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Analisis Dampak Logistics Service Quality dan Perceived Price Fairness Terhadap 

Service Loyalty di PT. Mitra Jelajah Solusindo 

 

Daniel Fransiscus 

 

ABSTRAK 

Penelitian ini membahas pengaruh logistics service quality terhadap service loyalty dengan 

customer satisfaction sebagai variabel intervening di PT. Mitra Jelajah Solusindo. Sampel 

penelitian ini berjumlah 23 responden pelanggan PT. Mitra Jelajah Solusindo yang melakukan 

transaksi berulang (repeat order) di bulan Agustus 2018-Januari 2020. Hasil penelitian 

menunjukkan bahwa setiap hubungan antar variabel baik logistics service quality, perceived 

price fairness, customer satisfaction berpengaruh positif terhadap service loyalty. 

Kata kunci: Logistics service quality, customer satisfaction, service loyalty. 
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An Analysis of the Impact Logistics Service Quality and Perceived Price Fairness for 

Service Loyalty in PT. Mitra Jelajah Solusindo 

 

Daniel Fransiscus 

 

ABSTRACT 

The purpose of this research aims to analyze the effects of logistics service quality towards  

service loyalty in PT. Mitra Jelajah Solusindo with Customer Satisfaction as intervening 

variable. This research was conducted by distributing questionnaires to 23 respondents which 

are repeat order customer of PT. Mitra Jelajah Solusindo who purchased on August 2018- 

January 2020. This result of this research showed relationship between logistics service 

quality, perceived price fairness and customer satisfaction affect positively to service loyalty. 

Keywords: Logistics service quality, customer satisfaction, service loyalty. 
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