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STRATEGI BRAND ACTIVATION MELALUI PROMOSI OFF AIR RAMADAN
BERSAMA TVRI “BERSATU DALAM MUDIK”

Marina Amanda Ayuningtyas

ABSTRAK

Penelitian ini menjelaskan tentang strategi brand activation melalui promosi off air
Ramadan bersama TVRI “Bersatu dalam Mudik”. Tujuan penelitian ini adalah melihat
bagaimana strategi TVRI dalam menggunakan brand activation melalui promosi off air
Ramadan Bersama TVRI “Bersatu Dalam Mudik” dalam mengikuti perkembangan saat
ini. Dalam penelitian ini, peneliti menggunakan metode penelitian kualitatif dengan studi
kasus. Sumber data yang dilakukan dalam penelitian ini, data primer yang diperoleh
melalui wawancara dengan pihak kepala seksi, staff strategi pengembangan produk dan
website dan target audiens yang terlibat langsung. Sumber data sekunder yang diperoleh
dari sumber-sumber yang mendukung dan valid kebenarannya seperti wawancara dan
studi pustaka. Berdasarkan analisis penelitian menemukan bahwa strategi brand
activation TVRI menjadi salah satu sarana kepada target audiens untuk mendapatkan
informasi adanya perubahan logo yang lakukan melalui event promosi off air. Melalui
event promosi off air pesan yang ingin disampaikan vyaitu TVRI berusaha
mempertahankan eksistensinya yang mengikuti perkembangan zaman di era masa Kini.
Event promosi off air yang terselenggara telah terbukti sudah terbukti menjadi cara
dalam penguatan strategi brand activation TVRI. Strategi brand activation melalui event
promosi off air mendapatkan respon yang positif dari target audiens. TVRI dengan visi
dan misi yang terbaru, yaitu menjadikan TVRI sebagai televisi berbasis digital dan
membangun konten-konten yang positif dan edukatif, sehingga tampilan yang baru TVRI
ingin dilihat seperti gaya masa kini sehingga menjadi dapat diterima oleh generasi
milenial.

Kata Kunci : Strategi Brand Activation, Promosi Off Air, Media Televisi
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BRAND ACTIVATION STRATEGY THROUGH THE PROMOTION OF OFF AIR
RAMADAN WITH TVRI "UNIFIED IN THE MUDIK"

Marina Amanda Ayuningtyas

ABSTRACT

This research explains about brand activation strategy through the promotion of off air
Ramadan with TVRI "United in Homecoming". The purpose of this research is to see how
TVRI's strategy in using brand activation through the promotion of off air Ramadan with
TVRI "Unite In Homecoming™ in keeping up with current developments. In this study,
researchers used qualitative research methods with case studies. The source of the data
conducted in this study, primary data obtained through interviews with the head of the
section, product and website development strategy staff and target audiences are directly
involved. Secondary data sources obtained from supporting and valid sources such as
interviews and library studies. Based on the analysis of research found that TVRI's brand
activation strategy became one of the means to the target audience to get information on logo
changes made through off-air promotion. Through the promotion of off air the message that
wants to be conveyed is TVRI strives to maintain its existence that follows the development of
the times in the present era. Off-air promotion has proven to be a way to strengthen TVRI's
brand activation strategy. Brand activation strategy through off air promotion gets a positive
response from the target audience. TVRI with the latest vision and mission, namely to make
TVRI as a digital-based television and build positive and educational content, so that the new
look of TVRI wants to be seen like the style of the present so that it becomes acceptable to
millennials.

Keywords: Brand Activation Strategy, Off Air Promotion, Television Media
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