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PROSES PEMBENTUKAN KONSEP DIRI MELALUI KOMUNIKASI 
ANTARPRIBADI DALAM MEMBANGUN PERSONAL BRANDING 

 (Studi Kasus “RF” Mantan Narapidana Anak Di Lembaga Pembinaan 
Khusus Anak Salemba, Jakarta) 

 
Edrizal Saputra 

 
 

ABSTRAK 
 

Stigma negatif yang terbentuk pada seorang mantan narapidana anak akan berakibat 
terciptanya labelisasi dan menyebabkan hambatan dalam proses pembentukan 
konsep diri hingga membangun personal branding-nya. Tujuan penelitian ini untuk 
menganalisis proses pembentukan konsep diri RF sebelum dan setelah dirinya 
berada di LPKA hingga dinyatakan bebas bersyarat, serta bagaimana upaya RF 
dalam membangun personal branding-nya. Analisis penelitian ini menggunakan 
teori interaksionisme simbolik oleh George Herbert Mead, dimensi konsep diri oleh 
Fitts, tahapan personal branding oleh Arruda, dan komunikasi antarpribadi oleh 
Joseph A. DeVito. Metode yang digunakan dalam penelitian ini adalah metode studi 
kasus tunggal tertanam, dengan penelitian kualitatif. Hasil penelitian menunjukan 
bahwa pembinaan dari Petugas Pemasyarakatan (PP), serta keterlibatan organisasi 
salah satunya Perkumpulan Keluarga Berencana Indonesia (PKBI) ketika RF 
berada di dalam LPKA mempengaruhi proses pembentukan konsep diri RF. Dalam 
intensitas interaksi komunikasi antarpribadi selama pembinaan tersebut, terjadi 
pertukaran simbol-simbol (interactionism symbolic) baik verbal maupun non-
verbal yang memengaruhi pembentukan mind, self, dan society RF. Dimensi konsep 
diri internal RF yakni identitas dirinya pintar secara emotional quotient, dan 
berprestasi, perilakunya menunjukkan self-disclosure positif, begitu pula dengan 
self-acceptance yang ia miliki. Sementara, dimensi konsep diri eksternal RF yakni 
physical self-concept, percaya diri pada penampilannya. Personal self-concept 
menunjukkan senang berbicara di depan umum, social self-concept RF yakni 
senang bersosialisasi dengan semua orang, moral self-concept RF merasa lebih 
sabar dalam kehidupannya, dan family self-concept ingin membantu perekonomian 
keluarga melalui pekerjaan yang halal. Sementara tahapan personal branding RF 
memenuhi extract phase, menjadikan pandai berkomunikasi sebagai keunikannya, 
melakukan perbaikan reputasi dengan konsep diri positif yang ia bawa, dan telah 
menjadikan lingkungan tempatnya bekerja sebagai komunitas mereknya. Express 
phase RF yakni mengetahui dirinya sebagai mantan narapidana anak, dan 
mengkomunikasikan hal tersebut secara konsisten namun belum berkelanjutan 
karena ia hanya terbuka dengan orang yang dikehendaki sejalan dengan exude 
phase RF yang belum berani menunjukan siapa dirinya di media sosial. 
 
Kata Kunci: komunikasi antarpribadi, konsep diri, interaksionisme simbolik, 

personal branding, mantan narapidana anak.
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PROCESS FOR ESTABLISHMENT OF SELF-CONCEPT THROUGH 
INTER-PERSONAL COMMUNICATION IN DEVELOPING PERSONAL 

BRANDING 
(Case Study of "RF" Former Child Prisoner at Lembaga Pembinaan Khusus 

Anak, Salemba, Jakarta) 
 

Edrizal Saputra 
 
 

ABSTRACT 
 

Negative stigma that is formed on a former child prisoner will result in the creation 
of labeling and cause obstacles in the process of forming self-concept to build his 
personal branding. The purpose of this study was to analyze the process of forming 
RF self-concept before and after he was in LPKA until he was declared 
conditionally free, as well as how RF efforts in building his personal branding. The 
analysis of this study uses the theory of symbolic interactionism by George Herbert 
Mead, the dimension of self-concept by Fitts, the stages of personal branding by 
Arruda, and interpersonal communication by Joseph A. DeVito. The method used 
in this research is the embedded single case study method, with qualitative 
research. The results showed that the coaching from Petugas Pemasyarakatan 
(PP), as well as the involvement of organizations, one of them is Perkumpulan 
Keluarga Berencana Indonesia (PKBI), influence the formation of RF self-concept 
when he was in LPKA. In the intensity of interpersonal communication interactions 
during the coaching, there is an exchange of symbolic interactions both verbal and 
non-verbal which affect the formation of RF mind, self, and society. The dimensions 
of the internal RF self-concept are that his identity is emotionally smart, and 
achievers, their behavior shows positive self-disclosure, as well as his self-
acceptance. Meanwhile, the external RF self-concept dimension is physical self-
concept, confidence in his appearance. Personal self-concept shows happy to speak 
in public, social self-concept RF is happy to socialize with everyone, moral self-
concept RF feels more patient in life, and family self-concept RF wants to help the 
family economy through halal work. While the RF personal branding stage meets 
the extract phase, clever to communicate is his uniqueness, makes a reputation 
improvement with the positive self-concept that he carries, and and has made the 
environment where he works as a brand community. RF Express phase, with 
knowing himself as a former child prisoner, and communicating it consistently but 
not yet constancy because he is only open to the desired person, in line with the RF 
exude phase who has not dared to show who he really is on social media. 
 
Keywords: interpersonal communication, self-concept, symbolic interactionism, 

personal branding, former child prisoner 
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