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PENGARUH EASE OF USE DAN GRATIFICATION SOUGHT TERHADAP
GRATIFICATION OBTAINED SOCIAL NETWORKING SITE (SNS)
LINKEDIN
Aldika Sopian

ABSTRAK

Penelitian ini bertujuan untuk mengetahui kepuasan pada situs jejaring sosial
untuk profesional dan bisnis LinkedIn. Pada penelitian ini, peneliti menggunakan teori
technology acceptance model untuk variabel kemudahan penggunaan (ease of use) dan
teori uses and gratification untuk variabel motif (gratification sought) dan kepuasan
(gratification obtained). Penelitian ini merupakan penelitian kuantitatif dengan
menggunakan analisis deskriptif. Populasi pada penelitian ini adalah pengguna aktif
jejaring sosial LinkedIn yang telah menggunakan LinkedIn lebih dari satu tahun di
Jakarta, dengan menggunakan teknik survey melalui penyebaran kuesioner sebanyak
130 responden. Teknik analisis yang digunakan adalah uji analisis linier berganda.
Hasil dari penelitian menunjukkan bahwa gratification sought tidak berpengaruh
secara signifikan terhadap gratification obtained dan kemudahan penggunaan

berpengaruh positif terhadap gratification obtained

Kata Kunci: Kemudahan Penggunaan, Gratification Sought, Gratification Obtained,
LinkedIn
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THE INFLUENCE OF THE EASE OF USE AND GRATIFICATION SOUGHT
TOWARD THE GRATIFICATION OBTAINED OF SOCIAL NETWORKING
SITE (SNS) LINKEDIN
Aldika Sopian

ABSTRACT

The objectives of the study were to find out the satisfaction toward social networking
sites for professional and business LinkedIn. The researcher used the technology
acceptance model theory for the ease of use variable and the uses and gratification
theory for gratification sought and gratification obtained variable. This study was a
quantitative design that used an analytical descriptive. The population of the research
was active LinkedIn users that have used LinkedIn for more than one year in Jakarta.
This study used the survey technique by distributing the questionnaire to 130
respondents. To analyze the data the researcher used multiple regression analysis. The
result of the study showed that gratification sought had no statistically significant
influence toward gratification obtained and it showed that the ease of use had a positive
influence toward gratification obtained.

Keywords: The Ese of Use, Gratification Sought, Gratification Obtained, LinkedIn
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