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ANALISIS PENGARUH GAYA HIDUP DAN CITRA MEREK 

TERHADAP MINAT BELI ULANG 

(Survei Online Pada Konsumen Starbucks Coffee Plaza Festival) 

 

Nataya Rismadianti C 

 

ABSTRAK 
 

 Penelitian ini bertujuan untuk menguji pengaruh antara gaya hidup dan citra 

merek terhadap minat beli ulang Starbucks Coffee Plaza Festival. Penelitian ini 

menggunakan metode kuantitatif dengan uji analisis regresi berganda. Sampel 

penelitian ini sejumlah 110 responden yang pernah bertransaksi di Starbucks Plaza 

Festival. Hasil dari penelitian ini adalah gaya hidup dan citra merek secara simultan 

mempengaruhi minat beli ulang dengan gaya hidup dan citra merek secara parsial 

berpengaruh positif terhadap minat beli ulang pelanggan Starbucks Coffee Plaza 

Festival.  

Kata Kunci : Gaya Hidup, Citra Merek, Minat Beli ulang 

  



Universitas Bakrie 

viii 
 

ANALYSIS THE INFLUENCE OF LIFESTYLE AND BRAND IMAGES 

TOWARDS REPURCHASE INTENTION 

(Online Survey on Starbucks Coffee Plaza Festival Consumers) 

 

Nataya Rismadianti C 

 

ABSTRACT 
  

This research aims to examine the influence between slifestyle and brand image 

towards repurchase intention of the Starbucks Coffee Plaza Festival. This research 

uses quantitative method with multiple regression analysis test. The research 

sample consisted 110 respondents who had traded at the Starbucks Plaza Festival. 

The results of this research are that lifestyle and brand image simultaneously 

influence repurchase intention with lifestyle and brand image partially positive 

effect on repurchase intention of Starbucks Coffe Plaza Festival customers.  

Kata Kunci : Lifestyle, Brand Image, Repurchase Intention 
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