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ANALISIS PENGARUH KUALITAS WEBSITE DAN REPUTASI
PERUSAHAAN TERHADAP MINAT BELI ONLINE
(STUDI PADA E-COMMERCE JASA TRAVEL PERJALANAN)

Jet Nendra®

ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh kualitas website dan reputasi
perusahaan terhadap minat beli online dengan fokus studi pada e-commerce jasa
travel perjalanan. Data dikumpulkan dari 80 responden melalui survei dengan
kuesioner secara online dan offline kepada responden yang pernah mengunjungi
situs website booking tiket perjalanan tetapi belum pernah melakukan pembelian
pada website yang dikunjunginya. Teknik pengambilan sampel yang digunakan
adalah quota sampling. Hasil penelitian ini menunjukkan bahwa kualitas website
berpengaruh positif terhadap minat beli online dengan nilai koefisiensi regresi ()
sebesar 0,337, sedangkan variabel reputasi perusahaan dalam penelitian ini tidak
berpengaruh terhadap minat beli online karena memiliki nilai signifikansi di atas
0,05. Nilai R? menunjukkan bahwa 24,6% minat beli online dipengaruhi oleh
kualitas website. Sementara 75,4% dipengaruhi oleh faktor lain yang tidak diteliti

dalam penelitian ini.

Kata Kunci: kualitas website, reputasi perusahaan, minat beli online, e-commerce

jasa travel.
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ANALYSIS OF THE INFLUENCE OF WEBSITE QUALITY AND
CORPORATE REPUTATION ON ONLINE PURCHASE INTENTION
(STUDY ON E-COMMERCE TRAVEL SERVICE TRIP)

Jet Nendra®

ABSTRACT

This study aimed to examine the effect of website quality and corporate reputation
towards online purchase intention with the focus study on e-commerce travel
service trip. Data were collected from 80 respondents through questionnaire
survey both online and offline to respondents who have visited the site of travel
ticket booking website but have never made a purchase on the website that they
visit. The sampling technique used was quota sampling. The results indicate that
there is a positive effect on website quality to online purchase intention with the
value of coefficient regression (f5) is 0.337, while the corporate reputation
variable in this study had no effect to online purchase intention because it has a
significance value above 0.05. The R? shows that 24.6% of online purchase
intention is influenced by the website quality. While 75.4% are influenced by
another factors that did not examined in this study.

Key Words: website quality, corporate reputation, online purchase intention, e-

commerce travel service trip
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