
Universitas Bakrie 

74 
 

DAFTAR PUSTAKA 

Afiouni, F., Karam, C. M., & El-Hajj, H. (2013). The HR value proposition model 

in the Arab Middle East: Identifying the contours of an Arab Middle Eastern 

HR model. International Journal of Human Resource Management, 24(10), 

1895–1932. https://doi.org/10.1080/09585192.2012.722559 

Akhlas, A. W., & The Jakarta Post. (2019). Small, medium start-ups struggle to 

retain talents in ‘salary war.’ Www.Thejakartapost.Com. 

https://www.thejakartapost.com/news/2019/10/14/small-medium-start-ups-

struggle-to-retain-talents-in-salary-war.html 

Amalia, R. S., & Hadi, C. (2019). Pengaruh Work Design Characteristics, Career 

Growth, dan Psychological Capital Terhadap Work Engagement Karyawan 

Generasi Milenial di PT. XYZ. Jurnal Psikologi, 15(1), 10. 

https://doi.org/10.24014/jp.v15i1.7029 

Ambarwati, A., & Raharjo, S. T. (2018). Prinsip Kepemimpinan Character of A 

Leader pada Era Generasi Milenial. PHILANTHROPY: Journal of 

Psychology, 2(2), 114. https://doi.org/10.26623/philanthropy.v2i2.1151 

Aruni, S. F., & Hidayat, R. (2019). Psikologi Peluang Kewirausahaan: Proses 

Kognitif Pengusaha Startup Digital dalam Opportunity Recognition. Jurnal 

Psikologi, 46(1), 45. https://doi.org/10.22146/jpsi.34608 

Atmoko, F. K. (2017). Pemakaian Rekrutmen Online Di Indonesia Pada 

Perusahaan-Perusahaan Terdaftar Di Bursa Efek Indonesia. Agora - Online 

Graduate Humanities Journal, 5(3), 1–6. 

Azizah, N. S. (2020). Pengaruh literasi keuangan, gaya hidup pada perilaku 

keuangan pada generasi milenial. Prisma (Platform Riset Mahasiswa 

Akuntansi), 01(02), 92–101. 

https://ojs.stiesa.ac.id/index.php/prisma%0APENGARUH 

Backhaus, K. (2016). Employer Branding Revisited. Organization Management 

Journal, 13(4), 193–201. https://doi.org/10.1080/15416518.2016.1245128 

Banerjee, P., & Gupta, R. (2019). Talent Attraction through Online Recruitment 

Websites: Application of Web 2.0 Technologies. Australasian Journal of 

Information Systems, 23, 1–23. https://doi.org/10.3127/ajis.v23i0.1762 

Bartz, D., Thompson, K., & Rice, P. (2017). Maximizing the Human Capital of 

Millennials Through Supervisors Using Performance Management. 

International Journal of Management, Business, and Administration, 20(1), 

1–9. 

Becchetti L. Castriota S., T. E. (2010). Productivity, wages and intrinsic motivation 

in social enterprises. Aiccon, Working Pa(1996), 1–34. 



Universitas Bakrie 

75 
 

Botha, A., Bussin, M., & De Swardt, L. (2011). An employer brand predictive 

model for talent attraction and retention. SA Journal of Human Resource 

Management, 9(1), 1–12. https://doi.org/10.4102/sajhrm.v9i1.388 

Boukis, A., & Kabadayi, S. (2020). A classification of resources for employee-

based value creation and a future research agenda. European Management 

Journal, xxxx, 1–11. https://doi.org/10.1016/j.emj.2020.05.001 

Cable, & Judge. (1996). Person-organization fit, job choice, and organization entry. 

Organizational Behavior and Human Decision Processes, 67(3), 204–213. 

Chandra, D. O., Hubeis, A. V. S., & Sukandar, D. (2015). Kepuasan Kerja Generasi 

X Dan Generasi Y Terhadap Komitmen Kerja Di Bank Mandiri Palembang. 

Jurnal Aplikasi Bisnis Dan Manajemen, 3(1), 12–22. 

https://doi.org/10.17358/jabm.3.1.12 

Chapman, D. S., Uggerslev, K. L., Carroll, S. A., Piasentin, K. A., & Jones, D. A. 

