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Theo Gozana Hutomo

ABSTRAK

Perkembangan food and beverage di Indonesia berkembang pesat sehingga
menimbulkan persaingan yang ketat. Dengan adanya persaingan bisnis ini, maka
dibutuhkan strategi pemasaran yang tepat, yakni penerapan sales promotion yang
bertujuan untuk meningkatkan penjualan produk, meningkatkan minat beli pada suatu
produk dengan mengoptimalikan penggunaan media sosial Instagram sebagai
mediumnya. Penelitian ini ditelaah menggunakan teori Integrated Marketing
Communication yang berfokus pada sales promotion. Metode penelitian ini adalah
studi kasus dengan pendekatan kualitatif. Teknik analisis data dilakukan dengan in
depth interview kepada dua informan dan seorang triangulator. Hasil penelitian
menunjukkan bahwa promosi yang dilakukan oleh Carl’s Jr Indonesia mendapatkan
respon yang positif dari customer-nya karena dinilai sebagai program promosi yang
saling peduli kepada sesama. Beberapa tujuan sales promotion yang dapat dicapai
oleh Carl’s Jr Indonesia adalah meningkatkan penjualan jangka pendek, mendorong
pembelian konsumen dan mendapatkan pelanggan baru. Penggunaan Instagram yang
dilakukan oleh Carl’s Jr juga dapat dikaitkan dengan dua dimensi konsep social
media marketing yaitu content sharing dan connection.

Kata kunci  : Sales Promotion IMC, Instagram @carlsjrindonesia,
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THE IMPLEMENTATION OF CARL'S JR. INDONESIA SALES PROMOTION
IN THE GO-FOOD FEATURE RAMADAN EDITION FOR THE YEAR OF
2018-2019 THROUGH INSTAGRAM @CARLSJRINDONESIA

Theo Gozana Hutomo

ABSTRACT

The development of food and beverages in Indonesia is developing fast, causing
intense competition. With this business competition, the right marketing strategy is
needed, namely sales promotion that aims to increase product sales, increase buying
interest in a product by optimizing the use of Instagram social media as the medium.
This study uses the theory of Integrated Marketing Communication that supports
sales promotion. This research method is a case study with qualitative research. The
data analysis technique was carried out by in-depth interviews with two informants
and a triangulator. The results showed that the promotion carried out by Carl's Jr.
Indonesia received a positive response from customers because it was related to
promotional programs that were interrelated with each other. Some of the sales
promotion goals that can be achieved by Carl's Jr. Indonesia are increasing short-
term sales, encouraging consumer purchases and getting new customers. The use of
Instagram by Carl Jr. can also be done with two dimensions of social media
marketing namely content sharing and connections.

Keynote : Sales Promotion IMC, Instagram @carlsjrindonesia



Universitas Bakrie

DAFTAR ISI

HALAMAN PERNYATAAN ORISINALITAS ... i
KATA PENGANTAR oottt ettt s et e e e ennee e \Y
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI........cccccoovviiiiieiiiees Vil
ABSTRAK e e e e rre e viil
A B ST RA CT .. e e e e areeanes IX
DY I G ) TS X
DAFTAR GAMBAR ...ttt sttt ne e Xii
2N = ST RSR 1
PENDAHULUAN ..ottt sttt st saesaane e 1
1.1 Latar BlaKang .......c.ccoveiiiieiicie et 1
1.2 RUMUSAN MASIAN ...vviviiiiiiciee e 11
1.3 TUJUAN PENEIITIAN......cviiiiiiece e 11
1.4 Manfaat PeNeIItIaN ..........cccooeiiiiiiiisieee e 12
1.4.1 Manfaat TEOFTIS . ....ccvieiieieierie et 12
1.4.2 Manfaat PrakEiS........cccouoiiiiiieie e 12
BAB 1.ttt re e 13
KERANGKA PEMIKIRAN ..ottt e snae e snaa e 13
2.1  Tinjauan Pustaka Terkait Penelitian Sebelumnya.........ccccoovniiiiiniiinnne. 13
2.2 Tinjauan Pustaka Berdasarkan Kerangka Pemikiran ............cccccooveiviinnnnn. 33
2.2.1  Komunikasi PEMASAraN .........ccceveieereiiesieseeiesee e e see e nee e sneeee s 33
2.2.2  Integrated Marketing Communication (IMC).........cccccevvnineninnnnnnnnn. 35
2.2.3  SaleS PromOtION ....ccveeiiiie et 37
2.2.4  Komunikasi Pemasaran Digital...........ccccociviiiiinininin e 43
2.2.6  Jejaring Sosial INSTAgram .........cooveieriereieiese e 46
BAB L e 52
METODOLOGI PENELITIAN .....oei ettt snvee s snae e 53
3.1 Metode PENelitian.......c.cccveiiiieiieiiiie e 53
3.2 Objek dan Subjek Penelitian ...........ccccceeiieiiiiiiiie e 54



Universitas Bakrie

3.3 Sumber Data dan Teknik Pengumpulan Data ...........c.ccoovviiieiincnincnenen 54
3.3.1  SUMDEE Data.....eiivieiiiiiiie e 54
3.3.2  Teknik Pengumpulan Data..........ccooeieieieiiniiisieeeee e 55

