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Pengaruh Online Review Beauty Produk Pada Youtube Female 

Daily Network Terhadap Minat Beli  Biore UV Aqua Rich  

Titik Citra Ayu Wisnupranata 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh online review terhadap 

minat beli Biore UV Aqua Rich. Tujuan yang ingin dicapai dalam penelitian ini 

adalah untuk mengetahui pengaruh online review beauty produk pada Youtube 

channel Female Daily Network terhadap minat beli sunscreen Biore UV Aqua 

Rich. 

Sampel yang digunakan dalam penelitian ini adalah member aktif Female 

Daily yang bergabung pada grup FD Talk “Skincare Newbies” yang telah melihat 

online review produk Biore UV Aqua Rich. Teknik pengumpulan data menggunakan 

kuesioner dengan jumlah sampel sebanyak 100 orang yang diambil menggunakan teknik 

purposive sampling. Metode analisis yang digunakan adalah regresi linier sederhana. 

Hasil penelitian menunjukkan bahwa variabel online review (X) berpengaruh 

signifikan dengan arah positif terhadap variabel minat beli (Y), dengan kontribusi 

pengaruh sebesar 45,9%. Dari hasil penelitian sebagian besar dimensi online 

review sudah memilki nilai yang baik, untuk mempengaruhi minat beli. 

Kata kunci: Online Review, Youtube Female Daily Network, Minat Beli 
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The Influence of Online Beauty Product Reviews on Youtube 

Female Daily Network on Purchasing Intention to Buy Aqua Rich 

Biore UV 

Titik Citra Ayu Wisnupranata 

ABSTRACT 

 

This study aims to analyze the effect of online reviews on buying interest in 

Biore UV Aqua Rich. The aim of this research is to determine the effect of online 

review of beauty products on the Youtube channel Female Daily Network on the 

interest in buying Biore UV Aqua Rich sunscreen. 

The sample used in this study was an active member of Female Daily who 

joined the FD Talk group "Skincare Newbies" who had seen online reviews of 

Biore UV Aqua Rich products. The data collection technique used a questionnaire 

with a total sample of 100 people who were taken using purposive sampling 

technique. The analytical method used is simple linear regression. 

The results showed that the online review variable (X) had a significant effect 

in a positive direction on the buying interest variable (Y), with a contribution of 

influence of 45.9%. From the research results, most of the dimensions of online 

reviews have a good value, to influence buying interest. 

Keywords: Online Review, Youtube Female Daily Network, Buying Interest
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