Universitas Bakrie

DAFTAR PUSTAKA

Buku

A. Greyser (2003) Revealing the Corporation: Perspectives on Identity, Image,
Reputation, Corporate Branding, and Corporate-level marketing New York: Routledge.

Brittany Leaning AN. Introduction To Linkedin For Business. HubSpot.

Durianto, Sugiarto dan Tony Sitinjak, 2001. Strategi Menaklukkan Pasar Melalui.
Riset Ekuitas dan Perilaku Merek, PT. Gramedia Pustaka

Fournier, S., & Avery, J. (2011). The uninvited brand. Business Horizons

Ind, N. (1997). The corporate Brand. London: Macmillan business

Keller, K. L., & Aaker, D. A. (1990). The impact of Corporate Marketing on A
Company’s Brand Extensions in J. M. Balmer

Moleong, Lexy J. 2004. Metodologi Penelitian Kualitatif. Bandung: PT. Remaja
Rosdakarya

Mulyana, Deddy. 2004. Metodologi Penelitian Kualitatif. Bandung: PT Remaja
Rosdakarya.

Rakhmat, Jalaluddin, 2004. Metode Penelitian Komunikasi: Dilengkapi Contoh
Analisis Statistik, Bandung: PT Remaja Rosdakarya.

Sugiyono, Metode Penelitian Kuantitatif, Kualitatif dan R&D, (Bandung:
ALFABETA,2008)

Sumadi Suryabrata, Metode Penelitian (Jakarta: Rajawali, 1987)

Hatch, M. J., & Schultz, M. (1997). The relationship between organizational
culture, identity and image. European Journal of Marketing

Hatch, M.J,& Schultz m (2008) Taking Brand Initiative. Jossey-Bass. San

Francisco, CA

Wibisono. Dermawan (2006) Manajemenen Kinerja. Jakarta: Erlangga

Yin, Robert K, (2006), (Terj), Studi Kasus, Desain dan Metode, Jakarta, Rajawali Press.

46



Universitas Bakrie

Jurnal

Alizadeh, A., moshabaki, A., Hoseini, S. H., & Naiej, A. K. (2014). The
Comparison of Product and Corporate Branding Strategy: a conceptual
framework. IOSR Journal of Business and Management, 14-24.

Umaimah Wahid dan Anggun Eka Puspita. Jurnal Komunikasi Vol. 9, No. 1, Juli
2017, Universitas Budi Luhur.

Masume Hosseinzadeh Shahri Australian Journal of Business and Management
Research Vol.1 No.6 [51-59] | September, 2011.

Anber Abraheem Shlash MOHAMMAD. International Journal of Academic
Research in Accounting, Finance and Management Sciences Vol. 7, No.3, July 2017 Petra
University.

Jay M. Handelman Corporate identity and the societal constituent. Journal of the
Academy of Marketing Science, 2006, Volume 34, Number 2, Page 107

Hansel Bagus Tritama and Riswan Efendi Tarigan International Journal of
Communication & Information Technology (CommIT) Vol. 10 No. 1 University of Pelita
Harapan.

Heny Wahyu Tamara Dwi Lestari, Dindin Dimyati, Mohammad Shihab pada jurnal
MediaTor, Vol 10 (1), Juni 2017, President University.

Normann, R., & Ramirez, R. (1993). From value chain to value constellation:
Designing interactive strategy. Harvard Business Review

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value: A Means-End

Model and Synthesis of Evidence. Journal of Marketing , 52 (3), 2-22.

Eren Erdo mu dan Mesut Cigek .The impact of social media marketing on brand
loyalty . Procedia - Social and Behavioral Sciences 58 (2012)

Masume Hosseinzadeh Shahri.The Effectiveness Of Corporate Branding Strategy
In Multi-Business Companies.Australian Journal of Business and
Management Research Vol.1 No.6 [51-59] | September, 2011

Heny Wahyu Tamara Dwi Lestari, Dindin Dimyati, Mohammad Shihab. Strategic

47



Universitas Bakrie

Communications and Corporate Branding: A Study of Jebsen & Jessen Indonesia

Group.Jurnal MediaTor, Vol 10 (1), Juni 2017, President University.

Heba Sadek& Sarah Elwy.The impact of social media brand communication on

consumer-based brand equity dimensions through Facebook in fast moving consumer
goods: The case of Egypt .Journal of Business and Retail Management Research

(JBRMR), Vol. 12 Issue 2
Sandi Sutopo Ariwibowo & Widodo. Model Of Strengthening Brand Loyalty For

Edc (Electronic Data Capture) Users Of Bank Rakyat Indonesia (Persero) Ltd .
nternational Jurnal of Islamic Business Ethics (1JIBE) 13 Special Issue, April 2017

“Managing Human Capital within Organization”

Website

http://www.pewinternet.org/2018/03/01/social-media-use-in-2018/

48


https://tirto.id/strategi-memaksimalkan-linkedin-untuk-kemajuan-karier-ctbT
https://www.hallaminternet.com/benefits-linkedin-company-pages/
https://www.nielsen.com/us/en/insights/report/2011/social-media-report-q3/
https://www.comscore.com/Insights/Presentations-and%20Whitepapers/2011/it_is_a_social_world_top_10_need-to-knows_about_social_networking?cs_edgescape_cc=ID
https://www.comscore.com/Insights/Presentations-and%20Whitepapers/2011/it_is_a_social_world_top_10_need-to-knows_about_social_networking?cs_edgescape_cc=ID
https://www.comscore.com/Insights/Presentations-and%20Whitepapers/2011/it_is_a_social_world_top_10_need-to-knows_about_social_networking?cs_edgescape_cc=ID
http://www.pewinternet.org/2018/03/01/social-media-use-in-2018/

	Jay M. Handelman Corporate identity and the societal constituent. Journal of the
	Academy of Marketing Science, 2006, Volume 34, Number 2, Page 107

