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https://www.youtube.com/watch?v=rzUb_GeLDg8

WATCH THIS

https://www.youtube.com/watch?v=rzUb_GeLDg8


What is social media?

Definition: any website or application that 
enables users to create and share content, 
or to participate in social networking. 

Objective: awareness and engagement 

Other function: Customer service and 
reputation management

Social and the power or word-of-mouth 

Kingsnorth, Simon. (2016). Digital Marketing Strategy: An integrated approach to online marketing. London: Kogan Page. 



History of 
Social Media 

Source: https://www.broadbandsearch.net/blog/complete-history-social-media

https://www.broadbandsearch.net/blog/complete-history-social-media


Let’s look at the STATISTIC..



FACTS!

49% of the world’s population are now social media users: 

a whopping  3.8 billion people.

(wearesocial, 2020)











Should I or shouldn’t I use social media for business?

• Where is your customers? 

– the key to be where your customer’s are 

• Social penetration 

– how many people using social media?

• Social and mobile 

– what device do they use? With application?

• Influenced & be influenced

– can we influence our customers with social media?

Kingsnorth, Simon. (2016). Digital Marketing Strategy: An integrated approach to online marketing. London: Kogan Page. 



FACTS! 

• There were 160 million social media 
users in Indonesia in January 2020.

• Social media penetration in Indonesia 
stood at 59% (from total population) in 
January 2020

• The number of social media users in 
Indonesia increased by 12 million (+
8.1%) between April 2019 and January 
2020.

Source: We Are Social - Digital Report 2020 by Hootsuite 





















Social networking 

Blogs & microblogging 

Visual-media sharing 

Professional networking 

Reviews and ratings 

Forums 

Types of 

social media



Where to start?

1. Align with your overall strategy (planning) 

2. Consideration:
• What should be tone of your voice?

• How will you participate?

• How you will respond?

• In what language? What time zone?

3. Start by listening

4. Create social personality

5. Being consistent and authentic 

Kingsnorth, Simon. (2016). Digital Marketing Strategy: An integrated approach to online marketing. London: Kogan Page. 



Social advertising 

• Meaning…

DISPLAY ADS in Social 

media 

• Audience targeting:  

• Demography & psychography 

(interest)

• Retargeting & ‘Look-a-like” 

• Mainly the objective is 

awareness or engagement*

Kingsnorth, Simon. (2016). Digital Marketing Strategy: An integrated approach to online marketing. London: Kogan Page. 



Common measurement 

VOLUME & REACH ENGAGEMENT & QUALITY

• Brand volume 

• Market reach 

• Facebook fans

• Twitter followers

• Instagram followers 

• YouTube subscribers

• YouTube views

• Brand conversation

• Content dissemination 

• Facebook engagement (rate)

• Twitter engagement (rate)

• Instagram engagement (rate)

• YouTube engagement 

• Overall sentiment 

Kingsnorth, Simon. (2016). Digital Marketing Strategy: An integrated approach to online marketing. London: Kogan Page. 

How we measure Social Media effectiveness??





GOOD NEWS: 
NEXT WEEK IS YOUR MID-TEST 
(UTS) ASSIGNMENT! 


