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 PEMBANGUNAN BRAND TRUST MELALUI CORPORATE BRANDING DI MEDIA 

SOSIAL LINKEDIN DIGIASIA BIOS 

Arini Ahsanisa Widarputri 

ABSTRAK 

Penelitian ini menjelaskan tentang Pembangunan Brand Trust melalui Corporate Branding di 

Media Sosial Linkedin Digiasia Bios. Tujuan penelitian ini adalah untuk mengetahui bagaimana 

pembentukan brand trust berdasarkan factor-faktor pendukungnya melalui corporate branding di 

media sosial Linkedin Digiasia Bios. Peneliti menggunakan metode penelitian kualitatif deskriptif. 

Sumber data yang digunakan pada penelitian ini adalah data primer berupa wawancara mendalam 

dan data sekunder diperoleh dari sumber- sumber yang mendukung dan valid akan kebenarannya 

seperti media sosial perusahaan, dokumentasi perusahaan, studi pustaka dan jurnal. Lima informan 

pada penelitian ini adalah pihak yang berkaitan langsung dengan brand perusahaan yang 

merupakan pihak internal Digiasia Bios. Berdasarkan analisis, penelitian ini menemukan beberapa 

fenomena penting yakni penerapan corporate branding yang dilakukan Digiasia Bios melalui 

media sosial LinkedIn, dengan unggahan konten-konten menarik dan bermanfaat yang mendukung 

faktor-faktor yang membangun brand trust bagi potential customernya.  
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DIGIASIA BIOS BRAND TRUST BUILDING THROUGH CORPORATE BRANDING 

ON LINKEDIN AS SOCIAL MEDIA 

Arini Ahsanisa Widarputri 

ABSTRACT 

This study describes the application of the Digiasia Bios Corporate Branding Strategy in building 

brand trust through Social Media, Linkedin. The purpose of this research is to provide input and 

ideas and explain the strategies used by Digiasia Bios to build brand trust through Linkedin social 

media. In this study, researchers used descriptive qualitative research methods. The data source 

used in this study is primary data which contains in-depth interviews and secondary data obtained 

from sources that support and are valid for truth such as literature and journals. Five informants in 

this study are those who are directly related to the company's brand which is an internal party of 

Digiasia Bios. Based on the analysis, this research found several important phenomena, namely 

the implementation of corporate branding strategy conducted by Digiasia Bios, which has 

interesting and useful content so that it attracts the attention of its audience through the social 

media LinkedIn LinkedIn Digiasia Bios. and the application of factors that build brand trust for 

potential customers. 
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