(2005). Applicant attraction to organizations and job choice: A meta-analytic 

review of the correlates of recruiting outcomes. Journal of Applied 

Psychology, 90(5), 928–944. https://doi.org/10.1037/0021-9010.90.5.928 

Cho, Y. J., & Perry, J. L. (2012). Intrinsic Motivation and Employee Attitudes: Role 

of Managerial Trustworthiness, Goal Directedness, and Extrinsic Reward 

Expectancy. Review of Public Personnel Administration, 32(4), 382–406. 

https://doi.org/10.1177/0734371X11421495 

citation-200047863. (n.d.). 

Dewi, H. (2018). ULTIMA Management | ISSN 2085 ‐ 4587. 10(2), 81–96. 

Dorsey, D. W., Cortina, J. M., Allen, M. T., Waters, S. D., Green, J. P., & Luchman, 

J. (2017). Adaptive and citizenship-related behaviors at work. Handbook of 

Employee Selection, Second Edition, January, 448–475. 

https://doi.org/10.4324/9781315690193 

Dries, N., Pepermans, R., & De Kerpel, E. (2008). Exploring four generations’ 

beliefs about career: Is “satisfied” the new “successful.” Journal of 

Managerial Psychology, 23(8), 927–928. 

https://doi.org/10.1108/02683940810904394 

Ekonomi, F., Ilmu, D. A. N., & Manajemen, P. S. (2017). Penerapan Employer 

Branding Dan Employer. 

Faturrahman, M. (2016). Model-Model Perilaku Pencarian Informasi. JIPI (Jurnal 

Ilmu Perpustakaan Dan Informasi), 1(1), 74–91. 

http://jurnal.uinsu.ac.id/index.php/jipi/article/view/101/66 



Universitas Bakrie 

76 
 

Goswami, P. (2015). Employee Value Proposition: A Tool for Employment 

Branding. International Journal of Scientific and Research Publications, 

5(12), 263–2250. www.ijsrp.org 

Grant, A. M., & Parker, S. K. (2009). 7 Redesigning Work Design Theories: The 

Rise of Relational and Proactive Perspectives. The Academy of Management 

Annals, 3(1), 317–375. https://doi.org/10.1080/19416520903047327 

Hannus, S. (2016). Traits of the millennial generation: Motivation and leadership 

Corporate Communication Master’s Thesis. 

http://epub.lib.aalto.fi/en/ethesis/pdf/14662/hse_ethesis_14662.pdf 

Howe, N. (2014). How the millennial generation is transforming employee benefits. 

Benefits Quarterly, 30(2), 8–14. 

Huselid, M. A., Jackson, S. E., & Schuler, R. S. (1997). Technical and strategic 

human resource management effectiveness as determinants of firm 

performance. Academy of Management Journal, 40(1), 171–188. 

https://doi.org/10.2307/257025 

Jaya, M. A., Ferdiana, R., & Fauziati, S. (2017). Analisis Faktor Keberhasilan SDM 

Startup yang Ada di Yogyakarta. Prosiding SNATIF, 04, 175–179. 

Journal, E., & Vol, B. M. (2014). the Effects of Employee Value Proposition on 

Performance of Commercial Banks in Kenya. European Journal of Business 

Management, 2(1), 1–13. 

Journal, E., & Vol, B. M. (2014). the Effects of Employee Value Proposition on 

Performance of Commercial Banks in Kenya. European Journal of Business 

Management, 2(1), 1–13. 

Kaplan, A. M. (2015). Social Media, the Digital Revolution, and the Business of 

Media. JMM International Journal on Media Management, 17(4), 197–199. 

https://doi.org/10.1080/14241277.2015.1120014 

Kicheva, T., & Economy, W. (2017). Management of Employees from Different 

Generations - Challenge for Bulgarian Managers and HR Professionals. 

Economic Alternatives, 1, 103–121. 

Knoepke, D. (n.d.). Bleeding Hearts and Minds ? Social Performance and the 

Nonprofit Employee Value Proposition. 312. 

Kusuma, T., & Prasetya, A. (2017). PENERAPAN STRATEGI EMPLOYER 

BRANDING DAN EMPLOYEE VALUE PROPOSITION UNTUK 

MENCIPTAKAN EMPLOYEE ENGAGEMENT (Studi Pada PT Bank 

Central Asia Tbk). Jurnal Administrasi Bisnis (JAB), 50(5), 143–151. 



Universitas Bakrie 

77 
 

Lanfranchi, J., Narcy, M., & Larguem, M. (2010). Shedding new light on intrinsic 

motivation to work: Evidence from a discrete choice experiment. Kyklos, 

63(1), 75–93. https://doi.org/10.1111/j.1467-6435.2010.00461.x 

Lestari, R., & Bisnis.com. (2019). Talenta Industri Digital Kian Diburu. 

