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ANALISIS PENGARUH AKTIVASI MEREK PROGRAM “CAMPUS GOES 

TO SCHOOL” UNIVERSITAS BAKRIE TERHADAP PREFERENSI MEREK 

SISWA SMA KELAS XII DI JABODEBEK 

 

ALBERTUS DANANG WICAKSONO 

ABSTRAK 

Penelitian ini meneliti mengenai Analisis Pengaruh Aktivasi Merek Program “Campus Goes 

to School” Universitas Bakrie Terhadap Preferensi Merek Siswa SMA Kelas XII di 

Jabodebek. Terdapat dua variabel yang diteliti yaitu Variabel X (Aktivasi merek) dan 

Variabel Y (Preferensi Merek). Tujuan dalam penelitian ini adalah (1) 1. Untuk mengetahui 

pengaruh aktivasi merek program “Campus Goes to School” Universitas Bakrie terhadap 

preferensi merek siswa SMA kelas XII di Jabodebek. Metode yang digunakan dalam 

penelitian ini adalah kuantitatif dan subyek penelitian adalah siswa SMA kelas XII di wilayah 

Jabodebek yang sekolahnya didatangi oleh tim CGTS Universitas Bakrie pada bulan Februari 

2019. Data diperoleh dari kuesioner dan analisis data menggunakan regresi linier sederhana. 

Hasil penelitian menunjukkan (1) keseluruhan dimensi variabel X (Aktivasi Merek) sudah 

optimal (2) keseluruhan dimensi variabel Y (Preferensi Merek) sudah optimal (3) terdapat 

nilai signifikansi sebesar 0,000 yang memiliki arti bahwa variabel X (Aktivasi Merek) 

memiliki pengaruh terhadap variabel Y (Preferensi Merek), (4) variabel X (Aktivasi Merek) 

memiliki pengaruh sebesar 36,5% terhadap variabel Y (Preferensi Merek). 

Kata Kunci : Preferensi Merek, Aktivasi Merek, SMA, Universitas 
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ANALISIS PENGARUH AKTIVASI MEREK PROGRAM “CAMPUS GOES 

TO SCHOOL” UNIVERSITAS BAKRIE TERHADAP PREFERENSI MEREK 

SISWA SMA KELAS XII DI JABODEBEK 

 

ALBERTUS DANANG WICAKSONO 

ABSTRACT 

This research examines the Analysis of the Effect of Brand Activation of Bakrie University's 

"Campus Goes to School" Program Against the Brand Preference of Class XII High School 

Students in Jabodebek. There are two variables studied, namely Variable X (Brand 

Activation) and Variable Y (Brand Preference). The objectives of this study were (1) 1. To 

determine the effect of Bakrie University's brand "Campus Goes to School" activation on the 

brand preference of class XII high school students in Jabodebek. The method used in this 

study was quantitative and the research subjects were high school students of class XII in the 

Jabodebek area whose schools were visited by the Bakrie University CGTS team in February 

2019. Data were obtained from questionnaires and data analysis using simple linear 

regression. The results show (1) the overall dimensions of variable X (Brand Activation) are 

optimal (2) the overall dimensions of variable Y (Brand Preference) are optimal (3) there is a 

significance value of 0,000 which means that variable X (Brand Activation) has an influence 

on variable Y (Brand Preference), (4) variable X (Brand Activation) has an influence of 

36.5% on variable Y (Brand Preference). 

Keywords: Brand Preference, Brand Activation, High School, University 
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