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SALES PROMOTION SPESIAL BULANAN SHOPEE TERHADAP MINAT 

PEMBELIAN KONSUMEN DI E-COMMERCE SHOPEE 

 

Dhea Nur Fathia 

ABSTRAK 

 

Penelitian yang berjudul Sales Promotion Spesial Bulanan Shopee Terhadap 

Minat Pembelian Konsumen di E-commerce Shopee ini melihat dari fenomena 

ketatnya persaingan bisnis dalam pemasaran sehingga perusahaan berusaha untuk 

menciptakan strategi promosi yang tepat agar dapat menarik perhatian konsumen 

yang diharapkan nantinya dapat menimbulkan minat beli. Salah satu bisnis yang 

sedang berkembang pesat di Indonesia adalah bidang online Shopping. Saat ini 

keadaan e-commerce di Indonesia memiliki keunggulannya masing-masing dalam 

melakukan promosi, sehingga mudah saja bagi konsumen untuk mencari e-

commerce lain yang promosinya lebih menarik dan menguntungkan. Penelitian ini 

bertujuan untuk mengetahui secara deskriptif sales promotion spesial bulanan 

Shopee terhadap minat pembelian konsumen di e-commerce Shopee. Terdapat dua 

variabel pada penelitian ini yaitu variabel independen (X) sales promotion (price-

off, voucher dan rebates) sedangkan variabel dependen (Y) minat beli (minat 

transaksional, referensial, preferensial dan eksploratif). Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei. Teknik pengambilan 

sampel yang digunakan adalah purposive sampling sejumlah 97 sampel. 

Berdasarkan hasil penelitian yang sudah dilakukan, menunjukkan bahwa sales 

promotion terhadap minat beli mengarah positif yang memiliki nilai cukup kuat. 

Dimensi voucher memiliki presentase tertinggi dari ketiga indikator sales 

promotion, sehingga voucher menjadi kecenderungan terhadap minat beli. 

 

 

Kata Kunci : Sales Promotion, Minat Beli, E-commerce, price-off, voucher, dan 

rebates. 
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SHOPEE MONTHLY SPECIAL SALES PROMOTION ON CONSUMER 

PURCHASE INTENTION IN E-COMMERCE SHOPEE 

 

Dhea Nur Fathia 

ABSTRACK 

 

The research entitled Sales Promotion Shopee's Monthly Special on Consumer 

Purchase Intention in E-commerce Shopee sees the phenomenon of intense 

business competition in marketing so that companies try to create the right 

promotional strategy in order to attract consumer attention which is expected to 

lead to buying interest. One of the businesses that is growing rapidly in Indonesia 

is the field online shopping. Currently, the state of e-commerce in Indonesia has 

its respective advantages in conducting promotions, making it easy for consumers 

to find other e-commerce with more attractive and profitable promotions. This 

study aims to descriptively determine sales promotions Shopee's monthly 

specialon consumer purchase interest in e-commerce Shopee's. There are two 

variables in this study, namely the independent variable (X) sales promotion 

(price-off, vouchers and rebates) while the dependent variable (Y) purchase 

intention (transactional, referential, preferential and exploratory interest). This 

research uses a quantitative approach with a survey method. The sampling 

technique used was purposive sampling with a total of 97 samples. Based on the 

results of research that has been done, it shows that sales promotion towards 

purchase intention is positive which has a strong enough value. The dimension 

voucher has the highest percentage of the three indicators sales promotion, so 

that the voucher becomes a tendency towards buying interest. 

 

 

Keywords: Sales Promotion, Purchase Intention, E-commerce, price-off, voucher, 

and rebates. 
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