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Pengaruh Potongan Harga dan Kualitas Layanan pada Aplikasi Terhadap 

Minat Beli Ulang Fore (Studi Kasus Fore Coffe di Plaza Festival) 

 

Nureza Yovalianisa 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis bagaimana pengaruh Potongan Harga 

dan Kualitas  Layanan dalam Aplikasi terhadap Minat Beli Ulang Fore (Studi Kasus  

Fore Coffee di Plaza Festival). Dalam penelitian ini menggunakan metodologi 

kuantitatif dengan kuesioner untuk pengumpulan data dan wawancara akan 

dilakukan dengan berbentuk  media google form sebagai observasi pengumpulan 

data dan informasi. 104 responden  berkontribusi untuk penelitian ini. hasil 

penelitian ini menggunakan Analisis Regresi Linier, menunjukkan bahwa potongan 

harga dan kualitas layanan berpengaruh signifikan terhadap minat beli ulang. Hasil 

perhitungan uji asumsi klasik dengan uji t parsial, menunjukkan bahwa potongan 

harga tidak berpengaruh secara parsial terhadap minat pembelian ulang. Kualitas 

layanan berpengaruh secara parsial terhadap minat beli ulang. Uji f simultan, 

menunjukkan bahwa potongan harga dan kualitas layanan berpengaruh secara 

simultan pada minat beli ulang. Hasil uji koefisien determinasi, menunjukkan bahwa 

variabel potongan harga dan kualitas layanan mempengaruhi minat beli ulang 

diketahui dengan nilai Adjusted R Square sebesar 32,2% sedangkan sisanya 67,8% 

disebabkan oleh variabel lain yang tidak diteliti dalam penelitian  ini.  

 

Kata Kunci : Potongan harga, Kualitas Layanan, Minat Beli Ulang   
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Effect of Discounted Prices and Service Quality on Applications Against 

Interest in Repurchasing Fore (Case Study of Fore Coffe at the Plaza Festival) 

 

Nureza Yovalianisa 

 

ABSTRACT 

 

This study will analyze how the effect of price cuts and service quality in 

applications to the interest of repurchasing fore coffee (This Case Study is from 

Fore Coffee at Plaza Festival). this research using quantitative methodology with 

questionnaire for data collection and interview will be conducted as a google form 

of observation for collecting data and information. 104 corespondents are 

contributed for this observation. The results of this study using linear regression 

analysis, show that multiple price cuts and service quality significantly take effect to 

repurchase interest. The calculation results of classic assumption test with t partial  

test, show that the price discount does not take effect partially of the repurchase 

interest. The quality of services take effect partially on repurchase interests. 

Simultaneous f test, show that price discount and service quality take effect 

simultaneously on repurchase interest. The results of the coefficient of 

determination test, show that the variable of price discount and service quality 

affect the repurchase related to the adjusted R square value of 32.2% while the 

remaining are 67.8% caused by other variables which were not examined in this 

research. 

Keywords : Price Discount, Service Quality, Repurchase Interest   
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