Https://Teknologi.Bisnis.Com/. 

https://teknologi.bisnis.com/read/20191012/266/1158205/talenta-industri-

digital-kian-diburu 

M.Douglas. (2013). Who Are the Millennials? LiveScience, December. 

http://www.livescience.com/38061-millennials-generation-y.html 

Magdalema, S. L. (2018). Pengaruh Protean Career Attitude terhadap proactive 

work behaviour dengan mediasi passion for work pada generasi milenials di 

DKI jakarta. Hilos Tensados, 1, 1–476. 

https://doi.org/10.1017/CBO9781107415324.004 

Mahasiswa, N., & Konsentrasi, B. (2018). Pengaruh website rekruitmen terhadap 

daya tarik pelamar dimediasi reputasi perusahaan. 

Manajemen, P. S., Ekonomi, F., Ilmu, D. A. N., & Bakrie, U. (2020). ANALISIS 

STRATEGI EMPLOYEE-PEOPLE BRAND COMMUNITY ACTIVITY 

TERHADAP EFEKTIVITAS Studi kasus : Karyawan Millenial pada Digital 

Startup di Jakarta. 

Mascarenhas, B. G. (2019). Strategic Employee Communication. In Strategic 

Employee Communication. Springer International Publishing. 

https://doi.org/10.1007/978-3-319-97894-9 

Mcbain, R. (2005). Organisational Commitment. Henley Manager Update, 17(1), 

23–34. https://doi.org/10.1177/174578660501700103 

Meenakshi, S. P. (2013). “The Importance of Work-Life-Balance.” IOSR Journal 

of Business and Management, 14(3), 31–35. https://doi.org/10.9790/487x-

1433135 

Michaels, E., Handfield-jones, H., & Axelrod, B. (2001). The War for Talent: 

Attracting , developing and retaining highly talented managers. The War for 

Talent, 1–4. 

Mohammad, A., & Islam, S. T. (2017). Branding for Successful Employment: A 

Practical Approach. Type: Double Blind Peer Reviewed International 

Research Journal Publisher: Global Journals Inc. (USA) Global Journal of 

Management and Business Research, 17(3), 1–11. 

https://globaljournals.org/GJMBR_Volume17/4-Branding-for-Successful-

Employment.pdf 



Universitas Bakrie 

78 
 

Momeni, M. (2020). No 主観的健康感を中心とした在宅高齢者における 健康
関連指標に関する共分散構造分析Title. 21(1), 1–9. 

Momeni, M. (2020). No 主観的健康感を中心とした在宅高齢者における 健康
関連指標に関する共分散構造分析Title. 21(1), 1–9. 

Morrell, D. L., & Abston, K. A. (2018). Millennial Motivation Issues Related to 

Compensation and Benefits: Suggestions for Improved Retention. 

Compensation & Benefits Review, 50(2), 107–113. 

https://doi.org/10.1177/0886368718822053 

Mulyati, R., Himam, F., Riyono, B., & Suhariadi, F. (2019). Model Work 

Engagement Angkatan Kerja Generasi Millennial dengan Meaningful Work 

sebagai Mediator. Gadjah Mada Journal of Psychology (GamaJoP), 5(1), 34. 

https://doi.org/10.22146/gamajop.47964 

Musafir. (2013). Kompensasi Finansial Dan Kompensasi Non Finansial Terhadap 

Kinerja Karyawan. Jurnal Manajemen Dan Akuntansi, 2(2), 50–65. 

https://media.neliti.com 

Myrden, S. E., & Kelloway, K. (2015). Young workers’ perception of brand image: 

main and moderating effects. Journal of Organizational Effectiveness, 2(3), 

267–281. https://doi.org/10.1108/JOEPP-09-2014-0055 

Nagpal, A. D., & Nagpal, G. (2019). Influence of Employee value Proposition on 

Employer Brand. International Journal of Innovative Technology and 

Exploring Engineering, 8(12S), 673–676. 

https://doi.org/10.35940/ijitee.l1163.10812s19 

Nawa, F., & Kempa, S. (2017). Pengaruh Kompensasi Dan Disiplin Kerja Terhadap 

Kinerja Karyawan Pada Pt . Pln ( Persero ) Wilayah Nusa Tenggara Timur. 

Agora, 5(3). 