3.4  Definisi Konseptual dan Operasionalisasi KONSEP .........ccccevevveveiieinennnns 58

3.5 TeKNiK ANAISIS DAL .......ccveieiiierieieiisesee e 59

3.6 Teknik Pengujian Keabsahan Data............ccccceeveiveiieiieiiesece e 61

3.7 Keterbatasan Penelitian ..ot 63

BAB TV ottt ettt r et 64
HASIL PENELITIAN DAN PEMBAHASAN ......coccotiiiiiiiiees e 64

4.1 Gambaran Umum Obyek Penelitian.............cccccoovveiiiieiiieiece e 64
4.1.1 Profil Carl’s Jr INdONESIa ......ceiviuiiiiiiiiiiiie i 65
4.1.2 Profil INTOrMAN ..o 67
4.1.3 SUBJEK TrianQUIALOT ........ccceeiueiieceee et 69

4.2 HaSIl PENEIITIAN.......cciiiiieieiee e 69
4.2.1 Penerapan Sales Promotion Ramadan Give Back Carl’s Jr Indonesia....... 71
4.2.2 Jejaring Sosial Instagram @carlsjrindonesia...........c.ccocvvverenencnencnennnns 77

4.3 PEMDANGSAN ..o 78
4.3.1 Analisis Penerapan Sales Promotion ............ccccoceveiininininienene s 78
4.3.2 Jejaring Sosial Instagram @carlsjrindonesia...........cccoovevveveriveresiesinennnns 88

BAB Ve 9
KESIMPULAN DAN SARAN ... oottt sttt e saa e snae e nnnee e 9

5.1 KESTMPUIAN ...t 94

5.2 SAIAN ...ttt et bbbt b et naa e beenneas 96
5.2.1 SAraN TEOMTIS ...cvieuieieiesieeie e st et e te e e s esreeneesneenneeneeas 96
5.2.2 SAraN PrakLiS .......ooiiiieiiiiie e 96

DAFTAR PUSTAKA .ottt sttt ettt nne s 97

Xi



Universitas Bakrie

DAFTAR GAMBAR

Gambar 1.1 Data Pengguna Instagram 2018 ............cccveveiiiiieieie et 3
Gambar 1.2 Contoh promosi bulan Ramadan McDonald’s melalui Instagram ........................ 4
Gambar 1.3 Contoh promosi bulan Ramadan KFC Indonesia melalui Instagram.................... 5
Gambar 1.4 Promosi “Ramadan Give Back” Carl’s Jr Indonesia di Instagram........................ 5
Gambar 1.5 Promosi Ramadhan Carl’s Jr Tahun 2015........ccccooiiiiiiiiiiiieeeeeee e, 6
Gambar 1.6 Promosi Ramadhan Carl’s Jr Tahun 2016.........c.ccoooiiiiiiiiniiiieeeeeeeeeee, 7
Gambar 1.7 Promosi Ramadhan Carl’s Jr Tahun 2017.........cccooiiiiiiiiiinieiie e 8
Gambar 1.8Feedback pelanggan Carl’s Jr melalui Instagram ............cccoeevviiiinennnennnerenenn. 9
Gambar 4.2 Log0 Carl’s JT .. ..ot nreeneas 65
Gambar 4.3 Promotion Excecutive Carl’s Jr IndOnesia. ...........coovrveireiiciinciiniiseseees 68
Gambar 4.4 Head Marketing Carl’s Jr INdONeSia .......c.cceveeieiiiieerieiesie e e st sie e 68
Gambar 4.5 Dion Subiakto WardyOno0............cccveieieieeiie ittt sre e s 69
Gambar 4.6 Foto Thanks Card Yang Di-unggah Customer Carl’s Jr Indonesia ................... 73
Gambar 4.7 Foto Thanks Card Yang Di-unggah Customer Carl’s Jr Indonesia .................... 73
Gambar 4.8Foto Komentar di Instagram Carl’s Jr Indonesia ...........ccocvevvenerieeiineninnesiennens 74
Gambar 4.9Photo Contest yang dilakukan Carl’s Jr Indonesia di Tahun 2019 ...................... 75

DAFTAR BAGAN

Bagan 2. 1 Kerangka PEMIKITAN ........cooiiiiiiiiieieiese e 52
Bagan 3.1 Proses Pengolahan Data Penelitian. .. ... 61
DAFTAR TABLE
Tabel 2.1 Tinjauan Pustaka Terkait Penelitian Sebelumnya............ccoocvvvriiiinininencicen, 32

Xii


../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314366
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314367
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314368
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314369
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314370
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314371
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314372
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314373
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314492
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314493
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314494
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314495
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314496
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314497
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314498
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314499
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314604
../../asus/Downloads/SKRIPSI%20THEO%20GOZANA%20HUTOMO%20(Repaired)%20(Repaired)%20rev-citra.doc#_Toc17314612

	2be847674d1b2efb90e10a9f9071057cdd5ac5afe5e02e8d3393354d90f82b07.pdf
	img-823134640
	SKRIPSI THEO GOZANA HUTOMO - (1151003201)

	2be847674d1b2efb90e10a9f9071057cdd5ac5afe5e02e8d3393354d90f82b07.pdf
	2be847674d1b2efb90e10a9f9071057cdd5ac5afe5e02e8d3393354d90f82b07.pdf

