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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Green Marketing
terhadap keputusan pembelian produk The Body Shop yang di mediasi oleh citra
merek. Penelitian ini difokuskan pada pengikut instagram @thebodyshopindo
dengan menggunakan keputusan pembelian pada produk The Body Shop sebagai
objek penelitian. Penelitian ini melibatkan 135 responden dengan metode purposive
sampling sebagai metode pengumpulan datanya. Pengumpulan data dilakukan
dengan penyebaran kuisioner yang disebarkan melalui google forms yang berisikan
pernyataan-pernyataan yang merupakan turunan dari indikator-indikator dalam
penelitian ini dan telah diuji validitas dan reliabilitasnya. Adapun teknik analisis
data dalam penelitian ini, yaitu teknik analisis jalur (path analysis) dengan
pembuktian menggunakan Uji Sobel. Hasil penelitian ini menunjukkan bahwa: (1)
terdapat pengaruh langsung positif dan signifikan variabel Green Marketing
terhadap variabel keputusan pembelian, (2) terdapat pengaruh positif dan signifikan
variabel Green Marketing terhadap variabel citra merek, (3) terdapat pengaruh
positif dan signifikan variabel citra merek terhadap variabel keputusan pembelian,
dan (4) terdapat pengaruh signifikan secara tidak langsung variabel Green
Marketing terhadaop variabel keputusan pembelian melalui mediasi variabel citra

merek.

Kata kunci: Green Marketing, Keputusan Pembelian, Citra Merek
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EFFECT OF GREEN MARKETING ON THE DECISION OF THE BODY
SHOP PRODUCT MEDIATED BY BRAND IMAGE

(Survey on Instagram Followers @thebodyshopindo)

Sheli Meidiani

ABSTRACT

This study aims to determine the effect of Green Marketing on purchasing
decisions for The Body Shop products mediated by brand image. This research is
focused on Instagram @thebodyshopindo followers by using purchase decisions on
The Body Shop products as research objects. This study involved 135 respondents
with a purposive sampling method as a method of collecting data. Data collection
was carried out by distributing questionnaires distributed through Google forms
containing statements which are derived from the indicators in this study and their
validity and reliability have been tested. The data analysis technique in this study,
namely the technique of path analysis (path analysis) with proof using the Sobel
Test. The results of this study indicate that: (1) there is a positive and significant
direct effect of Green Marketing variables on purchasing decision variables, (2)
there is a positive and significant effect of Green Marketing variables on brand
image variables, (3) there is a positive and significant influence on brand image
variables on the purchase decision variable, and (4) there is an indirect significant
effect on the Green Marketing variable on the purchase decision variable through

mediating the brand image variable.

Keywords: Green Marketing, Purchasing Decisions, Brand Image
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