Newton, C. J., & Mazur, A. K. (2016). Value congruence and job-related attitudes 

in a nonprofit organization: a competing values approach. International 

Journal of Human Resource Management, 27(10), 1013–1033. 

https://doi.org/10.1080/09585192.2015.1053962 

Nooraddini, I., Ton, A.-T., & Sherehiy, B. (2016). Millennial work engagement: An 

unmet desire. 20252, 1–102. 

https://www.eurekafacts.com/phocadownload/WhitePapers/Millennial Work 

Engagement.pdf 

Osborne, S., & Hammoud, M. S. (2017). Effective Employee Engagement in the 

Workplace. International Journal of Applied Management and Technology, 

16(1), 50–67. https://doi.org/10.5590/ijamt.2017.16.1.04 



Universitas Bakrie 

79 
 

Paillé, P. (2010). Citizenship in the Workplace : Examining Work Attitudes As 

Predictors Among French Employee. International Journal of Business and 

Management, 5(4). https://doi.org/10.5539/ijbm.v5n4p53 

Palmer, A. (2003). The war for talent. RUSI Journal, 148(2), 62–68. 

https://doi.org/10.1080/03071840308446873 

Pawar, A. (2016). Employee Value Proposition: A Collaborative Methodology for 

Strengthening Employer Brand Strategy. Journal of Resources Development 

and Management, 16(March), 56–62. 

https://www.researchgate.net/publication/339956136 

Perdana, A. (2019). Generasi Milenial dan Strategi Pengelolaan SDM Era Digital. 

Jurnal Studi Pemuda, 8(1), 75. 

https://doi.org/10.22146/studipemudaugm.45287 

Permadi, K., & Netra, I. (2015). Pengaruh Reputasi, Kompensasi, Dan Lingkungan 

Kerja Terhadap Minat Melamar Pekerjaan Oleh Mahasiswa Universitas 

Udayana. E-Jurnal Manajemen Universitas Udayana, 4(10), 246570. 

Purbohastuti, A. . (2017). Vol. 12, No. 2, Oktober 2017. Tirtayasa Ekonomika, 

12(2), 212–231. 

Putra, I. M., & Manajemen, D. (2014). Meninjau Kepuasan Pelamar Kerja yang 

Menggunakan Situs Rekrutmen Online Jobstreet Indonesia. 

Ramalho Luz, C. M. D., Luiz de Paula, S., & de Oliveira, L. M. B. (2018). 

Organizational commitment, job satisfaction and their possible influences on 

intent to turnover. Revista de Gestão, 25(1), 84–101. 

https://doi.org/10.1108/rege-12-2017-008 

Ravitz, J. (2018). Pervasive management of project based learning : Teachers as 

guides and facilitators Balancing Teachers ’ Willingness to Change with 

Classroom Realities : Moving Towards an Error Model in Professional 

Development Research. July. 

Riani, N. (2017). Model Perilaku Pencarian Informasi Guna Memenuhi Kebutuhan 

Informasi (Studi Literatur). Publication Library and Information Science, 

1(2), 14. https://doi.org/10.24269/pls.v1i2.693 

Rocky, R., & Dahesihsari, R. (2016). The Organizational Attraction at Company-

owned University. International Research Journal of Business Studies, 9(3), 

185–197. https://doi.org/10.21632/irjbs.9.3.185-197 

Rohmaniar, S., & Krisnani, H. (2018). Pengaruh Motivasi Dan Kepuasan Kerja 

Terhadap Mobilitas Sosial Yang Dilakukan Petugas K3L Universitas 

Padjajaran. Focus : Jurnal Pekerjaan Sosial, 1(2), 44. 

https://doi.org/10.24198/focus.v1i2.18257 

https://doi.org/10.5539/ijbm.v5n4p53


Universitas Bakrie 

80 
 

Ross-gillespie, V. (2014). insects ve rs ity of e To w ve rs ity e To w. 

Ryza, P., & Dailysocial.id. (2019). Vidio’s Way to Capture Indonesian Market. 

Https://Dailysocial.Id/. https://dailysocial.id/post/videos-way-to-capture-

indonesian-market 

Saba, T. (2013). Understanding Generational Differences in the Workplace: 

Findings and Conclusions. Queens University IRC, 1–11. 

