................................................... 72 

4.3 Pembahasan ............................................................................................. 75 

BAB V ................................................................................................................... 78 

KESIMPULAN DAN SARAN ............................................................................. 78 

5.1 Kesimpulan .............................................................................................. 78 

5.2 Saran ........................................................................................................ 79 

5.2.1. Saran Akademis .............................................................................. 79 

5.2.2. Saran Praktis ................................................................................... 79 

DAFTAR PUSTAKA ........................................................................................... 80 

LAMPIRAN .......................................................................................................... 83 

 

  



Universitas Bakrie 

 

xi 
 

DAFTAR GAMBAR 

 

Gambar 1. 1 Data Statistik Pengguna Internet di Indonesia ................................... 1 

Gambar 1. 2 Grafik Pilihan Tempat Makan Masyarakat Indonesia........................ 2 

Gambar 1. 3 Data Statistik Platforms Media Sosial Yang Paling Aktif di Indonesia

 ................................................................................................................................. 4 

Gambar 1. 4 Offcial Account Line Burger King..................................................... 5 

 

  

file:///E:/diah/SKRIPSI%201-5/SKRIPSI%20DIAH%20FIX%20EDIT.docx%23_Toc15238853


Universitas Bakrie 

 

xii 
 

DAFTAR TABEL 

 

Tabel 2. 1 Penelitian Sebelumnya ......................................................................... 13 

Tabel 3. 1 Skala Likert .......................................................................................... 34 

Tabel 3. 2 Oprasionalisasi Konsep Variabel X (Promosi) .................................... 35 

Tabel 3. 3 Oprasionalisasi Konsep Variabel Y (Minat Beli) ................................ 36 

Tabel 4. 1 Jenis Kelamin Responden…………………………………...……………………….42 

Tabel 4. 2 Usia Responden.................................................................................... 43 

Tabel 4. 3 Hasil Uji Validitas Variabel X ............................................................. 44 

Tabel 4. 4 Hasil Uji Validitas Variabel Y ............................................................. 45 

Tabel 4. 5 Uji Reabilitas Variabel X ..................................................................... 46 

Tabel 4. 6 Uji Reabilitas Variabel Y ..................................................................... 46 

Tabel 4. 7 Hasil Responden Indikator Syarat dan Ketentuan ............................... 47 

Tabel 4. 8 Hasil Responden Dimensi Kupon ........................................................ 48 

Tabel 4. 9 Hasil Responden Indikator Kesesuaian Harga ..................................... 48 

Tabel 4. 10 Hasil Responden Indikator Gambar yang Menarik............................ 49 

Tabel 4. 11 Total Cumulative Dimensi Kupon ..................................................... 50 

Tabel 4. 12 Hasil Responden Indikator Potongan Harga ...................................... 51 

Tabel 4. 13 Hasil Responden Indikator Potongan Harga ...................................... 52 

Tabel 4. 14 Hasil Responden Indikator Diskon .................................................... 52 

Tabel 4. 15 Hasil Responden Indikator Diskon/Potongan Harga ......................... 53 

Tabel 4. 16 Hasil Responden Indikator Penawaran Khusus ................................. 54 

Tabel 4. 17 Total Cumulative Diskon / Potongan Harga ...................................... 55 

Tabel 4. 18 Hasil Responden Indikator Hadiah .................................................... 56 

Tabel 4. 19 Hasil Responden  Indikator Hadiah ................................................... 57 

Tabel 4. 20 Total Cumulative Dimensi Hadiah .................................................... 58 

Tabel 4. 21 Hasil Responden Dimensi Minat Transaksional ................................ 59 

Tabel 4. 22 Hasil Responden Minat Transaksional .............................................. 60 

Tabel 4. 23 Hasil Responden Minat Transaksional .............................................. 60 

Tabel 4. 24 Total Cumulative Minat Transaksional.............................................. 61 

Tabel 4. 25 Hasil Responden Dimensi Minat Refrensial ...................................... 62 

Tabel 4. 26 Hasil Responden Dimensi Minat Refrensial ...................................... 63 



Universitas Bakrie 

 

xiii 
 

Tabel 4. 27 Hasil Responden Dimensi Minat Refrensial ...................................... 63 

Tabel 4. 28 Total Cumulative Minat Refensial ..................................................... 64 

Tabel 4. 29 Hasil Responden Dimensi Minat Prefensial ...................................... 65 

Tabel 4. 30 Hasil Responden Dimensi Minat Prefensial ...................................... 66 

Tabel 4. 31 Hasil Responden Dimensi Minat Prefensial ...................................... 67 

Tabel 4. 32 Total Cumulative Minat Prefensial .................................................... 68 

Tabel 4. 33 Hasil Responden Minat Eksploratif ................................................... 69 

Tabel 4. 34 Responden Mengenai Minat Eksploratif............................................ 70 

Tabel 4. 35 Hasil Responden Dimensi Minat Eksploratif..................................... 70 

Tabel 4. 36 Total Cumulative Minat Eksploratif .................................................. 71 

Tabel 4. 37 Uji Signifikansi .................................................................................. 72 

Tabel 4. 38 Uji R ................................................................................................... 73 

Tabel 4. 39 Hasil Analisis Regresi Linear Sederhana ........................................... 74 

 

 

 

 

 

 

 

 

 

 

  



Universitas Bakrie 

 

xiv 
 

DAFTAR BAGAN 

 

Bagan 2. 1 Kerangka Teoritis ............................................................................... 28 

 

  



Universitas Bakrie 

 

xv 
 

DAFTAR LAMPIRAN 

 

lampiran 1 Kuesioner Penelitian ........................................................................... 83 

Lampiran 2 Hasil Kuesioner Responden............................................................... 87 

Lampiran 3 Hasil Output SPSS ............................................................................. 95 

 

 


