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STRATEGI AKUISISI PROGRAM TELEVISI 

(Studi pada Program Cinta di Langit Taj Mahal Menggantikan 

Program Bolly Star Vaganza di ANTV) 

 

Kartika Ayu Kharisma 

 

ABSTRAK 

 

Media televisi membawa dampak besar bagi khalayak karena mampu 

memberikan informasi tanpa memerlukan waktu yang lama. Selain itu, audience 

dimanjakan dengan berbagai program yang sifatnya gratis, mudah diakses, dan 

sifat televisi yang dipandang dan didengar (audiovisual). ANTV sebagai salah 

satu media penyiaran Indonesia menghadirkan program hiburan variety show 

yang berjudul Bolly Star Vaganza, namun program tersebut tidak mampu 

bertahan masa tayang sehingga ANTV membentuk strategi untuk menggantikan 

program tersebut dengan program sinetron Cinta di Langit Taj Mahal guna 

mendapatkan kembali para penonton setianya dan keutungan dari pengiklan. 

Penelitian ini adalah penelitian deksriptif kualitatif yang bertujuan untuk 

mengetahui analisa strategi akuisisi program televisi, studi pada program Cinta di 

Langit Taj Mahal menggantikan program Bolly Star Vaganza di ANTV. Teknik 

pengumpulan data melalui wawancara mendalam dengan narasumber, observasi 

dokumen kerja dan penelurusan dokumen. Hasil penelitian ini menunjukkan 

bahwa strategi yang digunakan oleh ANTV berhasil mengembalikan para 

penonton setia ANTV melalui program baru unggulannya yaitu Cinta di Langit 

Taj Mahal.  

 

Kata kunci: variety show, audience, audiovisual, strategi program 
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TELEVISION PROGRAM ACQUISITION STRATEGY 

(Study in Bolly Star Vaganza Program replaced Cinta di Langit 

Taj Mahal Program in ANTV) 

Kartika Ayu Kharisma 

 

ABSTRACT 

 

 Television brings big impact for audience cause it gives information 

without need a long time. Then, the audience pampered by many programs and its 

free, easy to access, and television properties are seen and heard (audiovisual). 

ANTV as a broadcast media in Indonesia present a variety show program that 

entitled Bolly Star Vaganza, however that program can’t be able to show for a 

long time. So, ANTV make a program strategy to replace the before one, with a 

drama program that entitled Cinta di Langit Taj Mahal to grab the loyal audiences 

and get a profit from the advertisers. This study is a qualitative descriptive aimed 

to determine the television program’s acquisition strategy analysis, study by Cinta 

di Langit Taj Mahal program that replace Bolly Star Vaganza program. Data 

collection through in-depth interviews with informants , observations, and 

document researches. These results indicate that strategy developed by the quiz 

successfully restore the quiz loyal audience through a new program that is 

superior in the sky Love the Taj Mahal. These results, showed that strategy that be 

used by ANTV successful to grab the loyal audience again and profits by the new 

prorgam that’s Cinta di Langit Taj Mahal. 

 

 

 

Keywords: variety show, audience, audiovisual, program strategy 
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