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RACING4.NET 
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1111003085 

 

 

ABSTRAK 

 

Penelitian ini dilatar belakangi oleh perkembangan jaringan informasi, komunikasi 

dan teknologi yang dapat menunjang kinerja Public Relations. Penelitian ini dibuat 

untuk menganalisis bagaimana strategi pengelolaan website sebagai media PR 2.0 

di Racing4.net. Racing4.net adalah media online informatif untuk segmen dunia 

motorsport roda empat nasional. Sesuai yang dikatakan oleh David Phillips dan 

Philip Young (2009) strategi pengelolaan website oleh PR 2.0 memiliki efek positif 

dalam menyukseskan website perusahaan. Adapun strategi pengelolaan website 

yang dimaksud dalam penelitian ini meliputi transparency, internet porosity, 

internet agency, richness of information, and reach. Kemudian, penelitian ini 

menggunakan metode kualitatif desktiptif, di mana penulis melakukan wawancara 

mendalam dan observasi untuk mendapatkan sumber data. Analisis observasi dalam 

penelitian ini menggunakan beberapa software open source seperti Metricspot.com, 

toffedev.com, Webseoanalytics.com, Cpanel.awstat.com dan Statshow.com. Hasil 

penelitian menunjukkan bahwa strategi pengelolaan website sebagai media PR 2.0 

di Racing4.net juga berjalan cukup baik dan berperan penting terhadap efektivitas 

performa website Racing4.net, khususnya dalam membangun keterbukaan 

komunikasi, informasi, mengoptimalkan sistem kontrol, menciptakan insight, 

konten berkualitas, serta meningkatkan ketertarikan dan keterlibatan para 

pengunjung. 

 

Kata kunci: Pengelolaan Website, Media PR 2.0, Kerangka Berfikir Phillips dan 

Young, Racing4.net, Analisis Web 
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Demas Agil  
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ABSTRACT 

 

This research was background by the development of information networks, 

communications and technologies that can support the performance of Public 

Relations. This research aims to analyze the role of website management strategy 

as media PR 2.0 at Racing4.net. Racing4.net is an informative online media 

segment for four-wheel motorsport world national According to David Phillips and 

Philip Young (2009) strategy of managing a website by the PR 2.0 has a positive 

effect on the success of the company's website. Website management strategies in 

this research include transparency, internet porosity, internet agency, richness of 

information, and reach. And then, this research uses descriptive qualitative 

methods, which the writer undergoes in depth interview and observation to gain 

data for this research. Analysis of observation in this research used some of 

software open source such as Metricspot.com, toffedev.com, Webseoanalytics.com, 

Cpanel.awstat.com and Statshow.com. The research result shows that website 

management strategies as media PR 2.0 at Racing4.net ran good enough and vital 

to the effectiveness of the performance of the website Racing4.net, particularly in 

establishing open communication, information, optimize control systems, creating 

insight, quality content, as well as increasing the interest and involvement of the 

visitors. 

 

Keyword: Website Management, Media PR 2.0, Frameworks of Phillips and Young, 

Racing4.net, Web Analysis 
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