http://irc.queensu.ca/sites/default/files/articles/understanding-generational-

differences-in-the-workplace-findings-and-conclusions.pdf 

Sadeghi, A., & Pihie, Z. (2012). Transformational Leadership and Its Predictive 

Effects on Leadership Effectiveness. International Journal of Business & 

Social Science, 3(7), 186–197. https://doi.org/10.1016/j.sbspro.2011.11.341 

Salamzadeh, A. (2015). Startup Companies- Life Cycle and Challenges Startup 

Companies : Life Cycle and Challenges Aidin Salamzadeh ( Corresponding 

author ) Faculty of Entrepreneurship , University of Tehran , 16th Street , 

North Kargar Hiroko Kawamorita Kesim Faculty of Enginee. 4th 

International Conference on Employment, Education and Entrepreneurship 

(EEE), August. https://doi.org/10.13140/RG.2.1.3624.8167 

Samson, G. N., Waiganjo, M., & Koima, J. (2015). Effect of Workplace 

Environment on the Performance of Commercial Banks Employees in Nakuru 

Town. International Journal of Managerial Studies and Research (IJMSR), 

3(12), 76–89. www.arcjournals.org 

Samson, H. (2017). Use of social media to boost employee engagement. 

International Journal of Advance & Innovative Research-July -- September 

2017. 

Sanjaya, I., & Indrawati, A. (2014). Pengaruh Kompetensi, Kompensasi, Dan 

Lingkungan Kerja Terhadap Kinerja Karyawan Pada Pt. Pande Agung Segara 

Dewata. E-Jurnal Manajemen Universitas Udayana, 3(1), 250175. 

Sharon, Al. (2015). Understanding the Millennial Generation. Journal of Financial 

Service Professionals, 69(6), 11–14. 

http://eds.a.ebscohost.com.laureatech.idm.oclc.org/eds/pdfviewer/pdfviewer?

sid=0a0336d0-b8da-410d-a5b3-

7e42fa4cbe86@sessionmgr4004&vid=1&hid=4210 

Sherly, R. ( 2012). (2012). PENGARUH REPUTASI PERUSAHAAN DAN 

KOMUNIKASI WORD-OF-MOURTH TERHADAP PEMBUATAN 

KEPUTUSAN ( Studi Pada Mahasiswa / I Komunikasi Pascasarjana 

Universitas Indonesia ). In Tesis. Universitas Indonesia. 

Suyono, J., & Mudjanarko, S. W. (2017). Abraham Maslow Theory. Journal of 

Education, Teaching and Learning, 2(1), 86–92. 



Universitas Bakrie 

81 
 

Tamara, D., & Lee, K. A. K. (n.d.). EPH-International Journal of Business & 

Management Science ISSN: 2208-2190. 6. 

The Job Characteristics Theory: A Review. (2016). In Buletin Psikologi (Vol. 5, 

Issue 2, pp. 1–13). https://doi.org/10.22146/bpsi.13552 

Tosi, H. L., Locke, E. A., & Latham, G. P. (1991). A Theory of Goal Setting and 

Task Performance. The Academy of Management Review, 16(2), 480. 

https://doi.org/10.2307/258875 

Vaishali Jadhav and Natasha Jadhav. (2016). Using the jigsaw cooperative learning 

technique for nursing students: A review. International Journal of Nursing and 

Medical Investigation, 1(3), 30–35. https://doi.org/10.5897/IJNM2014 

Wahyudin, M., Sari, N. A., Manajemen, P. S., Ekonomi, F., & Indonesia, U. (n.d.). 

DAN BANK KONVENSIONAL TERHADAP KEINGINAN UNTUK. 

Wakida, E. (2015). Job Satisfaction - A Literature Review on Employee 

Motivation, Attitudes and Turnover: What is the Relationship? Researchgate, 

AUGUST, 1. https://doi.org/10.13140/RG.2.1.1583.2800 

Wiley, J. (2012). The WorldatWork Handbook of Compensation, Benefits & Total 

Rewards. The WorldatWork Handbook of Compensation, Benefits & Total 

Rewards. https://doi.org/10.1002/9781119196600 

Wiroko, E. P. (2017). Tantangan dan Strategi Rekrutmen di Indonesia. 

Psympathic : Jurnal Ilmiah Psikologi, 4(2), 193–204. 

https://doi.org/10.15575/psy.v4i2.1442 

Yu, K. Y. T., & Davis, H. M. (2019). Integrating job search behavior into the 

study of job seekers’ employer knowledge and organizational attraction. 

International Journal of Human Resource Management, 30(9), 1448–1476. 

https://doi.org/10.1080/09585192.2017.1288152 

Zamroni, E. (2016). Urgensi Career Decision Making Skills Dalam Penentuan Arah 

Peminatan Peserta Didik. Jurnal Konseling Gusjigang, 2(2). 

https://doi.org/10.24176/jkg.v2i2.700 

 

 

 

 

 

 


