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ANALISIS ELABORATION LIKELIHOOD MODEL PADA
PROSES KEPUTUSAN PEMBELIAN KONSUMEN DI
WEBSITE MAPEMALL.COM

Rizki Meitiadi Putra

ABSTRAK

Meningkatnya proses keputusan pembelian secara online karena dipengaruhi oleh
sumber informasi teman, interface, warna, brand yang ditampilkan pada website,
sehingga industri e-commerce makin berkembang dalam beberapa tahun terakhir.
Fokus penelitian ini adalah menganalisis proses keputusan pembelian konsumen
yang lebih menyukai membeli secara online di e-commerce MAPeMall.Com
bukan konsumen yang lebih menyukai membeli secara konvensional di MAP
Dept. Store. Proses pengambilan keputusan dalam membeli produk di website
MAPeMall.com. Narasumber tertarik akan pesan yang disampaikan dan berada
pada dua jalur yang berbeda yaitu jalur central dan jalur peripheral dalam teori
Elaboration Likelihood Model (ELM). Penelitian ini menggunakan metode
kualitatif deskriptif kepada 5 orang konsumen e-commerce MAPeMall.Com yang
memiliki karakteristik berusia 18 — 35 tahun, mahasiswa, karyawan dan sudah
terbiasa membeli di e-commerce MAPeMall.Com. Peneliti mendapatkan hasil
bahwa pembelian secara online lebih mudah, memiliki kualitas informasi yang
lebih baik dan lebih murah sehingga konsumen terus melakukan belanja online.
Para informan lebih sering melakukan pembelian di e-commerce MAPeMall.Com
dibanding MAP Dept. Store, namun jika dibanding dengan e-commerce lain,
MAPeMall.Com bukan merupakan e-commerce utama mereka.

Kata Kunci : Elaboration Likelihood Model, Proses Keputusan Pembelian,
Website, MAPeMall.Com
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ANALYSIS OF ELABORATION LIKELIHOOD MODEL ON
CONSUMER PURCHASING DECISION PROCESS AT
MAPEMALL.COM WEBSITE

Rizki Meitiadi Putra

ABSTRACT

Increased online purchasing decision processes because they are influenced by
friends' information sources, interfaces, colors, brands displayed on websites, so
that the e-commerce industry is growing in recent years. The focus of this
research is to analyze the purchasing decision process of consumers who prefer
buying online at e-commerce site MAPeMall.Com, not consumers who prefer to
buy conventionally at MAP Dept. Store. The decision process for buying products
on the MAPeMall.com website. Resource persons are interested in the message
conveyed and are on two different paths namely the central path and the
peripheral path in the Elaboration Likelihood Model (ELM) theory. This study
uses descriptive qualitative methods to 5 MAPeMall.Com e-commerce consumers
who have the characteristics of 18 - 35 years old, students, employees and are
accustomed to buying at MAPeMall.Com e-commerce. Researchers get results
that buying online is easier, has better quality information and is cheaper so
consumers continue to shop online. The informants more often make purchases at
MAPeMall.Com e-commerce than MAP Dept. Store, but when compared to other
e-commerce sites, MAPeMall.Com is not their main e-commerce site.

Keywords : Elaboration Likelihood Model, Purchasing Decision Process,
Website, MAPeMall.Com
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